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BEFORE YOU BEGIN

How to Use This Book

This collection brings together all seventeen courses of the Artispreneur Academy - the
complete curriculum for running your music like a business. It is organized into four parts that
follow the arc of an independent career: setting the business up, protecting your rights, building
your brand and catalogue, and releasing and marketing your work.

Read it straight through, or jump to the course you need right now. Every course opens with
what you will learn, walks through the topic chapter by chapter, and closes with Put It Into
Practice - one action to take this week - and Reflection questions to connect the lesson to
your own career.

Artispreneur exists for one reason: a business that works as hard as you do. These courses are
the education layer of that mission - plain-English, no gatekeeping, built to produce results, not
noise.

A NOTE ON ADVICE

EDUCATIONAL NOTICE

This material is educational only and is not legal, tax, or financial advice. Laws, fees, and platform
rules change - verify current requirements with official sources and a qualified professional
before you act.




PART |

Business Setup

Form the foundation. Choose the right entity, get your tax identity,
open business banking, handle taxes, and run your operation like a
business from day one.

How to Set Up an LLC

How to Register an EIN

How to Set Up a Business Bank Account
How to File Business Taxes

How to Set Up a CRM



COURSE 1 . PART I - BUSINESS SETUP

How to Set Up an LLC

This course will guide independent artists through the process of setting up a Limited
Liability Company (LLC) or a C-Corporation (C-Corp) to formalize their music business.
You'll learn the differences between these two business structures, the legal
protections they offer, and how to incorporate your business.

EDUCATIONAL NOTICE
This material is not legal, tax, or financial advice. Verify current requirements with official sources
and a qualified professional.

WHAT YOU WILL LEARN

e Explain the fundamentals of Business Incorporation

e Understand and apply Benefits of Setting Up an LLC or C-Corp
e Apply the process for Set Up an LLC

e Apply the process for Set Up a C-Corporation

e Evaluate options related to Between an LLC and a C-Corp

*  Resolve common questions and identify where expert guidance may be needed

Chapter 1: Introduction to Business Incorporation

This chapter focuses on What is Business Incorporation?, Why Incorporate as an Artist?, and
LLC vs. C-Corp. Use it to connect the lesson to the decisions, systems, and opportunities in
your own creative business.

What is Business Incorporation?

Business incorporation is the process of forming a legal entity, separate from its owners, that
can engage in business activities, enter contracts, and provide protection against personal
liability.

Key Points

e Separation: Your personal assets are protected from business debts.

* Legal ldentity: Your business can enter into agreements and own property in its own name.

Why Incorporate as an Artist?

As an artist, incorporating your business offers several benefits:

e Professionalism: Helps you establish credibility with collaborators, venues, and clients.
* Liability Protection: Protects your personal assets from business-related lawsuits or debts.

e Tax Benefits: Offers potential tax advantages depending on your structure.




LLC vs. C-Corp
LLC (Limited Liability Company):

*  Flexible ownership and management structure.

»  Pass-through taxation (profits are taxed at the individual level).
C-Corp

e Separate tax entity with potential for double taxation.

e Ideal for businesses with multiple shareholders or plans to go public.

Put It Into Practice
e Review your current approach to what is business incorporation?.
*  Gather the information or documents you need for why incorporate as an artist?.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: Benefits of Setting Up an LLC or C-Corp

This chapter focuses on Limited Liability Protection, Tax Benefits and Obligations, and
Ownership and Flexibility. Use it to connect the lesson to the decisions, systems, and
opportunities in your own creative business.

Limited Liability Protection

Both LLCs and C-Corps provide limited liability, meaning your personal assets (home, car,
savings) are protected from business debts and lawsuits.

Tax Benefits and Obligations
LLCs: Income passes through to the owners, who report it on their personal tax returns.

« C-Corps: Taxed separately from the owners, which can lead to double taxation (corporate
income tax + dividends).

Ownership and Flexibility

LLCs offer more flexibility in management and ownership structures, while C-Corps provide
opportunities for raising capital through stock issuance.

Put It Into Practice
e Review your current approach to limited liability protection.
e Gather the information or documents you need for tax benefits and obligations.

*  Choose one action from this chapter and assign it a deadline this week.



Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 3: How to Set Up an LLC

This chapter focuses on Step-by-Step Guide to Forming an LLC, Required Documents for LLC
Formation, and Filing Fees and Costs. Use it to connect the lesson to the decisions, systems,
and opportunities in your own creative business.

Step-by-Step Guide to Forming an LLC

Choose Your Business Name: Ensure it's unique in your state.

*  File Articles of Organization: Submit to your state's Secretary of State office.
e Create an Operating Agreement: Outlines how the LLC will be managed.

e Obtain an EIN: Needed for tax filings and bank accounts.

Required Documents for LLC Formation

You'll need to file:

e Articles of Organization.

e Operating Agreement (optional in some states, but recommended).

Filing Fees and Costs

Filing fees range from $50 to $500, depending on your state. Be prepared to pay annual fees to
keep your LLC in good standing.

Put It Into Practice
e Review your current approach to step-by-step guide to forming an llc.
e Gather the information or documents you need for required documents for lic formation.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: How to Set Up a C-Corporation

This chapter focuses on Step-by-Step Guide to Forming a C-Corp, Articles of Incorporation and
Bylaws, and Required Documents and Costs. Use it to connect the lesson to the decisions,
systems, and opportunities in your own creative business.



Step-by-Step Guide to Forming a C-Corp

Choose Your Business Name: Ensure the name is unique and complies with state requirements.

e File Articles of Incorporation: Submit to your state's Secretary of State office.
* Create Corporate Bylaws: These outline how the corporation will operate.
e Appoint a Board of Directors: Required for all C-Corps.

* Issue Stock: Distribute stock to the initial shareholders.

Articles of Incorporation and Bylaws

The Articles of Incorporation outline the structure and purpose of the corporation, while the
Bylaws provide detailed rules for governance.

Required Documents and Costs

You'll need to submit:

e Articles of Incorporation.
*  Bylaws.
e EIN from the IRS.

«  Costs range from $100 to $1,000, depending on your state and business structure.

Put It Into Practice
*  Review your current approach to step-by-step guide to forming a c-corp.
e Gather the information or documents you need for articles of incorporation and bylaws.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Choosing Between an LLC and a C-Corp

This chapter focuses on Which Structure is Right for Your Music Business?, Tax Implications for
LLCs and C-Corps, and Managing Shareholders and Ownership in a C-Corp. Use it to connect
the lesson to the decisions, systems, and opportunities in your own creative business.

Which Structure is Right for Your Music Business?
Consider your long-term goals:

e LLC: Ideal for small businesses and independent artists who want flexibility.

e C-Corp: Best for artists who plan to raise capital or scale into larger operations.



Tax Implications for LLCs and C-Corps

LLCs: Income passes through to owners, simplifying tax filing. C-Corps: Taxed separately, with
potential for double taxation (corporate and personal).

Managing Shareholders and Ownership in a C-Corp

C-Corps allow for multiple shareholders and the issuance of stock, making them ideal for raising
investment capital.

Put It Into Practice
*  Review your current approach to which structure is right for your music business?.
*  Gather the information or documents you need for tax implications for lics and c-corps.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 6: Frequently Asked Questions (FAQ)

This chapter focuses on Do | Need a Lawyer to Incorporate?, How Long Does Incorporation
Take?, and What Happens if | Want to Switch from an LLC to a C-Corp?. Use it to connect the
lesson to the decisions, systems, and opportunities in your own creative business.

Do | Need a Lawyer to Incorporate?

No, you can incorporate your business yourself by following your state's procedures. However,
consulting a lawyer can help if you have a more complex business structure.

How Long Does Incorporation Take?

Incorporation can take a few days to several weeks, depending on your state and whether you
file electronically or by mail.

What Happens if | Want to Switch from an LLC to a C-Corp?

You can convert an LLC to a C-Corp by filing the necessary paperwork with your state, but you
may face additional taxes or fees during the transition.

Put It Into Practice
*  Review your current approach to do i need a lawyer to incorporate?.
e Gather the information or documents you need for how long does incorporation take?.

e Choose one action from this chapter and assign it a deadline this week.



Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 7: Course Conclusion and Next Steps

This chapter focuses on Recap of Key Points and How to Maintain Your Business Structure and
Stay Compliant. Use it to connect the lesson to the decisions, systems, and opportunities in
your own creative business.

Recap of Key Points
LLCs: Offer flexibility and pass-through taxation.

e C-Corps: Provide opportunities for growth but come with more regulatory requirements.

How to Maintain Your Business Structure and Stay Compliant

File Annual Reports: Required for both LLCs and C-Corps.

e Pay Annual Fees: Ensure your business stays in good standing by paying any required state
fees.

Put It Into Practice

e Review your current approach to recap of key points.

e Gather the information or documents you need for how to maintain your business structure
and stay compliant.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Recommended Next Steps
1. LLCs: Offer flexibility and pass-through taxation
2. C-Corps: Provide opportunities for growth but come with more regulatory requirements

3. File Annual Reports: Required for both LLCs and C-Corps



COURSE 2 . PART I - BUSINESS SETUP

How to Register an EIN

This course will guide independent artists through the process of obtaining an
Employer Identification Number (EIN), which is essential for transforming their artistic
passion into a recognized and legitimate business. The course explains why an EIN is
crucial for financial autonomy, business recognition, and music royalty collection, and
provides a step-by-step guide for artists to register for an EIN

EDUCATIONAL NOTICE
This material is not legal, tax, or financial advice. Verify current requirements with official sources
and a qualified professional.

WHAT YOU WILL LEARN

*  Explain the fundamentals of the EIN

¢ Understand and apply The Role of an EIN in Business
*  Apply the process for Apply for an EIN

e Understand and apply Benefits of Having an EIN

e Understand and apply Sole Proprietorship and EIN

* Resolve common questions and identify where expert guidance may be needed

*A practical guide for independent artists and creative entrepreneurs*

Chapter 1: Introduction to the EIN

This chapter focuses on What is an EIN?, The Importance of an EIN for Artists, and EIN vs. Social
Security Number (SSN). Use it to connect the lesson to the decisions, systems, and
opportunities in your own creative business.

What is an EIN?
An Employer Identification Number (EIN) is a unique number issued by the IRS to identify
businesses for tax purposes. It is essential for independent artists who want to establish their

venture as a legitimate business entity. The EIN functions like a Social Security Number but is
specifically for businesses.

Key Points

e Definition: An EIN is also known as a Federal Tax Identification Number, and it is used by the
IRS to identify your business.

e Why it's Needed: If you plan to hire employees, open a business bank account, or pay
business taxes, you'll need an EIN




* Distinguishing Business from Personal Finances: An EIN separates your artistic venture from
personal finances, making it easier to manage taxes and royalties.

The Importance of an EIN for Artists

For independent artists, an EIN is critical for:

*  Business Legitimacy: Establishes your creative work as a formal business entity in the eyes
of the law and financial institutions.

e Financial Autonomy: Allows you to manage income, royalties, and expenses under a
business name instead of your personal Social Security Number.

e Legal Protection: Provides the foundation for protecting your intellectual property and
assets under a recognized business entity.

EIN vs. Social Security Number (SSN)

Many independent artists confuse the use of their Social Security Number with an EIN However,

the two serve different purposes:

e SSN: Used for personal tax filings and identifying individuals.

e EIN: Used for business tax filings, registering a business, and managing business operations.

e By using an EIN, you protect your personal information and simplify the process of
managing business finances and taxes.

Put It Into Practice
e Review your current approach to what is an ein?.
e Gather the information or documents you need for the importance of an ein for artists.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: The Role of an EIN in Business

This chapter focuses on Legitimizing Your Artistic Venture, EIN for Different Business Structures,
and How an EIN Helps Manage Finances. Use it to connect the lesson to the decisions, systems,
and opportunities in your own creative business.

Legitimizing Your Artistic Venture

An EIN helps formalize your artistic work as a recognized business entity. With an EIN, artists

can:

*  Open Business Accounts: Separate business and personal finances by opening a business
bank account using your EIN

e Apply for Business Licenses: Many states and localities require businesses to have an EIN
before issuing permits or licenses.



e Attract Professional Opportunities: Having a registered business with an EIN adds credibility
and opens doors to partnerships, collaborations, and sponsorships.

EIN for Different Business Structures

Whether you are a sole proprietor, LLC, or corporation, an EIN serves as a crucial identifier for
tax and business purposes:

e Sole Proprietorship: Even if you are self-employed, an EIN helps formalize your business.

e LLC or Corporation: An EIN is required if you plan to structure your artistic venture as a
Limited Liability Company (LLC) or corporation.

e Partnerships: An EIN is necessary for partnerships where two or more individuals own the
business.

How an EIN Helps Manage Finances

An EIN simplifies financial management by:

e Handling Business Expenses: With an EIN, you can track and deduct business-related
expenses more easily.

* Paying Business Taxes: Having an EIN ensures that your business pays taxes separately from
your personal income, reducing confusion during tax time.

e Collecting Royalties: Many digital platforms and licensing agencies require an EIN for
collecting and distributing music royalties.

Put It Into Practice
*  Review your current approach to legitimizing your artistic venture.
e Gather the information or documents you need for ein for different business structures.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 3: How to Apply for an EIN

This chapter focuses on Step-by-Step Guide to EIN Application, Online Application Process, and
Alternative Methods (Phone, Paper Application). Use it to connect the lesson to the decisions,
systems, and opportunities in your own creative business.

Step-by-Step Guide to EIN Application

Applying for an EIN is a straightforward process. Here’s how to do it:

e Visit the IRS Website: Go to IRS.gov and locate the EIN application portal.

«  Select Your Business Structure: Choose the appropriate structure for your business (e.g.,
sole proprietor, LLC, partnership).



e Provide Information: Enter details about your business, such as the name, address, and
principal activities.

e Submit the Application: Review your information and submit the application. If applying
online, you'll receive your EIN immediately.

Online Application Process

The easiest way to obtain an EIN is through the IRS’s online application portal. The process is
free, and your EIN is issued immediately upon completion.

Benefits of the Online Process
* Immediate Issuance: You receive your EIN instantly after completing the application.

e 24/7 Availability: The online portal is available anytime, making it convenient for artists to
apply whenever they're ready.

e Free Service: There is no cost to apply for an EIN through the IRS.

Alternative Methods (Phone, Paper Application)

If you prefer not to apply onling, you can also apply by:

e Phone: Call the IRS and apply for an EIN over the phone.

e Paper Application: Fill out Form SS-4 and mail it to the IRS. This process can take several
weeks.

Put It Into Practice
*  Review your current approach to step-by-step guide to ein application.
e Gather the information or documents you need for online application process.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: Benefits of Having an EIN

This chapter focuses on Financial Control and Business Growth, Unlocking Business
Opportunities, and Tax Benefits and Reporting. Use it to connect the lesson to the decisions,
systems, and opportunities in your own creative business.

Financial Control and Business Growth

With an EIN, independent artists can gain financial control over their business operations:

* Manage Income and Expenses: Simplify the process of tracking income and deducting
expenses for tax purposes.

*  Apply for Loans: Many financial institutions require an EIN for business loan applications,
helping artists access funding for growth.



 Expand Your Business: An EIN is required if you plan to grow your business by hiring
employees or forming partnerships.

Unlocking Business Opportunities

Having an EIN allows artists to:

e Open Business Bank Accounts: Many banks require an EIN to open a business checking or
savings account.

e Access Contracts and Licensing: Secure licensing deals, contracts, and distribution
agreements that require a formal business entity.

*  Apply for Grants and Funding: Many grant programs and sponsorship opportunities require
applicants to have a registered business with an EIN

Tax Benefits and Reporting

An EIN simplifies the tax reporting process by allowing you to:

e File Business Taxes: Separate your business taxes from personal taxes, making it easier to
manage deductions and credits.

e Claim Business Deductions: Deduct business expenses such as equipment, travel, and
marketing costs from your taxable income.

e Withhold Employee Taxes: If you hire employees, an EIN allows you to withhold and report
payroll taxes.

Put It Into Practice
e Review your current approach to financial control and business growth.
e Gather the information or documents you need for unlocking business opportunities.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Sole Proprietorship and EIN

This chapter focuses on What is a Sole Proprietorship?, How a Sole Proprietor Uses an EIN, and
Structuring Your Business with an EIN. Use it to connect the lesson to the decisions, systems,
and opportunities in your own creative business.

What is a Sole Proprietorship?

A sole proprietorship is a simple business structure where one individual owns and operates the
business. Many independent artists operate as sole proprietors because it offers flexibility and
ease of management.



Key Points

Simplicity: A sole proprietorship is the easiest business structure to set up, with no formal
registration required other than an EIN

Control: As a sole proprietor, you maintain full control over your business decisions.

Personal Liability: While simple, sole proprietorships do not provide liability protection,
meaning your personal assets are not separated from business liabilities.

How a Sole Proprietor Uses an EIN

Even as a sole proprietor, you can use an EIN to:

Separate Business and Personal Finances: An EIN allows you to open a business bank
account and manage taxes separately from your personal finances.

Claim Tax Deductions: Deduct business-related expenses, helping reduce your taxable
income.

Grow Your Business: An EIN makes it easier to expand by hiring employees or entering
contracts with larger companies.

Structuring Your Business with an EIN

Structuring your artistic venture as a business with an EIN offers several advantages:

Business Recognition: Formalizes your business in the eyes of clients, collaborators, and
financial institutions.

Tax Advantages: Allows you to take advantage of deductions, credits, and other tax benefits
available to businesses.

Opens New Doors: Makes it easier to apply for grants, funding, and partnerships that require
a registered business entity.

Put It Into Practice

Review your current approach to what is a sole proprietorship?.
Gather the information or documents you need for how a sole proprietor uses an ein.

Choose one action from this chapter and assign it a deadline this week.

Reflection

1.

Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 6: Frequently Asked Questions (FAQ)

This chapter focuses on Do | Need an EIN if I'm a Freelancer?, Can | Change or Cancel My EIN?,
and Costs and Timelines for Obtaining an EIN. Use it to connect the lesson to the decisions,
systems, and opportunities in your own creative business.



Do I Need an EIN if I'm a Freelancer?

Even if you don’t hire employees, having an EIN is recommended if you are:

* Receiving Royalties: Platforms often require an EIN for royalty distributions.

e Operating as a Sole Proprietor: An EIN formalizes your freelance business and separates
your finances.

*  Applying for Contracts: Many contracts with companies, especially licensing deals, require a
business to have an EIN

Can | Change or Cancel My EIN?

Once issued, an EIN is permanent. However, if your business structure changes (e.g., you
incorporate or change ownership), you may need to apply for a new EIN

Costs and Timelines for Obtaining an EIN
Costs:

*  Applying for an EIN through the IRS is free. Be wary of third-party services that charge a fee
for this process.

Timelines

e The online process issues your EIN immediately, while paper applications can take 4-6
weeks.

Put It Into Practice
e Review your current approach to do i need an ein if i'm a freelancer?.

e Gather the information or documents you need for can i change or cancel my ein?.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 7: Course Conclusion and Next Steps

This chapter focuses on Recap of Key Points and Actions to Take After Obtaining Your EIN. Use
it to connect the lesson to the decisions, systems, and opportunities in your own creative
business.

Recap of Key Points

Why an EIN is Important: It helps you establish your artistic venture as a formal business,
unlocks financial opportunities, and simplifies taxes.

*  How to Apply: The process is simple and free through the IRS website.



Actions to Take After Obtaining Your EIN
After you have your EIN:

e Open a Business Bank Account: Use your EIN to separate your business finances.

*  Apply for Grants and Sponsorships: Look for opportunities that require a formal business
structure.

e Continue Growing Your Business: An EIN opens doors to partnerships, collaborations, and
business expansion.

This course will provide independent artists with the knowledge and tools to formalize their
business with an EIN, allowing them to take control of their finances, grow their business, and
achieve greater creative and financial success.

Put It Into Practice
*  Review your current approach to recap of key points.
e Gather the information or documents you need for actions to take after obtaining your ein.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Recommended Next Steps
1. Review the chapters that are most relevant to your current goals.
2. Choose one practical action and complete it this week.

3. Keep the guide available as a reference while you build your music business.



COURSE 3 . PART I - BUSINESS SETUP

How to Set Up a Business Bank Account

This course will guide independent artists through the process of setting up a business
bank account, from selecting the right type of account to choosing the best online and
traditional banking platforms. You'll learn why a business bank account is essential, what
documents you need, and how to find free online banking platforms (neobanks) that
offer financial services tailored for artists and small businesses.

WHAT YOU WILL LEARN

*  Explain the fundamentals of Business Banking

e Evaluate options related to the Right Business Bank Account

*  Apply the process for Set Up a Business Bank Account

e Understand and apply Free Online Platforms for Business Banking

e Understand and apply Maintaining and Managing Your Business Bank Account

* Resolve common questions and identify where expert guidance may be needed

Chapter 1: Introduction to Business Banking

This chapter focuses on Why Do You Need a Business Bank Account?, Personal vs. Business
Accounts, and Benefits of Business Banking for Artists. Use it to connect the lesson to the
decisions, systems, and opportunities in your own creative business.

Why Do You Need a Business Bank Account?

A business bank account is crucial for separating your personal finances from your business
income and expenses, which is essential for tax filing, tracking revenue, and establishing
business credibility. As an independent artist, this separation allows you to:

e Track Business Finances: Monitor income from gigs, music royalties, and other sources of
revenue.

e Simplify Tax Filing: Separate records make it easier to deduct expenses and avoid confusion
at tax time.

e Build Business Credit: Establish a financial history that can be used to apply for loans or
credit in the future.

Personal vs. Business Accounts

While it may be tempting to use a personal bank account for your artistic income, having a

dedicated business bank account offers:

e Clear Financial Records: Keeps your personal spending separate from your business
expenses.



* Legal Protection: Helps legitimize your business in case of legal disputes.

e Professionalism: Makes your business appear more professional to clients, collaborators,
and financial institutions.

Benefits of Business Banking for Artists

Opening a business bank account offers specific benefits for artists:

* Easier Payment Processing: Accept payments from clients or licensing deals more easily.

e Track Royalties: Clearly see when royalties are deposited, and monitor income from
streaming services.

e Tax Deductions: Easily separate business expenses like equipment, studio time, and
marketing from personal expenses.

Put It Into Practice
e Review your current approach to why do you need a business bank account?.
e Gather the information or documents you need for personal vs. business accounts.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: Choosing the Right Business Bank Account

This chapter focuses on Types of Business Bank Accounts (Checking, Savings), Features to Look
For (No Fees, High Interest Rates, etc.), and Traditional Banks vs. Neobanks (Online Banks). Use it
to connect the lesson to the decisions, systems, and opportunities in your own creative
business.

Types of Business Bank Accounts (Checking, Savings)

There are different types of business bank accounts, each serving a specific purpose:

e Business Checking Account: Used for daily transactions, such as paying for supplies,
equipment, and receiving income.

e Business Savings Account: A place to hold profits and earn interest, useful for long-term
business goals and taxes.

Features to Look For (No Fees, High Interest Rates, etc.)

When choosing a business bank account, consider:

e Low or No Fees: Look for accounts with no monthly fees, transaction fees, or minimum
balance requirements.

* High Interest Rates: If you plan to hold cash reserves, find a bank that offers a high-interest
savings account.



e Convenient Online Access: Make sure the bank offers robust online or mobile banking
options, especially for tracking income and expenses on the go.

Traditional Banks vs. Neobanks (Online Banks)

Traditional Banks offer physical branches but often come with higher fees and minimum balance
requirements. Neobanks, also known as online-only banks, often provide free or low-cost
business accounts with better interest rates but lack physical locations.

Put It Into Practice
»  Review your current approach to types of business bank accounts (checking, savings).

e Gather the information or documents you need for features to look for (no fees, high
interest rates, etc.).

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 3: How to Set Up a Business Bank Account

This chapter focuses on Required Documents for Opening a Business Account, Step-by-Step
Guide to Opening an Account, and Choosing the Best Bank for Your Needs. Use it to connect the
lesson to the decisions, systems, and opportunities in your own creative business.

Required Documents for Opening a Business Account

Before opening a business bank account, gather these documents:

«  EIN (Employer Identification Number) or Social Security Number for sole proprietors.
»  Business License (if applicable).
«  Articles of Incorporation (for LLCs or corporations).

«  Operating Agreement (for partnerships).

Step-by-Step Guide to Opening an Account

Choose a Bank: Decide between a traditional bank or neobank.

e Gather Documents: Have your business paperwork ready.
*  Apply Online or In-Person: Most banks allow you to apply online for convenience.

»  Fund the Account: Make an initial deposit (some banks require this to activate the account).

Choosing the Best Bank for Your Needs

Consider the specific needs of your business:

*  Freelancers: Neobanks might offer better flexibility and lower costs for freelancers.

e Growing Businesses: A traditional bank might offer more advanced business services as you



expand.

Put It Into Practice
*  Review your current approach to required documents for opening a business account.

e Gather the information or documents you need for step-by-step guide to opening an
account.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: Free Online Platforms for Business Banking

This chapter focuses on Overview of Neobanks (Online-Only Banks), Recommended Platforms
for Free Online Banking, and Pros and Cons of Using Neobanks. Use it to connect the lesson to
the decisions, systems, and opportunities in your own creative business.

Overview of Neobanks (Online-Only Banks)

Neobanks are digital-only banks that offer cost-effective solutions for business banking. They
typically have no physical branches, focusing on online and mobile banking.

Recommended Platforms for Free Online Banking

Here are some popular neobanks that offer free business accounts:

*  Novo: No monthly fees, integrates with payment processors like Stripe and PayPal.
e Brex: Offers credit lines and rewards for business spending.

e Bluevine: Free business checking with high interest on deposits.

Pros and Cons of Using Neobanks

Pros:

*  No fees or minimum balances.
e High-interest rates for savings.

e Easy to set up and manage online.

Cons
¢ No physical branches for cash deposits.

* Limited customer service in some cases.

Put It Into Practice
»  Review your current approach to overview of neobanks (online-only banks).

e Gather the information or documents you need for recommended platforms for free online
banking.



*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Maintaining and Managing Your Business Bank
Account

This chapter focuses on How to Keep Business and Personal Finances Separate, Tracking
Income and Expenses for Your Music Career, and Managing Bank Fees and Hidden Costs. Use it
to connect the lesson to the decisions, systems, and opportunities in your own creative
business.

How to Keep Business and Personal Finances Separate

To avoid confusion, always:

e Use Separate Accounts: Never mix personal expenses with business transactions.

e Track All Business Purchases: Use your business debit or credit card for any
business-related expenses.

Tracking Income and Expenses for Your Music Career

Use online tools to keep track of your income and expenses, such as:

*  QuickBooks: Accounting software for tracking income, expenses, and managing invoices.

*  Wave: Free accounting software for freelancers and small businesses.

Managing Bank Fees and Hidden Costs

Even with free accounts, watch out for:

e Overdraft Fees: Some banks charge high fees if your balance goes negative.

e ATM Fees: Neobanks may charge for using out-of-network ATMs.

Put It Into Practice
*  Review your current approach to how to keep business and personal finances separate.

e Gather the information or documents you need for tracking income and expenses for your
music career.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?



Chapter 6: Frequently Asked Questions (FAQ)

This chapter focuses on What if My Credit Isn't Great?, Can | Use a Personal Bank Account for
Business?, and Are Neobanks Safe?. Use it to connect the lesson to the decisions, systems, and
opportunities in your own creative business.

What if My Credit Isn't Great?

Many neobanks and online platforms do not perform credit checks, making it easier for artists
with low credit scores to open accounts.

Can | Use a Personal Bank Account for Business?

While possible, using a personal bank account for business transactions is not recommended. It
makes tax filing more complicated and could affect your business's credibility.

Are Neobanks Safe?

Yes, neobanks are regulated and insured by the FDIC (Federal Deposit Insurance Corporation),
just like traditional banks, offering up to $250,000 in insurance.

Put It Into Practice
*  Review your current approach to what if my credit isn't great?.

e Gather the information or documents you need for can i use a personal bank account for
business®?.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 7: Course Conclusion and Next Steps

This chapter focuses on Recap of Key Points and How to Maximize the Benefits of Your Business
Bank Account. Use it to connect the lesson to the decisions, systems, and opportunities in your
own creative business.

Recap of Key Points

Business Bank Account: Essential for separating personal and business finances, tracking
income, and making tax filing easier.

*  Neobanks: Offer free online business banking with no fees and great flexibility.

How to Maximize the Benefits of Your Business Bank Account

Monitor Your Finances Regularly: Use online banking tools to track income and expenses.

e Take Advantage of Savings: If your bank offers interest on deposits, use it to grow your



savings.

Put It Into Practice
e Review your current approach to recap of key points.

e Gather the information or documents you need for how to maximize the benefits of your
business bank account.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Recommended Next Steps
1. Put this course into practice today
2. Explore more courses in the Academy

3. Keep building your music business



COURSE 4 . PART I - BUSINESS SETUP

How to File Business Taxes

This course will guide independent artists through the process of filing business taxes,
explaining the tax forms required, the expenses that can be deducted, and how to
prepare for tax season. You'll learn how to structure your finances throughout the year
to avoid tax surprises and maximize your deductions as a self-employed artist or small
business.

EDUCATIONAL NOTICE
This material is not legal, tax, or financial advice. Verify current requirements with official sources
and a qualified professional.

WHAT YOU WILL LEARN

*  Explain the fundamentals of Business Taxes for Artists
e Understand and apply Tax Forms for Filing as an Artist
*  Apply the process for Prepare for Tax Filing

e Understand and apply Deductible Expenses for Artists
e Understand and apply Filing Your Taxes

* Understand and apply Tax Tips and Strategies

Chapter 1: Introduction to Business Taxes for Artists

This chapter focuses on Why Filing Business Taxes is Important, Understanding
Self-Employment and Business Tax Obligations, and Key Tax Terminology for Artists. Use it to
connect the lesson to the decisions, systems, and opportunities in your own creative business.

Why Filing Business Taxes is Important

Filing taxes as a business or self-employed artist is essential for:

e Staying Legal: The IRS requires all income to be reported, and failing to file can result in fines
and penalties.

e Building Credibility: Filing taxes as a business establishes legitimacy, which can be useful for
loans or future business opportunities.

Understanding Self-Employment and Business Tax Obligations

As an independent artist, you're considered self-employed, which means:

e Self-Employment Taxes: You are responsible for both the employer and employee portions
of Social Security and Medicare taxes.

e Business Taxes: In addition to federal taxes, you may need to file state and local business




taxes, depending on where you live and work.

Key Tax Terminology for Artists

Familiarize yourself with key tax terms:

¢ Gross Income: Total income earned before deductions.
e Tax Deductions: Expenses that reduce your taxable income.

« Estimated Taxes: Taxes you pay quarterly if you expect to owe more than $1,000 in taxes
for the year.

Put It Into Practice
*  Review your current approach to why filing business taxes is important.

e Gather the information or documents you need for understanding self-employment and
business tax obligations.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: Tax Forms for Filing as an Artist

This chapter focuses on Form 1040 and Schedule C (Profit or Loss from Business), Form 1099
for Freelance Income, and State and Local Tax Forms. Use it to connect the lesson to the
decisions, systems, and opportunities in your own creative business.

Form 1040 and Schedule C (Profit or Loss from Business)

Form 1040 is the main form used for filing federal income taxes. As a self-employed artist, you'll
also file Schedule C to report your business income and expenses.

Form 1099 for Freelance Income

If you worked as a freelancer or independent contractor, you'll receive a 1099-NEC form from
clients who paid you more than $600. All income reported on 1099s must be included in your
tax filings.

State and Local Tax Forms

In addition to federal taxes, many states require self-employed individuals to file state tax
returns. Check your state’s requirements to determine the forms you need to file.

Put It Into Practice
¢ Review your current approach to form 1040 and schedule ¢ (profit or loss from business).
e Gather the information or documents you need for form 1099 for freelance income.

e Choose one action from this chapter and assign it a deadline this week.



Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 3: How to Prepare for Tax Filing

This chapter focuses on Tracking Your Income and Expenses Year-Round, Tools and Software
for Tax Preparation, and Organizing Receipts and Invoices. Use it to connect the lesson to the
decisions, systems, and opportunities in your own creative business.

Tracking Your Income and Expenses Year-Round

Keep detailed records of:

* Income: Royalties, gig payments, freelance income.
*  Expenses: Equipment, marketing, travel, studio rentals.

e Software: Use accounting tools like QuickBooks or Wave to track your income and expenses
throughout the year.

Tools and Software for Tax Preparation

Consider using software to prepare your taxes:

e TurboTax: Popular tax preparation software for freelancers and small businesses.
*  H&R Block: Offers both DIY and assisted filing options.

* TaxAct: Affordable software for self-employed individuals with simple tax situations.

Organizing Receipts and Invoices

Maintain a system for organizing receipts and invoices, either digitally or physically. Be prepared
to provide records of all business-related expenses to back up your tax deductions.

Put It Into Practice
*  Review your current approach to tracking your income and expenses year-round.
*  Gather the information or documents you need for tools and software for tax preparation.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: Deductible Expenses for Artists

This chapter focuses on Common Tax Deductions for Musicians and Creators, Home Office
Deduction, and Vehicle, Travel, and Marketing Deductions. Use it to connect the lesson to the
decisions, systems, and opportunities in your own creative business.



Common Tax Deductions for Musicians and Creators

Some common deductions for artists include:

e Equipment: Instruments, recording gear, and software.
e Travel: Airfare, hotels, and meals when performing or recording.

e Marketing: Costs associated with promoting your music (social media ads, website hosting).

Home Office Deduction

If you use part of your home exclusively for your music business, you may qualify for the Home
Office Deduction. This allows you to deduct a portion of rent, utilities, and maintenance.

Vehicle, Travel, and Marketing Deductions

You can also deduct:

e Vehicle Expenses: Mileage or actual costs of using your vehicle for business-related travel.

*  Marketing: All advertising costs, from social media campaigns to business cards.

Put It Into Practice
*  Review your current approach to common tax deductions for musicians and creators.
e Gather the information or documents you need for home office deduction.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Filing Your Taxes

This chapter focuses on Step-by-Step Guide to Filing Business Taxes, Filing Taxes Online vs.
Using an Accountant, and Deadlines and Penalties for Late Filing. Use it to connect the lesson to
the decisions, systems, and opportunities in your own creative business.

Step-by-Step Guide to Filing Business Taxes

Gather Your Records: Collect all income and expense records from the past year.

e Fill Out Forms: Complete Schedule C and any other relevant forms.

e File Online or Use an Accountant: Choose whether to file on your own or seek professional
help.

Filing Taxes Online vs. Using an Accountant

Online Filing: Ideal for simple returns, typically cheaper. Accountant: Better for complex returns
or if you need personalized advice.



Deadlines and Penalties for Late Filing

April 15th is the deadline for filing federal taxes. If you miss the deadline, you may be subject to:

e Late Filing Penalties: 5% of the unpaid taxes per month.

e Interest on Unpaid Taxes: Accrues daily.

Put It Into Practice
*  Review your current approach to step-by-step guide to filing business taxes.

* Gather the information or documents you need for filing taxes online vs. using an
accountant.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 6: Tax Tips and Strategies

This chapter focuses on How to Maximize Your Deductions, Quarterly Tax Payments for
Self-Employed Artists, and Setting Up a Tax Savings Account. Use it to connect the lesson to
the decisions, systems, and opportunities in your own creative business.

How to Maximize Your Deductions

Keep thorough records of all business expenses to maximize your deductions. This will lower
your taxable income and reduce your tax bill.

Quarterly Tax Payments for Self-Employed Artists

If you expect to owe more than $1,000 in taxes for the year, you should make quarterly tax
payments to the IRS to avoid penalties.

Setting Up a Tax Savings Account

Consider setting aside a portion of your income each month in a separate tax savings account
to cover your quarterly or annual tax bill.

Put It Into Practice
*  Review your current approach to how to maximize your deductions.

e Gather the information or documents you need for quarterly tax payments for
self-employed artists.

e Choose one action from this chapter and assign it a deadline this week.



Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 7: Frequently Asked Questions (FAQ)

This chapter focuses on Do | Need to Pay Taxes if | Earn Below a Certain Amount?, Can | Deduct
Music Equipment?, and What if | Can’t Afford to Pay My Taxes?. Use it to connect the lesson to
the decisions, systems, and opportunities in your own creative business.

Do | Need to Pay Taxes if | Earn Below a Certain Amount?

If your income is below the standard deduction, you may not owe federal income tax. However,
you may still need to file to report business expenses and claim deductions.

Can | Deduct Music Equipment?

Yes, equipment that is directly related to your music business (instruments, recording software,
etc.) is deductible.

What if | Can’t Afford to Pay My Taxes?

If you can't pay your taxes in full, you can:

* Request a Payment Plan: The IRS offers installment plans for paying taxes over time.

*  File an Extension: This gives you extra time to file your return, but you'll still need to pay any
taxes owed by the deadline.

Put It Into Practice

e Review your current approach to do i need to pay taxes if i earn below a certain amount?.

*  Gather the information or documents you need for can i deduct music equipment?.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 8: Course Conclusion and Next Steps

This chapter focuses on Recap of Key Points and Actions to Take to Prepare for the Next Tax
Year. Use it to connect the lesson to the decisions, systems, and opportunities in your own
creative business.

Recap of Key Points

Filing Business Taxes: Essential for staying compliant and maximizing deductions.

e Organizing Records: Track your income and expenses year-round to simplify tax time.



Actions to Take to Prepare for the Next Tax Year

Set Up a Tax Savings Account: Save a portion of your income to cover quarterly or annual taxes.

e Use Tax Software: Stay on top of your tax obligations with accounting software or
professional help.

e This course provides the knowledge artists need to confidently file their taxes and take
advantage of available deductions.

Put It Into Practice
e Review your current approach to recap of key points.

e Gather the information or documents you need for actions to take to prepare for the next
tax year.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Recommended Next Steps
1. Put this course into practice today
2. Explore more courses in the Academy

3. Keep building your music business



COURSE 5 . PART I - BUSINESS SETUP

How to Set Up a CRM

This course will guide businesses through the process of selecting, setting up, and
optimizing a Customer Relationship Management (CRM) system for efficient sales
tracking and lead generation. You will learn how to choose the right CRM tool, customize
workflows, and integrate it into your operations for maximum impact. By the end of this
course, you will be able to implement and manage a CRM that boosts your sales and
improves team productivity.

WHAT YOU WILL LEARN

e Explain the fundamentals of CRM Integration

*  Evaluate options related to the Right CRM Tool

e Understand and apply Setting Up Your CRM

e Understand and apply Customizing Workflows for Sales and Lead Tracking
* Understand and apply Training Your Team for CRM Success

e Understand and apply Maintaining and Scaling Your CRM

Chapter 1: Introduction to CRM Integration

This chapter focuses on What is a CRM and Why Your Business Needs It and Key Benefits of
CRM Integration for Sales and Marketing. Use it to connect the lesson to the decisions, systems,
and opportunities in your own creative business.

What is a CRM and Why Your Business Needs It

A Customer Relationship Management (CRM) system helps businesses manage their
interactions with current and potential customers. This module will cover:

e Sales Tracking: How CRMs improve tracking of leads, opportunities, and deals.

e Customer Data Management: Storing and organizing customer data for effective outreach
and marketing.

e Automated Communication: Automating follow-up emails, lead nurturing, and more.

Key Benefits of CRM Integration for Sales and Marketing

CRM integration benefits businesses by:

e Increasing Sales Efficiency: Streamlining processes for lead tracking, nurturing, and sales
conversion.

* Improving Customer Retention: Better management of customer relationships leads to
longer-lasting customer engagement.

e Automating Administrative Tasks: Freeing up time for sales teams to focus on closing deals.



Put It Into Practice
e Review your current approach to what is a crm and why your business needs it.

e Gather the information or documents you need for key benefits of crm integration for sales
and marketing.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: Choosing the Right CRM Tool

This chapter focuses on Understanding Your Business Needs, Overview of Popular CRM
Platforms (HubSpot, Zoho, Salesforce), and How to Select the Best CRM for Your Business. Use it
to connect the lesson to the decisions, systems, and opportunities in your own creative
business.

Understanding Your Business Needs

Before selecting a CRM, it's important to understand your business's specific needs, including:

e Size of Sales Team: How many users will need access to the CRM?
* Lead Volume: How many leads are managed daily or weekly?

¢ Key Features: What are the must-have features (e.g., lead tracking, automation)?

Overview of Popular CRM Platforms (HubSpot, Zoho, Salesforce)
Popular CRM tools include:

*  HubSpot: User-friendly, great for small businesses, and offers a free plan.
e Zoho: Affordable and customizable, with a wide range of integrations.

e Salesforce: Industry leader for enterprise-level businesses, highly customizable with
extensive functionality.

How to Select the Best CRM for Your Business
Selecting the right CRM involves:

* Budget Considerations: Free vs. paid CRM solutions.
e Scalability: Can the CRM grow with your business?

* Ease of Use: Does the sales team find it easy to use and adopt?

Put It Into Practice
*  Review your current approach to understanding your business needs.

*  Gather the information or documents you need for overview of popular crm platforms
(hubspot, zoho, salesforce).



*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 3: Setting Up Your CRM

This chapter focuses on Steps to Install and Configure a CRM System, Customizing CRM
Settings for Your Business, and Managing Contacts and Data Migration. Use it to connect the
lesson to the decisions, systems, and opportunities in your own creative business.

Steps to Install and Configure a CRM System
After choosing your CRM, you need to:

e Install and configure the system to suit your business needs.

e Customize dashboards and reports for better visibility of sales data.

Customizing CRM Settings for Your Business

CRM customization includes:

e Setting up user roles and permissions.
*  Personalizing fields to capture relevant customer data.

*  Configuring notifications for lead follow-ups and task assignments.

Managing Contacts and Data Migration
Efficient CRM setup requires:

e Data migration: Importing existing customer data from spreadsheets or another CRM.

* Cleaning data: Removing duplicates and updating outdated information before migration.

Put It Into Practice
*  Review your current approach to steps to install and configure a crm system.

e Gather the information or documents you need for customizing crm settings for your
business.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?



Chapter 4: Customizing Workflows for Sales and Lead Tracking

This chapter focuses on Building Lead Management Workflows, Automating Sales Pipelines and
Email Follow-Ups, and Optimizing CRM for Sales Tracking. Use it to connect the lesson to the
decisions, systems, and opportunities in your own creative business.

Building Lead Management Workflows

Custom workflows help:

e Track the sales journey of each lead from prospect to customer.

*  Assign tasks automatically based on the lead’s stage in the sales pipeline.

Automating Sales Pipelines and Email Follow-Ups

You can:

* Automate repetitive tasks: Follow-up emails, lead scoring, and task assignments.

«  Optimize the sales pipeline for more efficiency by tracking key stages (lead, opportunity,
closed-won).

Optimizing CRM for Sales Tracking

Optimize CRM usage by:

e Setting up key metrics dashboards for instant access to sales performance.

e Tracking individual and team performance using CRM reports.

Put It Into Practice
*  Review your current approach to building lead management workflows.

e Gather the information or documents you need for automating sales pipelines and email
follow-ups.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Training Your Team for CRM Success

This chapter focuses on Creating Training Materials for Your Sales Team, Delivering Effective
CRM Training Sessions, and Tracking and Improving CRM Adoption Rates. Use it to connect the
lesson to the decisions, systems, and opportunities in your own creative business.

Creating Training Materials for Your Sales Team

Provide clear, actionable training:

e Documentation: User guides, process manuals, and video tutorials.



* Interactive training sessions: Live demos and hands-on workshops.

Delivering Effective CRM Training Sessions
Make CRM training effective by:

e Tailoring the content to your team's specific workflow.

e Ensuring ongoing support: Offer follow-up sessions to answer questions.

Tracking and Improving CRM Adoption Rates

Monitor adoption with:

* Usage reports: Track who is using the CRM and how effectively.

* Feedback loops: Regularly ask the sales team for input on improving CRM usage.

Put It Into Practice
*  Review your current approach to creating training materials for your sales team.

e Gather the information or documents you need for delivering effective crm training
sessions.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 6: Maintaining and Scaling Your CRM

This chapter focuses on CRM Optimization: Regular Audits and Improvements, Expanding CRM
Features as Your Business Grows, and Integrating Other Business Tools with Your CRM. Use it to
connect the lesson to the decisions, systems, and opportunities in your own creative business.

CRM Optimization: Regular Audits and Improvements

Perform regular audits to:

e Ensure data accuracy: Clean up contacts, leads, and opportunities.

e Identify areas for improvement: Modify workflows based on feedback and performance
data.

Expanding CRM Features as Your Business Grows

As your business scales, add features like:

e Advanced reporting for deeper insights into sales performance.

* Integration with marketing automation tools for a more comprehensive sales funnel.



Integrating Other Business Tools with Your CRM
Maximize CRM efficiency by integrating it with:

e Email marketing platforms (MailChimp, Sendinblue).
*  Project management tools (Trello, Asana).

¢ Accounting software (QuickBooks, Xero).

Put It Into Practice
*  Review your current approach to crm optimization: regular audits and improvements.

e Gather the information or documents you need for expanding crm features as your
business grows.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 7: Frequently Asked Questions (FAQ)

This chapter focuses on What Happens if | Choose the Wrong CRM?, How Do | Manage CRM
Data Security?, and Can | Switch CRM Platforms Easily?. Use it to connect the lesson to the
decisions, systems, and opportunities in your own creative business.

What Happens if | Choose the Wrong CRM?

Backup plan: Have a process for migrating data if you switch CRMs.

e Data portability: Ensure your CRM provider allows easy data export.

How Do | Manage CRM Data Security?

Ensure security by:

e Setting user permissions to control access to sensitive data.

e Enabling two-factor authentication for all users.

Can | Switch CRM Platforms Easily?

Switching platforms is manageable if you:

e Plan data migration carefully: Map fields between the old and new systems.

e Train your team: Provide training on the new CRM's features.

Put It Into Practice
*  Review your current approach to what happens if i choose the wrong crm?.
e Gather the information or documents you need for how do i manage crm data security?.

*  Choose one action from this chapter and assign it a deadline this week.



Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 8: Course Conclusion and Next Steps

This chapter focuses on Recap of Key Points and How to Continue Enhancing Your CRM System.
Use it to connect the lesson to the decisions, systems, and opportunities in your own creative
business.

Recap of Key Points

Choosing the right CRM is critical for long-term business success.

e Customizing workflows helps improve sales tracking and lead generation.

e Training your team ensures CRM adoption and effective use.

How to Continue Enhancing Your CRM System

Regularly update your CRM to reflect changes in your sales process.

e Incorporate feedback from your sales team to continuously improve workflows.

This course equips you with the knowledge and tools to select, set up, and integrate a CRM into
your business processes. By following these modules, you will have a fully operational CRM
system that enhances your sales, marketing, and customer relationship efforts.

Put It Into Practice
*  Review your current approach to recap of key points.

e Gather the information or documents you need for how to continue enhancing your crm
system.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Recommended Next Steps
1. Choosing the right CRM is critical for long-term business success
2. Customizing workflows helps improve sales tracking and lead generation

3. Training your team ensures CRM adoption and effective use



PART 11

Legal & Rights

Protect the work. Copyrights, trademarks, publishing registration,
and licensing - the rights every independent artist must understand
and control.

How to Copyright Your Music
How to Trademark Your Music
How to Register with a PRO
How to Add Songs to Your PRO

How to License Your Music



COURSE 6 . PART Il - LEGAL & RIGHTS

How to Copyright Your Music

This course will guide independent music creators through the copyright registration
process, explaining the importance of copyrights in the music industry. You'll learn how
to register your music for copyright protection, the benefits of doing so, and how
copyrights can help you secure ownership of your work and maximize revenue from
licensing opportunities. By the end of this course, you will be equipped to protect your
creative works and understand how to enforce your copyright.

EDUCATIONAL NOTICE
This material is not legal, tax, or financial advice. Verify current requirements with official sources
and a qualified professional.

WHAT YOU WILL LEARN

e Explain the fundamentals of Copyrights

e Understand and apply Types of Copyrights for Music

*  Apply the process for Copyright Your Music

* Understand and apply Benefits of Copyrighting Your Work
e Understand and apply Enforcing Your Copyright

*  Resolve common questions and identify where expert guidance may be needed

Chapter 1: Introduction to Copyrights

This chapter focuses on What is a Copyright?, The Legal Framework of Copyrights, and Why
Copyright Your Music?. Use it to connect the lesson to the decisions, systems, and
opportunities in your own creative business.

What is a Copyright?

A copyright is a powerful legal right that gives creators ownership and control over their original
works. In the context of music, this includes both compositions (melody, lyrics, and written
music) and sound recordings (the actual recorded performance of the music). When you create
a piece of music, it is automatically copyrighted as soon as it is fixed in a tangible form, such as
writing the lyrics down or recording the song. However, registering your copyright with the U.S.
Copyright Office provides legal advantages, such as the ability to enforce your rights in court if
someone uses your work without permission.

Key Points

e Copyright protection applies to various types of works, including literary, musical, artistic,
and more.



For music creators, you can copyright both the composition (which refers to the written music:
melodies, harmonies, and lyrics) and the sound recording (which refers to the actual recording
of that music).

*  Once your music is copyrighted, you have exclusive control over how it is used, distributed,
and licensed to others.

In essence, copyright gives you the power to protect your creations and earn revenue from
their use. Without proper copyright protection, anyone could legally use your music without
compensating you.

The Legal Framework of Copyrights

Understanding the legal framework behind copyrights is essential for every music creator.
Copyrights are governed by national laws, and in the U.S., they are administered by the U.S.
Copyright Office, which serves as the official record keeper of all registered copyrights.

The Role of the U.S. Copyright Office: The U.S. Copyright Office is responsible for processing
copyright registrations and providing legal proof of ownership. By registering your work with the
Copyright Office, you gain additional legal rights that go beyond the automatic copyright
protection. This includes the ability to:

*  Sue someone in federal court for copyright infringement.

e Seek statutory damages, which can be much higher than actual damages.

*  Protect your work against unauthorized use globally through international treaties.

* How Copyright Law Protects Creators: Copyright law gives creators five exclusive rights
over their work:

e The right to reproduce the work.

e The right to prepare derivative works (e.g., remixes, adaptations).
e The right to distribute copies.

e Theright to publicly perform the work.

¢ The right to display the work (in applicable cases, like artwork).

e These rights allow you to control every aspect of your music, from its initial recording to its
use in commercial settings.

U.S. Copyright Law vs. International Law: In the U.S,, as soon as your work is fixed in a tangible
medium, it is automatically protected by copyright law. However, to enforce these rights (e.g,,
suing for damages), you must formally register your work. Internationally, the Berne Convention
allows for the recognition of U.S. copyrights in over 170 countries. This means your copyright
protection extends far beyond the US. and helps safeguard your music from infringement
across borders.



Why Copyright Your Music?
Why is it important to copyright your music?
Copyrighting your music provides you with legal recognition of ownership. Without formal

copyright registration, it can be difficult to prove that you are the rightful creator of a work,
making it harder to defend your music in legal disputes. By copyrighting your music, you secure:

e Legal Ownership: Registering your work proves that you are the creator and owner of the
music.

e Control Over Usage: As the copyright holder, you decide how your music can be used, who
can use it, and under what conditions.

Monetization: Copyrighted music can be licensed to third parties for a fee. This includes sync
licensing for films, TV shows, advertisements, and other media, allowing you to generate
revenue.

Protection Against Infringement: Registered copyrights make it easier to protect your music
from unauthorized use. If someone uses your music without permission, you can take legal
action, including suing for damages.

e Ultimately, copyrighting your music ensures that your creative efforts are legally protected
and that you can benefit financially from the use of your work.

Put It Into Practice
*  Review your current approach to what is a copyright?.
e Gather the information or documents you need for the legal framework of copyrights.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: Types of Copyrights for Music

This chapter focuses on Composition Copyright, Sound Recording Copyright, and Differences
Between Composition and Sound Recording Copyrights. Use it to connect the lesson to the
decisions, systems, and opportunities in your own creative business.

Composition Copyright

A composition copyright is a type of copyright that protects the written music. This includes
the melody, lyrics, harmonies, and any other elements that make up the musical work. When you
write a song, the composition is automatically copyrighted once it is fixed in a tangible form,
such as written sheet music or a digital recording.

Who Holds the Composition Copyright? Typically, the songwriter or composer holds the
copyright for the composition. This is important because the composition can be licensed out



to others for various uses, including:

e Cover versions: Other artists may want to record their own version of your song.
e Sheet music: Composers can license the publication of sheet music for sale.
e Film scores: Your music can be used in films, TV shows, or commercials.

Without a composition copyright, you cannot control or monetize these types of uses.
Registering the copyright ensures that you get compensated when someone else performs or
records your work.

Sound Recording Copyright

A sound recording copyright protects the actual recorded performance of a composition. This
refers to the audio captured during a recording session-the "master” version of the song. Unlike
the composition copyright, which protects the musical notes and lyrics, the sound recording
copyright specifically protects the performance, production, and final version of the recording.

Who Holds the Sound Recording Copyright? The sound recording copyright is often held by the
performing artist or the record label that funded the recording session. This copyright is crucial
when distributing your music across digital platforms, streaming services, or physical media like
CDs or vinyl. It allows you to:

e Control distribution: You decide how your music is sold, streamed, or otherwise made
available to the public.

* Protect against unauthorized recordings: If someone duplicates or uses your master
recording without permission, you have the legal grounds to stop them and claim damages.

e Sound recording copyrights are especially important in today’s music landscape, where
digital distribution and streaming are dominant forms of music consumption.

Differences Between Composition and Sound Recording Copyrights

While both composition and sound recording copyrights protect different aspects of your
music, it's important to understand the distinctions and the need to register both.

Composition Copyright protects the written music-the melody, harmony, and lyrics. This is
important if you want to license your music to other performers, create sheet music, or
distribute your work for film scores.

e Sound Recording Copyright protects the recorded version of the composition-the actual
audio recording. This is essential for controlling how the recording is used, streamed, or
distributed.

By registering both, you can ensure that all aspects of your music are protected. For example, if
you write and record a song, and another artist wants to cover it, they need your permission for
the composition, but they will also need rights to the recording if they use your version.



Put It Into Practice
*  Review your current approach to composition copyright.
*  Gather the information or documents you need for sound recording copyright.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 3: How to Copyright Your Music

This chapter focuses on Choosing What to Copyright (Single Song vs. Album) and Step-by-Step
Guide to Registering Your Music for Copyright. Use it to connect the lesson to the decisions,
systems, and opportunities in your own creative business.

Choosing What to Copyright (Single Song vs. Album)

When registering your music for copyright, you have the option to copyright individual songs or
an entire album. Each approach has its benefits, and your decision will likely depend on your
current needs and future plans for your music.

Copyrighting a Single Song: If you are focused on promoting or licensing a specific track, it might
make sense to copyright just that one song. This allows you to focus your efforts and resources
on protecting that track. It's also a good idea if you release singles frequently.

Copyrighting an Album: When registering an album, you protect all songs as part of a collective
work. This is a cost-effective approach, especially if you plan to release a full body of work.
However, it's important to note that registering an album as a collective work doesn't always
provide individual protection for each song unless explicitly stated.

Financial Considerations: The registration fee for copyrighting a single work (a song or album) is
typically $35. However, if you want to register multiple works (such as each song on an album)
separately, the costs will increase.

Protecting Your Catalog: To ensure maximum protection, especially if you plan to license or
distribute individual tracks separately, you may want to consider registering each song
individually. This way, each song can be tracked, licensed, and monetized independently.

Step-by-Step Guide to Registering Your Music for Copyright
Copyright registration is a straightforward process that can be done entirely online through the

U.S. Copyright Office website.

* Step 1. Visit the U.S. Copyright Office’s website at https://www.copyright.gov/registration/.
Here, you'll find the forms you need to begin the registration process.



Step 2: Choose the appropriate form

¢ Form SR (Sound Recording): Use this form to register a copyright for the sound
recording-the actual audio performance of your song.

¢ Form PA (Performing Arts): Use this form to register a copyright for the musical
composition, including melodies, lyrics, and harmonies.

Step 3: Complete the form with the necessary details about your work, such as the title,
authorship, and date of creation. Make sure you clearly specify whether you are registering a
single work or an entire album.

e Step 4: Pay the filing fee (typically $35 for a single work). The fee may vary depending on
the number of works being registered and other factors.

e Step 5: Submit your work for registration. You can either upload your work digitally
(recommended) or mail in physical copies of your music to the U.S. Copyright Office.

Once submitted, you'll receive a confirmation email from the U.S. Copyright Office. It may take
several months for your registration to be processed and for you to receive your official
certificate.

Put It Into Practice
e Review your current approach to choosing what to copyright (single song vs. aloum).

e Gather the information or documents you need for step-by-step guide to registering your
music for copyright.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: Benefits of Copyrighting Your Work

This chapter focuses on Protecting Your Ownership Rights, Monetizing Your Music Through
Licensing, and Preventing Infringement. Use it to connect the lesson to the decisions, systems,
and opportunities in your own creative business.

Protecting Your Ownership Rights

Registering your copyright gives you full legal ownership of your music. This ownership allows
you to control how your music is used and ensures that you are the only one who can authorize
its reproduction, distribution, and performance.

Why Ownership Matters
e It prevents unauthorized use of your music.
e It ensures that you control all commercial and non-commercial uses of your work.

e It allows you to license your work for other uses and receive proper compensation.



e By holding the copyright, you also gain the right to transfer or sell those rights if you choose
to later.

Monetizing Your Music Through Licensing

Once your music is copyrighted, you can monetize it through various licensing opportunities.
Licensing your music allows third parties to use your work in exchange for a fee. This includes:

e Sync Licensing: Music for TV shows, movies, video games, and ads.

*  Mechanical Licensing: Royalties earned from physical and digital reproductions of your
music.

e Cover Songs: Other artists paying to record their versions of your song.

e Having copyright protection makes it easier to license your music and ensures that you get
compensated whenever your work is used commercially.

Preventing Infringement

By registering your work, you create a public record of your ownership, which acts as a legal
shield. If someone uses your music without permission, your registered copyright gives you the
legal standing to file a lawsuit and demand damages. It also allows you to send cease and desist
letters or issue takedown notices if your work is used without your authorization.

Put It Into Practice
*  Review your current approach to protecting your ownership rights.
e Gather the information or documents you need for monetizing your music through licensing.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Enforcing Your Copyright

This chapter focuses on How to Identify and Respond to Copyright Infringement, Filing a DMCA
Takedown Notice, and Pursuing Legal Action for Copyright Violations. Use it to connect the
lesson to the decisions, systems, and opportunities in your own creative business.

How to Identify and Respond to Copyright Infringement

Monitoring Your Music: To protect your music from unauthorized use, it's essential to actively
monitor where and how it is being used. Some tools and services, such as digital fingerprinting
(e.g. YouTube's Content ID system) or monitoring services, can help you track the use of your
music across various platforms.

* Responding to Infringement: If you discover that someone is using your music without
permission, you have several options for addressing the situation:

* Contact the infringing party directly to request that they stop using your music.



* Issue a formal cease and desist letter through a lawyer.

e File a DMCA takedown notice with the platform where your music is being used.

Filing a DMCA Takedown Notice

The Digital Millennium Copyright Act (DMCA) provides a process for copyright holders to
request the removal of infringing content from online platforms. This process is known as filing a
DMCA takedown notice.

Step-by-Step Guide
e Identify the infringing content and the platform where it is being used.

e File a DMCA takedown request with the platform (e.g, YouTube, Facebook, streaming
services).

e Provide proof of ownership by referencing your copyright registration.
* Request the removal of the infringing content or demand compensation for its use.

e Platforms are legally obligated to comply with valid DMCA takedown requests, and the
infringing content must be removed promptly.

Pursuing Legal Action for Copyright Violations

If someone refuses to comply with a takedown notice or continues to use your music without
permission, you may need to pursue legal action. This typically involves:

*  Filing a lawsuit in federal court for copyright infringement.

e Seeking statutory damages or actual damages, depending on the severity of the
infringement.

*  Working with an attorney to enforce your rights.

* Legal action is often a last resort, but it can result in significant compensation if your
copyright is violated.

Put It Into Practice
e Review your current approach to how to identify and respond to copyright infringement.
e Gather the information or documents you need for filing a dmca takedown notice.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 6: Frequently Asked Questions (FAQ)

This chapter focuses on Common Myths About Copyrights, International Copyright Protection,
and Costs and Timelines for Registering Copyrights. Use it to connect the lesson to the
decisions, systems, and opportunities in your own creative business.



Common Myths About Copyrights

There are many misconceptions about copyrights, especially regarding the process of obtaining
one and the protections it offers.

Common Myths

e Myth 1: You don't need to register your copyright. While your work is automatically
protected by copyright when it is created, formal registration is needed to enforce your
rights in court.

*  Myth 2: Copyright protection lasts forever. Copyright protection is limited to a set number
of years-life of the author plus 70 years for most works.

International Copyright Protection

While registering your copyright in the US. provides protection domestically, international
protection is often governed by treaties like the Berne Convention. This treaty allows U.S. works
to be recognized and protected in over 170 countries.

How to Protect Your Music Internationally
*  Register your work with the U.S. Copyright Office.

*  Explore additional international registration options if your music will be distributed globally.

Costs and Timelines for Registering Copyrights

Costs: The cost to register a single work with the U.S. Copyright Office is typically $35. The cost
may increase depending on the number of works being registered or other specific
circumstances.

Timelines: It usually takes several months to receive confirmation of your registration from the
Copyright Office. However, you can start enforcing your rights as soon as your work is
registered.

Put It Into Practice
*  Review your current approach to common myths about copyrights.
e Gather the information or documents you need for international copyright protection.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?



Chapter 7: Course Conclusion and Next Steps

This chapter focuses on Recap of Key Points and Actions to Take After Registering Your Music.
Use it to connect the lesson to the decisions, systems, and opportunities in your own creative
business.

Recap of Key Points

Why Copyrighting Is Important: Copyrighting your music protects your ownership and allows
you to control how your music is used. Without formal copyright registration, it is difficult to
defend your work legally.

e The Registration Process: Registering your work with the US. Copyright Office is
straightforward and can be done online. Once registered, you have the legal backing to
enforce your rights.

Actions to Take After Registering Your Music

Monitoring Your Works: After your music is registered, monitor its usage to ensure that no one is
using it without permission. Services like Content ID or third-party monitoring tools can help
automate this process.

e Licensing Opportunities: Now that your music is protected, consider licensing it for film, TV,
advertisements, or other commercial uses to generate revenue.

* Global Protection: If your music is being distributed internationally, ensure that it is
protected in other countries through the Berne Convention and other international treaties.

Put It Into Practice

*  Review your current approach to recap of key points.

e Gather the information or documents you need for actions to take after registering your
music.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Recommended Next Steps
1. Summarizing the importance of copyrighting your music
2. Overview of the process to register your work

3. Key benefits of having copyright protection in place



COURSE 7 . PART Il - LEGAL & RIGHTS

How to Trademark Your Music

This course provides an in-depth look into the process of trademarking your music or
brand to protect your intellectual property and secure your unique identity in the
marketplace. By the end of this course, you will understand how trademarks differ from
other forms of intellectual property, the benefits of registering a trademark, and the
steps needed to successfully trademark your music, logo, or artist name. Additionally,
the course covers how to enforce your trademark rights to prevent unauthorized use
and protect your brand.

EDUCATIONAL NOTICE
This material is not legal, tax, or financial advice. Verify current requirements with official sources
and a qualified professional.

WHAT YOU WILL LEARN

*  Explain the fundamentals of Trademarks

¢ Understand and apply Types of Trademarks for Music and Brands
*  Apply the process for Trademark Your Music or Brand

e Understand and apply Benefits of Registering a Trademark

e Understand and apply Enforcing Your Trademark

* Resolve common questions and identify where expert guidance may be needed

Chapter 1: Introduction to Trademarks

This chapter focuses on What is a Trademark?, How Trademarks Differ from Copyrights, and
Why Trademarking is Important for Artists and Brands. Use it to connect the lesson to the
decisions, systems, and opportunities in your own creative business.

What is a Trademark?

A trademark is a word, phrase, symbol, or design that identifies and distinguishes the source of
goods or services. In the context of the music industry, a trademark could be your artist name,
logo, or even a unique sound that is associated with your brand.

Key Points

e Trademarks protect brand identifiers: They ensure that others cannot use your name, logo,
or branding elements in a way that confuses consumers.

* Legal Protection: Registering a trademark gives you the exclusive right to use your brand in
commerce and prevent others from copying it.

¢ Types of Trademarks: Artists can trademark their name, logo, or even a sound that is




uniquely associated with their music or brand.

Trademarks are crucial in the music industry because they ensure that your identity-whether
it's your stage name, band name, or logo-is protected, preventing others from benefiting from
your brand recognition.

How Trademarks Differ from Copyrights

Trademarks and copyrights are two distinct types of intellectual property protections, each

with its own purpose:

«  Copyrights protect creative works (such as songs, albums, or artworks), while trademarks
protect brand identifiers (such as names, logos, and slogans).

* A copyright protects the content of your creative work, whereas a trademark protects the
identity or brand associated with your music or business.

Example

e Copyright protects the song you write and record.

e Trademark protects your artist name, logo, or band name that is used to promote that
music.

Why Trademarking is Important for Artists and Brands

For artists and creators, trademarking offers several key benefits:

e Brand Protection: A registered trademark ensures that no one else can legally use your
name, logo, or slogan in a way that might confuse consumers.

*  Monetization: Your trademark can become a valuable asset that can be licensed for use in
merchandise, collaborations, and partnerships.

e Preventing Brand Dilution: If others use a similar name or logo, it can weaken your brand’s
identity in the marketplace. Trademarking prevents this and strengthens your brand's
uniqueness.

Put It Into Practice
e Review your current approach to what is a trademark?.

e Gather the information or documents you need for how trademarks differ from copyrights.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?



Chapter 2: Types of Trademarks for Music and Brands

This chapter focuses on Word Marks (Names and Slogans), Design Marks (Logos and Symbols),
and Sound Marks. Use it to connect the lesson to the decisions, systems, and opportunities in
your own creative business.

Word Marks (Names and Slogans)

A word mark is a trademark that protects the actual words used in a name or slogan. This is one
of the most common forms of trademarks for artists and businesses in the music industry.

Key Points

e Artist Names: Registering your stage name or band name ensures that no one else can use
it in the music or entertainment industry.

e Slogans: If your brand has a recognizable slogan, you can protect it through a trademark.

e Eligibility: To qualify for a word mark, the name or slogan must be distinctive and not just
descriptive of the goods or services you provide.

Design Marks (Logos and Symbols)

A design mark protects logos, symbols, or unique visual elements associated with your brand.
This is particularly important for artists who use specific artwork or logos to promote their
music.

Key Points

* Logo Protection: A design mark ensures that no one else can use a logo similar to yours that
might confuse your audience.

e Visual Brand Identity: Your logo is often one of the most recognizable aspects of your brand,
and protecting it prevents misuse by others.

Sound Marks

A sound mark protects unique sounds that are specifically associated with a brand. For
musicians, this could include a unique audio logo or sound that listeners immediately associate
with your brand.

Key Points

e Audio Branding: Some brands use short musical phrases or jingles that become iconic.
These sounds can be trademarked as sound marks.

e Eligibility: The sound must be distinctive and closely associated with your brand for it to
qualify for trademark protection.

Put It Into Practice
«  Review your current approach to word marks (names and slogans).

e Gather the information or documents you need for design marks (logos and symbols).

e Choose one action from this chapter and assign it a deadline this week.



Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 3: How to Trademark Your Music or Brand

This chapter focuses on Choosing What to Trademark (Name, Logo, or Both) and Step-by-Step
Guide to Registering a Trademark. Use it to connect the lesson to the decisions, systems, and
opportunities in your own creative business.

Choosing What to Trademark (Name, Logo, or Both)

Before registering your trademark, it's important to decide what elements of your brand you
want to protect. These could include your:

e Name: Trademarking your artist name or band name is crucial to securing your identity.
e Logo: If you use a logo to promote your music or merchandise, it's essential to trademark it
to prevent others from using it.

e Sound: If your music or brand has a unique sound associated with it (e.g. a jingle or audio
logo), you may want to trademark that as well.

Considerations
e Distinctiveness: Trademarks must be unique and not overly descriptive of the goods or
services offered. Choose a name or logo that sets your brand apart.

e International vs. Domestic: Consider whether you need protection only in your home
country or internationally if your brand has a global reach.

Step-by-Step Guide to Registering a Trademark

Trademark registration can be done through the U.S. Patent and Trademark Office (USPTO).
Here's a step-by-step guide:

Step 1: Conduct a Trademark SearchBefore registering, you must ensure that no one else has
already trademarked a similar name or logo. You can perform a trademark search using the
USPTO’s TESS (Trademark Electronic Search System) tool.

Step 2: File Your Trademark ApplicationVisit the USPTO website and choose the correct form for
your trademark application. You'll need to provide information about the name, logo, or sound
you are trademarking, as well as details about how you intend to use it in commerce.

¢ Step 3: Pay the Filing FeeThe cost to file a trademark application typically ranges from $225
to $400 per class of goods or services, depending on the specifics of the registration.

Step 4: Submit Evidence of UseFor a trademark to be registered, you must demonstrate that it
is already being used in commerce. This could include images of your logo on merchandise,
screenshots of your website, or evidence of your name being used for live performances.

Step 5: Wait for ApprovalThe trademark registration process can take several months. During



this time, your application will be reviewed, and any potential conflicts will be identified. If no
issues arise, your trademark will be approved, and you'll receive a registration certificate.

Put It Into Practice
«  Review your current approach to choosing what to trademark (name, logo, or both).

e Gather the information or documents you need for step-by-step guide to registering a
trademark.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: Benefits of Registering a Trademark

This chapter focuses on Protecting Your Brand Identity, Monetizing Your Trademark, and
Preventing Brand Confusion. Use it to connect the lesson to the decisions, systems, and
opportunities in your own creative business.

Protecting Your Brand Identity

Once registered, a trademark gives you exclusive rights to your brand. This means:

* No One Else Can Use It: You have the legal right to stop others from using your name, logo,
or slogan in a way that could confuse consumers.

e Strong Brand Recognition: A trademark helps establish a strong, recognizable brand that
stands out in the marketplace.

e Legal Defense: If someone tries to infringe on your trademark, you can take legal action to
protect your brand.

Monetizing Your Trademark

Trademarks can be monetized in several ways:

* Licensing: You can license your trademark to other businesses or individuals for a fee. For
example, an artist might license their logo for use on merchandise or in advertising
campaigns.

e Partnerships: A strong trademark can open the door to brand partnerships, collaborations,
and sponsorships, providing additional revenue streams.

*  Merchandising: Trademarking your name or logo allows you to sell branded merchandise,
such as t-shirts, posters, and other items, without the risk of infringement.

Preventing Brand Confusion

A registered trademark helps prevent brand confusion, where consumers might mistake another
product or service for yours. This is especially important in the music industry, where several
artists may have similar names or logos. By trademarking your brand, you can ensure that your



identity remains distinct and protected.

Put It Into Practice
*  Review your current approach to protecting your brand identity.
e Gather the information or documents you need for monetizing your trademark.

* Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Enforcing Your Trademark

This chapter focuses on How to Monitor and Protect Your Trademark, Filing a Trademark
Infringement Lawsuit, and Responding to Trademark Violations. Use it to connect the lesson to
the decisions, systems, and opportunities in your own creative business.

How to Monitor and Protect Your Trademark

Once your trademark is registered, it's important to monitor the marketplace to ensure that no

one is infringing on your rights. This can be done by:

e Setting Up Alerts: Use online tools to receive notifications if someone is using your name,
logo, or brand elements.

e Hiring a Trademark Monitoring Service: These services regularly scan for potential trademark
infringements and notify you if they find anything suspicious.

Filing a Trademark Infringement Lawsuit

If someone uses your trademark without permission, you have the right to file a lawsuit for

infringement. This process involves:

¢ Sending a Cease and Desist Letter: Before filing a lawsuit, you can send a cease and desist
letter demanding that the infringer stop using your trademark.

e Filing a Lawsuit: If the infringer refuses to comply, you can file a lawsuit in federal court to
stop them and seek damages.

* Remedies: Remedies for trademark infringement may include monetary compensation, legal
fees, and an injunction to prevent further use of your trademark.

Responding to Trademark Violations

In the case of a trademark violation:

e Take Swift Action: The quicker you address the issue, the better chance you have of
protecting your trademark.

* Legal Recourse: Depending on the severity of the infringement, you can seek damages,
force the infringer to cease using your mark, and potentially win legal costs.



Put It Into Practice
e Review your current approach to how to monitor and protect your trademark.
e Gather the information or documents you need for filing a trademark infringement lawsuit.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 6: Frequently Asked Questions (FAQ)

This chapter focuses on Common Myths About Trademarks, International Trademark Protection,
and Costs and Timelines for Trademark Registration. Use it to connect the lesson to the
decisions, systems, and opportunities in your own creative business.

Common Myths About Trademarks

Myth 1. You don't need to register a trademark if you're using it. While you do gain some
common law rights by using a mark in commerce, formal registration provides stronger legal
protections and makes it easier to enforce your rights.

e Myth 2: Trademarks are only for large businesses. Even small businesses and individual
artists can benefit from trademark protection. It's a key step in securing your identity and
brand.

International Trademark Protection

If your brand has global reach, you should consider international trademark registration. The
Madrid Protocol allows you to register your trademark in multiple countries with a single
application. This ensures that your brand is protected beyond the borders of your home
country.

Costs and Timelines for Trademark Registration
Costs: The cost of registering a trademark varies, but the typical filing fee ranges from $225 to

$400 per class of goods or services.

e Timelines: The trademark registration process can take anywhere from 6 to 12 months,
depending on the complexity of the application and whether any conflicts arise during the
review process.

Put It Into Practice
*  Review your current approach to common myths about trademarks.

e Gather the information or documents you need for international trademark protection.

e Choose one action from this chapter and assign it a deadline this week.



Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 7: Course Conclusion and Next Steps

This chapter focuses on Recap of Key Points and Actions to Take After Registering Your
Trademark. Use it to connect the lesson to the decisions, systems, and opportunities in your
own creative business.

Recap of Key Points

Why Trademarking is Essential: Trademarking protects your brand identity and ensures that no
one else can use your name, logo, or sound in a way that confuses consumers. It gives you
exclusive rights and helps build a strong, recognizable brand.

Overview of the Registration Process: Trademarking your brand involves selecting what to
protect (name, logo, sound), filing with the USPTO, and waiting for approval. Once registered,
you gain valuable legal rights that protect your identity.

Actions to Take After Registering Your Trademark

Monitor Your Brand: Once your trademark is registered, actively monitor its use to prevent

infringement. Set up alerts and consider using trademark monitoring services.

* Explore Licensing Opportunities: With your brand protected, you can explore licensing
deals, collaborations, and merchandise opportunities to monetize your trademark.

This comprehensive course will empower you to secure your brand and music identity through
trademark registration, ensuring that your unique brand elements are protected from misuse
and can be monetized effectively.

Put It Into Practice
*  Review your current approach to recap of key points.

e Gather the information or documents you need for actions to take after registering your
trademark.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?



Recommended Next Steps
1. Put this course into practice today
2. Explore more courses in the Academy

3. Keep building your music business



COURSE 8 . PART Il - LEGAL & RIGHTS

How to Register with a PRO

This course will guide artists on how to register their songs with their Performing Rights
Organization (PRO) and claim tracks to ensure they collect royalties. You'll learn how to
sign up with a PRO, add your songs, and ensure that your compositions and
performances are properly registered.

WHAT YOU WILL LEARN

e Explain the fundamentals of Performing Rights Organizations (PROs)

*  Apply the process for Sign Up with a PRO

*  Apply the process for Add Songs to Your PRO Account

e Understand and apply Claiming Tracks and Ensuring Proper Registration
e Understand and apply Collecting Royalties from Your PRO

*  Resolve common questions and identify where expert guidance may be needed

Chapter 1: Introduction to Performing Rights Organizations
(PROs)

This chapter focuses on What is a PRO?, Why Register Your Songs with a PRO?, and Overview of
Major PROs (ASCAP, BMI, SESAC). Use it to connect the lesson to the decisions, systems, and
opportunities in your own creative business.

What is a PRO?

A Performing Rights Organization (PRO) collects public performance royalties on behalf of
songwriters and publishers when their music is played on the radio, TV, live venues, or streaming
platforms.

Why Register Your Songs with a PRO?

Registering your songs with a PRO ensures:

* Royalties: You get paid whenever your music is publicly performed.

* Legal Protection: Your music is officially registered, providing proof of ownership.

Overview of Major PROs (ASCAP, BMI, SESAC)
The three major PROs in the U.S. are:

e ASCAP: Non-profit organization, widely used by independent artists.
e BMI: Similar to ASCAP, free to join for songwriters.

e SESAC: Invitation-only, but offers more personalized service.



Put It Into Practice
e Review your current approach to what is a pro?.
*  Gather the information or documents you need for why register your songs with a pro?.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: How to Sign Up with a PRO

This chapter focuses on Choosing the Right PRO for Your Music, Step-by-Step Guide to Signing
Up, and Costs and Benefits of PRO Membership. Use it to connect the lesson to the decisions,
systems, and opportunities in your own creative business.

Choosing the Right PRO for Your Music
Each PRO has slightly different benefits, so it's important to:

e Compare membership fees.
e Consider the ease of use and reporting systems.

* Look at the additional benefits they offer, like songwriter events or tools.
Step-by-Step Guide to Signing Up

To sign up:

*  Visit the PRO Website: Go to ASCAP, BMI, or SESAC's website.

e Create an Account: Fill in your personal and music-related information.

* Agree to Terms: Read and agree to the membership terms.

Costs and Benefits of PRO Membership

ASCAP and BMI: Free for songwriters, small fee for publishers.
e SESAC: Invitation-only, so no public fee structure.

Put It Into Practice
* Review your current approach to choosing the right pro for your music.
e Gather the information or documents you need for step-by-step guide to signing up.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?



Chapter 3: How to Add Songs to Your PRO Account

This chapter focuses on Registering Compositions with a PRO, Adding Co-Writers and Splits,
and Understanding Song Ownership. Use it to connect the lesson to the decisions, systems, and
opportunities in your own creative business.

Registering Compositions with a PRO

Once registered as a member:

* Login to your PRO account.
* Add a new composition: Provide the title, genre, and details about the work.

* Include Co-Writers: Add splits for co-writers, making sure percentages add up to 100%.

Adding Co-Writers and Splits

It's crucial to correctly input:

e Each co-writer's PRO ID.
e Ownership percentages (typically 50/50 if there are two co-writers).

e Publisher Information: If you have a publishing deal, make sure your publisher is added.

Understanding Song Ownership

Registering a song does not transfer ownership-it just ensures that royalties are collected and
distributed according to the splits you set.

Put It Into Practice
*  Review your current approach to registering compositions with a pro.
*  Gather the information or documents you need for adding co-writers and splits.

* Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: Claiming Tracks and Ensuring Proper Registration

This chapter focuses on What to Do If Your Song Is Already Registered, Claiming Performances
and Radio Plays, and Avoiding Registration Errors. Use it to connect the lesson to the decisions,
systems, and opportunities in your own creative business.

What to Do If Your Song Is Already Registered
If you discover that someone else has registered your song:

e Check the registration to see if it's correct.

e Claim your portion if you're listed as a co-writer.



Claiming Performances and Radio Plays

PROs allow you to submit setlists and claim live performances:

e Submit live performance details for concerts or tours.

e Claim radio airplay if your music was played on broadcast or online radio.

Avoiding Registration Errors

Common mistakes include:

* Misspelled song titles.
* Incorrect splits.

* Leaving out co-writers. Double-check all information before submitting.

Put It Into Practice
e Review your current approach to what to do if your song is already registered.
e Gather the information or documents you need for claiming performances and radio plays.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Collecting Royalties from Your PRO

This chapter focuses on Types of Royalties Paid by PROs, How to Ensure You're Collecting
Everything You're Owed, and International Royalties and Sub-Publishing. Use it to connect the
lesson to the decisions, systems, and opportunities in your own creative business.

Types of Royalties Paid by PROs

PROs pay public performance royalties, which include:

e Radio and TV airplay.
e Live performances.

e Streaming royalties from platforms like Spotify or YouTube.

How to Ensure You're Collecting Everything You're Owed

Check quarterly statements for accuracy.

e Submit live performance reports to claim royalties from concerts or events.

International Royalties and Sub-Publishing

If your music is played internationally, PROs collect royalties through reciprocal agreements with
foreign organizations. Consider signing with a sub-publisher if you have significant overseas
activity.



Put It Into Practice
e Review your current approach to types of royalties paid by pros.

e Gather the information or documents you need for how to ensure you're collecting
everything you're owed.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 6: Frequently Asked Questions (FAQ)

This chapter focuses on How Long Does It Take for a Song to Be Registered?, What Happens If |
Don’t Register My Songs?, and How Do | Change or Update Registration Information?. Use it to
connect the lesson to the decisions, systems, and opportunities in your own creative business.

How Long Does It Take for a Song to Be Registered?

Typically, it takes 1-2 weeks for a song to be processed and appear in your PRO account.

What Happens If | Don’'t Register My Songs?

If you don't register your songs, you won’t collect performance royalties, even if your music is
played on the radio or in public.

How Do | Change or Update Registration Information?

You can update registration details by:

* Logging into your account.
«  Editing the song’s information (title, splits, etc.).

e Contact your PRO if you need help correcting an error.

Put It Into Practice
*  Review your current approach to how long does it take for a song to be registered?.

e Gather the information or documents you need for what happens if i don't register my
songs®?.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection

1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?



Chapter 7: Course Conclusion and Next Steps

This chapter focuses on Recap of Key Points and How to Keep Your Catalog Updated. Use it to
connect the lesson to the decisions, systems, and opportunities in your own creative business.

Recap of Key Points

Register Your Music: Ensure all your songs are properly registered to collect royalties.

e Check for Errors: Double-check song titles, splits, and co-writer details.

How to Keep Your Catalog Updated

Regularly update your PRO account with new songs and correct any errors in older registrations
to maximize your royalty collection.

Put It Into Practice
*  Review your current approach to recap of key points.
e Gather the information or documents you need for how to keep your catalog updated.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Recommended Next Steps
1. Put this course into practice today
2. Explore more courses in the Academy

3. Keep building your music business



COURSE 9 . PART Il - LEGAL & RIGHTS

How to Add Songs to Your PRO

This course will guide artists on how to register their songs with their Performing Rights
Organization (PRO) and claim tracks to ensure they collect royalties. You'll learn how to
sign up with a PRO, add your songs, and ensure that your compositions and
performances are properly registered.

WHAT YOU WILL LEARN

e Explain the fundamentals of Performing Rights Organizations (PROs)

*  Apply the process for Sign Up with a PRO

*  Apply the process for Add Songs to Your PRO Account

e Understand and apply Claiming Tracks and Ensuring Proper Registration
e Understand and apply Collecting Royalties from Your PRO

*  Resolve common questions and identify where expert guidance may be needed

Chapter 1: Introduction to Performing Rights Organizations
(PROs)

This chapter focuses on What is a PRO?, Why Register Your Songs with a PRO?, and Overview of
Major PROs (ASCAP, BMI, SESAC). Use it to connect the lesson to the decisions, systems, and
opportunities in your own creative business.

What is a PRO?

A Performing Rights Organization (PRO) collects public performance royalties on behalf of
songwriters and publishers when their music is played on the radio, TV, live venues, or streaming
platforms.

Why Register Your Songs with a PRO?

Registering your songs with a PRO ensures:

* Royalties: You get paid whenever your music is publicly performed.

* Legal Protection: Your music is officially registered, providing proof of ownership.

Overview of Major PROs (ASCAP, BMI, SESAC)
The three major PROs in the U.S. are:

e ASCAP: Non-profit organization, widely used by independent artists.
e BMI: Similar to ASCAP, free to join for songwriters.

e SESAC: Invitation-only, but offers more personalized service.



Put It Into Practice
e Review your current approach to what is a pro?.
*  Gather the information or documents you need for why register your songs with a pro?.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: How to Sign Up with a PRO

This chapter focuses on Choosing the Right PRO for Your Music, Step-by-Step Guide to Signing
Up, and Costs and Benefits of PRO Membership. Use it to connect the lesson to the decisions,
systems, and opportunities in your own creative business.

Choosing the Right PRO for Your Music
Each PRO has slightly different benefits, so it's important to:

e Compare membership fees.
e Consider the ease of use and reporting systems.

* Look at the additional benefits they offer, like songwriter events or tools.
Step-by-Step Guide to Signing Up

To sign up:

*  Visit the PRO Website: Go to ASCAP, BMI, or SESAC's website.

e Create an Account: Fill in your personal and music-related information.

* Agree to Terms: Read and agree to the membership terms.

Costs and Benefits of PRO Membership

ASCAP and BMI: Free for songwriters, small fee for publishers.
e SESAC: Invitation-only, so no public fee structure.

Put It Into Practice
* Review your current approach to choosing the right pro for your music.
e Gather the information or documents you need for step-by-step guide to signing up.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?



Chapter 3: How to Add Songs to Your PRO Account

This chapter focuses on Registering Compositions with a PRO, Adding Co-Writers and Splits,
and Understanding Song Ownership. Use it to connect the lesson to the decisions, systems, and
opportunities in your own creative business.

Registering Compositions with a PRO

Once registered as a member:

* Login to your PRO account.
* Add a new composition: Provide the title, genre, and details about the work.

* Include Co-Writers: Add splits for co-writers, making sure percentages add up to 100%.

Adding Co-Writers and Splits

It's crucial to correctly input:

e Each co-writer's PRO ID.
e Ownership percentages (typically 50/50 if there are two co-writers).

e Publisher Information: If you have a publishing deal, make sure your publisher is added.

Understanding Song Ownership

Registering a song does not transfer ownership-it just ensures that royalties are collected and
distributed according to the splits you set.

Put It Into Practice
*  Review your current approach to registering compositions with a pro.
*  Gather the information or documents you need for adding co-writers and splits.

* Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: Claiming Tracks and Ensuring Proper Registration

This chapter focuses on What to Do If Your Song Is Already Registered, Claiming Performances
and Radio Plays, and Avoiding Registration Errors. Use it to connect the lesson to the decisions,
systems, and opportunities in your own creative business.

What to Do If Your Song Is Already Registered
If you discover that someone else has registered your song:

e Check the registration to see if it's correct.

e Claim your portion if you're listed as a co-writer.



Claiming Performances and Radio Plays

PROs allow you to submit setlists and claim live performances:

e Submit live performance details for concerts or tours.

e Claim radio airplay if your music was played on broadcast or online radio.

Avoiding Registration Errors

Common mistakes include:

* Misspelled song titles.
* Incorrect splits.

* Leaving out co-writers. Double-check all information before submitting.

Put It Into Practice
e Review your current approach to what to do if your song is already registered.
e Gather the information or documents you need for claiming performances and radio plays.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Collecting Royalties from Your PRO

This chapter focuses on Types of Royalties Paid by PROs, How to Ensure You're Collecting
Everything You're Owed, and International Royalties and Sub-Publishing. Use it to connect the
lesson to the decisions, systems, and opportunities in your own creative business.

Types of Royalties Paid by PROs

PROs pay public performance royalties, which include:

e Radio and TV airplay.
e Live performances.

e Streaming royalties from platforms like Spotify or YouTube.

How to Ensure You're Collecting Everything You're Owed

Check quarterly statements for accuracy.

e Submit live performance reports to claim royalties from concerts or events.

International Royalties and Sub-Publishing

If your music is played internationally, PROs collect royalties through reciprocal agreements with
foreign organizations. Consider signing with a sub-publisher if you have significant overseas
activity.



Put It Into Practice
e Review your current approach to types of royalties paid by pros.

e Gather the information or documents you need for how to ensure you're collecting
everything you're owed.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 6: Frequently Asked Questions (FAQ)

This chapter focuses on How Long Does It Take for a Song to Be Registered?, What Happens If |
Don’t Register My Songs?, and How Do | Change or Update Registration Information?. Use it to
connect the lesson to the decisions, systems, and opportunities in your own creative business.

How Long Does It Take for a Song to Be Registered?

Typically, it takes 1-2 weeks for a song to be processed and appear in your PRO account.

What Happens If | Don’'t Register My Songs?

If you don't register your songs, you won’t collect performance royalties, even if your music is
played on the radio or in public.

How Do | Change or Update Registration Information?

You can update registration details by:

* Logging into your account.
«  Editing the song’s information (title, splits, etc.).

e Contact your PRO if you need help correcting an error.

Put It Into Practice
*  Review your current approach to how long does it take for a song to be registered?.

e Gather the information or documents you need for what happens if i don't register my
songs®?.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection

1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?



Chapter 7: Course Conclusion and Next Steps

This chapter focuses on Recap of Key Points and How to Keep Your Catalog Updated. Use it to
connect the lesson to the decisions, systems, and opportunities in your own creative business.

Recap of Key Points

Register Your Music: Ensure all your songs are properly registered to collect royalties.

e Check for Errors: Double-check song titles, splits, and co-writer details.

How to Keep Your Catalog Updated

Regularly update your PRO account with new songs and correct any errors in older registrations
to maximize your royalty collection.

Put It Into Practice
*  Review your current approach to recap of key points.
e Gather the information or documents you need for how to keep your catalog updated.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Recommended Next Steps
1. Put this course into practice today
2. Explore more courses in the Academy

3. Keep building your music business



COURSE 10 . PART Il - LEGAL & RIGHTS

How to License Your Music

This course will help independent artists understand the world of music licensing, where
music is licensed for use in media such as TV, film, advertisements, and video games.
You'l learn the types of licenses available, how to submit your music to licensing
platforms and music libraries, and how to effectively contact music supervisors to land
licensing deals. By the end of the course, you'll have a strong understanding of how to
monetize your music through licensing.

EDUCATIONAL NOTICE
This material is not legal, tax, or financial advice. Verify current requirements with official sources
and a qualified professional.

WHAT YOU WILL LEARN

e Explain the fundamentals of Music Licensing

e Understand and apply Types of Music Licensing

e Apply the process for Contact Music Supervisors

e Understand and apply Submitting Your Music for Licensing

¢ Understand and apply Types of Platforms and Music Libraries

*  Resolve common questions and identify where expert guidance may be needed

Chapter 1: Introduction to Music Licensing

This chapter focuses on What is Music Licensing?, Why Licensing is Important for Independent
Artists, and Common Terminology in Music Licensing. Use it to connect the lesson to the
decisions, systems, and opportunities in your own creative business.

What is Music Licensing?

Music licensing is the process of granting permission to use a song or composition in a
commercial project such as a film, TV show, advertisement, or video game. The creator retains
ownership of the music but earns royalties or fees when it is used.

Key Points

e Definition: Music licensing allows third parties to legally use your music in their media
projects, in exchange for a fee or royalties.

*  Monetization Opportunity: Licensing is one of the most lucrative ways for independent
artists to earn money, especially when placed in high-visibility media like TV or
advertisements.

e Protection: Licensing agreements ensure that your music is protected and that you receive




compensation for its use.

Why Licensing is Important for Independent Artists

Licensing your music can provide significant benefits to independent artists:

* Revenue Streams: Music licensing can generate upfront fees and royalties, providing both
immediate and long-term income.

e Exposure: Your music may be heard by millions of people when used in TV shows, movies, or
commercials, leading to new fans and opportunities.

e Control: Licensing allows you to maintain control over how and where your music is used,
ensuring that it aligns with your brand.

Common Terminology in Music Licensing
Understanding the language of music licensing is essential. Key terms include:
«  Synchronization (Sync) License: A license that allows the use of a song in a visual media

project (e.g., a movie or TV show).

¢ Mechanical License: A license that allows someone to reproduce and distribute a song (e.g.,
for cover versions or physical copies).

* Master Use License: Grants permission to use the master recording of a song.

e Music Supervisor: A professional who selects and licenses music for use in media projects.

Put It Into Practice
*  Review your current approach to what is music licensing?.

*  Gather the information or documents you need for why licensing is important for
independent artists.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: Types of Music Licensing

This chapter focuses on Synchronization (Sync) License, Mechanical License, and Master Use
License. Use it to connect the lesson to the decisions, systems, and opportunities in your own
creative business.

Synchronization (Sync) License

A Sync License allows music to be paired with visual media like films, TV shows, advertisements,
or video games. This is one of the most sought-after types of licensing because of the visibility
it offers.



Key Points
e Definition: The license to synchronize music with visual content.

e Usage: Common in films, TV shows, video games, and commercials.

e Revenue: Sync deals often offer upfront fees, plus additional royalties for continued use or
distribution.

Mechanical License

A Mechanical License allows music to be reproduced and distributed, typically for physical
media (CDs, vinyl) or digital formats (downloads, streaming).

Key Points
*  Definition: A license that allows for the reproduction and distribution of a composition.
* Usage: Required for cover songs, and physical or digital music sales.

* Revenue: Artists earn mechanical royalties from sales and streams.

Master Use License

A Master Use License grants permission to use a specific recording (the master) of a song in a
project. This is usually paired with a Sync License, as the Sync License covers the composition,
while the Master Use License covers the recording.

Key Points
* Definition: A license for the actual sound recording of a song.

e Usage: Often used for remixes, sample clearances, and sync deals.

e Ownership: If you're the owner of the master recording, you earn royalties or fees when it's
licensed.

Public Performance License

A Public Performance License allows music to be publicly performed in venues, on the radio, or
via streaming services.

Key Points
*  Definition: A license that allows music to be performed publicly.

e PROs: Performing Rights Organizations (PROs) like ASCAP, BMI, and SESAC collect public
performance royalties on behalf of artists.

¢ Revenue: Artists earn royalties every time their music is played publicly (e.g. in bars, on the
radio, or streaming platforms).

Put It Into Practice

»  Review your current approach to synchronization (sync) license.

e Gather the information or documents you need for mechanical license.

* Choose one action from this chapter and assign it a deadline this week.



Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 3: How to Contact Music Supervisors

This chapter focuses on Who are Music Supervisors?, Crafting the Perfect Pitch, and Following
Up Professionally. Use it to connect the lesson to the decisions, systems, and opportunities in
your own creative business.

Who are Music Supervisors?

Music Supervisors are professionals responsible for selecting music for films, TV shows, video
games, and commercials. They are key decision-makers in the licensing process.

Key Points
* Role: Music supervisors act as gatekeepers, selecting the right music for a given project.

e Connection: Building relationships with music supervisors is essential for landing sync deals.

Crafting the Perfect Pitch

When reaching out to music supervisors, a strong pitch is crucial:

e Be Brief: Keep your email short and to the point.

* Include Links: Always include direct streaming links to your music (SoundCloud, YouTube,
etc.).

e Highlight Success: Mention any previous placements or high-profile projects you've worked
on.

«  Offer Multiple Options: Provide several tracks or versions of your song (instrumental, vocal,
etc.) to increase your chances of being selected.

Following Up Professionally

It's important to follow up with music supervisors in a respectful and professional manner:

*  Wait Time: Give supervisors 1-2 weeks to respond before sending a polite follow-up.
*  Respect Boundaries: Don't over-pitch or spam, as this can damage your reputation.

e Offer Value: Keep your follow-up message focused on the value you can offer, not on
demanding feedback or responses.

Put It Into Practice
*  Review your current approach to who are music supervisors?.
e Gather the information or documents you need for crafting the perfect pitch.

e Choose one action from this chapter and assign it a deadline this week.



Reflection

1.

Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: Submitting Your Music for Licensing

This chapter focuses on How to Submit to Music Licensing Platforms and Libraries, Preparing
Your Music for Submission, and Building a Professional Licensing Catalog. Use it to connect the
lesson to the decisions, systems, and opportunities in your own creative business.

How to Submit to Music Licensing Platforms and Libraries

Submitting your music to licensing platforms or libraries is a great way to get discovered by
music supervisors and other industry professionals:

Choose the Right Platform: Research platforms and libraries that match your music style
and target audience.

Create High-Quality Tracks: Make sure your music is professionally mixed and mastered
before submitting.

Follow Submission Guidelines: Each platform or library has specific submission rules-follow
them carefully to increase your chances of acceptance.

Preparing Your Music for Submission

Before submitting your music, make sure you:

Have Alternate Versions: Offer instrumental, acapella, and alternative mixes.

Tag and Metadata: Include clear metadata with your submissions (song title, genre, contact
info, etc.).

Own the Rights: Ensure that you own both the master and composition rights, or have
agreements in place with co-creators.

Building a Professional Licensing Catalog

Create a catalog of your best songs that are ready for licensing:

Curate Your Best Tracks: Only include songs that are high quality and relevant to the
licensing market.

Organize by Genre/Emotion: Make it easy for supervisors to find tracks based on specific
genres or moods.

Clear Rights: Ensure that all songs in your catalog are free of any copyright issues.

Put It Into Practice

Review your current approach to how to submit to music licensing platforms and libraries.
Gather the information or documents you need for preparing your music for submission.

Choose one action from this chapter and assign it a deadline this week.



Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Types of Platforms and Music Libraries

This chapter focuses on Exclusive vs. Non-Exclusive Libraries, Popular Licensing Platforms, and
The Role of Agencies in Music Licensing. Use it to connect the lesson to the decisions, systems,
and opportunities in your own creative business.

Exclusive vs. Non-Exclusive Libraries

Exclusive Libraries offer unique agreements, meaning your music can only be licensed through
their platform, while Non-Exclusive Libraries allow you to license your music through multiple
platforms.

Key Points
e Exclusive: Higher payout per sync but limited to one platform.

e Non-Exclusive: Broader reach but lower individual payouts.

Popular Licensing Platforms

Some popular platforms and music libraries where you can submit your music for licensing
include:

*  Musicbed: A high-quality platform for film and commercial licensing.

e Pondb: A large marketplace for stock music and video content.

e Artlist: A subscription-based platform for video creators looking for licensable music.

The Role of Agencies in Music Licensing

Music licensing agencies act as intermediaries, connecting artists with opportunities for sync
deals and licensing placements:

e Pitching: Agencies pitch your music to supervisors, brands, and media companies.

* Negotiation: They negotiate licensing terms on your behalf and often take a percentage of
the licensing fee as commission.

Put It Into Practice
*  Review your current approach to exclusive vs. non-exclusive libraries.
e Gather the information or documents you need for popular licensing platforms.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?



Chapter 6: Frequently Asked Questions (FAQ)

This chapter focuses on How are Licensing Fees Determined?, Can | License Cover Songs?, and
What Happens After My Music is Licensed?. Use it to connect the lesson to the decisions,
systems, and opportunities in your own creative business.

How are Licensing Fees Determined?

Licensing fees are influenced by several factors, including:

e Usage: How the music will be used (e.g., background music in a TV show vs. a feature film).
¢ Duration: How long the music will be used (e.g., a 30-second clip vs. a full song).

e Reach: The audience size and platform (e.g., a local ad vs. a national commercial).

CanlLicense Cover Songs?

Yes, but you must secure a Mechanical License for the composition before licensing a cover
song. Additionally, you will need permission from the original song's copyright owner.

What Happens After My Music is Licensed?

Once your music is licensed:

¢ Royalties: You may receive performance royalties depending on the type of usage (e.g, TV
or radio play).

e Exposure: Licensing can provide significant exposure, especially if your music is featured in
a popular show or commercial.

* Repeat Business: Successful placements can lead to more licensing opportunities and
repeat business from the same supervisor or platform.

Put It Into Practice

*  Review your current approach to how are licensing fees determined?.

e Gather the information or documents you need for can i license cover songs?.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 7: Course Conclusion and Next Steps

This chapter focuses on Recap of Key Points and Actions to Take to Secure Licensing Deals. Use
it to connect the lesson to the decisions, systems, and opportunities in your own creative
business.



Recap of Key Points

Music Licensing: A valuable way for independent artists to monetize their music by allowing

others to legally use it in media.

e Contacting Supervisors: A well-crafted pitch and professional follow-up are crucial to
landing licensing deals.

*  Platforms and Libraries: There are many platforms available for submitting your music-make
sure your tracks are high quality and properly tagged.

Actions to Take to Secure Licensing Deals

Build Relationships: Start reaching out to music supervisors and building relationships.

e Submit to Libraries: Submit your best tracks to music licensing libraries and platforms.

* Stay Consistent: Keep creating and submitting high-quality music, and be persistent with
your outreach efforts.

Put It Into Practice

e Review your current approach to recap of key points.

*  Gather the information or documents you need for actions to take to secure licensing deals.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Recommended Next Steps
1. Put this course into practice today
2. Explore more courses in the Academy

3. Keep building your music business



PART 111

Brand & Catalogue

Define how the world sees you and organize what you own. Artist
branding and a catalogue built to be licensed, pitched, and paid.

How to Brand Yourself as an Artist

How to Create a Music Catalogue



COURSE 11 . PART IlIl - BRAND & CATALOGUE

How to Brand Yourself as an Artist

This course will teach independent artists how to develop and maintain a cohesive
personal brand that reflects their artistry and identity. You'll learn how to create a visual
and narrative brand, build a consistent presence across social media and other
platforms, and engage effectively with your audience. By the end of this course, you will
know how to design and implement a brand that resonates with your fans and attracts
opportunities.

WHAT YOU WILL LEARN

e Explain the fundamentals of Branding for Artists

e Understand and apply Building Your Visual Identity

e Understand and apply Crafting Your Brand Story and Message
e Understand and apply Applying Your Brand Across Platforms
e Understand and apply Growing and Evolving Your Brand

*  Resolve common questions and identify where expert guidance may be needed

Chapter 1: Introduction to Branding for Artists

This chapter focuses on Why Branding Matters for Independent Artists and Understanding Your
Unique Artist Identity. Use it to connect the lesson to the decisions, systems, and opportunities
in your own creative business.

Why Branding Matters for Independent Artists

Branding is crucial for independent artists because it:

e Differentiates You: Helps you stand out in a crowded music industry.

e Builds Fan Loyalty: Fans are drawn to artists with a clear identity and message.

e Attracts Opportunities: A strong brand signals professionalism and consistency to industry
professionals.

Understanding Your Unique Artist Identity

Your brand should reflect:

*  Who You Are as an Artist: What makes your sound, style, and message unique.

*  Your Audience: Understanding what resonates with your fans and incorporating that into
your brand.



Put It Into Practice
*  Review your current approach to why branding matters for independent artists.

* Gather the information or documents you need for understanding your unique artist
identity.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: Building Your Visual Identity

This chapter focuses on Choosing Your Brand Aesthetic (Colors, Fonts, Imagery), Designing Your
Logo and Artwork, and Creating Visual Consistency Across Platforms. Use it to connect the
lesson to the decisions, systems, and opportunities in your own creative business.

Choosing Your Brand Aesthetic (Colors, Fonts, Imagery)

Your brand aesthetic is the visual representation of your music and personality. Consider:

e Color Palette: Choose colors that reflect the mood and tone of your music.
«  Fonts: Use fonts that align with your style (e.g., bold for rock, sleek for electronic).

e Imagery: Consistent imagery in photos, album covers, and social media content.

Designing Your Logo and Artwork

A professional logo is essential for:

*  Recognition: A well-designed logo becomes a visual shorthand for your brand.

*  Merchandising: Your logo should look great on merch like t-shirts, posters, and album
covers.

Creating Visual Consistency Across Platforms

Ensure that your visual identity is consistent on all platforms, including:

e Social Media Profiles: Use the same profile picture, header, and bio across all platforms.
*  Website: Match your website's color scheme and layout with your overall brand aesthetic.

e Album Covers: Ensure that each release visually fits your brand.

Put It Into Practice
»  Review your current approach to choosing your brand aesthetic (colors, fonts, imagery).
e Gather the information or documents you need for designing your logo and artwork.

e Choose one action from this chapter and assign it a deadline this week.



Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 3: Crafting Your Brand Story and Message

This chapter focuses on Defining Your Artist Mission and Values, Writing Your Artist Bio (Long
and Short Versions), and Creating a Consistent Narrative for Your Music and Projects. Use it to
connect the lesson to the decisions, systems, and opportunities in your own creative business.

Defining Your Artist Mission and Values

Your artist brand should include a clear mission:

*  What message do you want your music to convey?

«  What values are at the core of your artistry (e.g, authenticity, social justice,
empowerment)?

Writing Your Artist Bio (Long and Short Versions)

Your artist bio is a key element of your brand:

* Long Bio: For press releases, websites, and grant applications. It should detail your journey,
influences, and achievements.

e Short Bio: A concise version for social media profiles and introductions.

Creating a Consistent Narrative for Your Music and Projects

Align each music release or project with your brand story by:

* Developing themes that tie back to your core message.

¢ Crafting a narrative around each album or single (e.g., how it fits into your overall artistic
journey).

Put It Into Practice

*  Review your current approach to defining your artist mission and values.

«  Gather the information or documents you need for writing your artist bio (long and short
versions).

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?



Chapter 4: Applying Your Brand Across Platforms

This chapter focuses on Website and Social Media Consistency, Branding Your Music Releases,
Merch, and Performances, and Developing a Content Strategy for Fan Engagement. Use it to
connect the lesson to the decisions, systems, and opportunities in your own creative business.

Website and Social Media Consistency

Make sure your website and social media reflect your brand by:

* Using consistent bios, photos, and color schemes across platforms.

«  Posting content that fits your brand message (e.g., behind-the-scenes videos, album art).

Branding Your Music Releases, Merch, and Performances

Your brand should carry through all aspects of your music career:

¢ Music Releases: Each album, single, and EP cover should fit within your brand’s visual
identity.

e Merch: Your merchandise should align with your brand’s aesthetic, including t-shirts,
posters, and other items.

* Performances: Stage setups, visuals, and even your attire should reflect your brand.

Developing a Content Strategy for Fan Engagement

Create a content strategy to engage your audience by:

e Posting regularly on social media.
«  Creating exclusive content for fans (e.g., early access to new music, Q&A sessions).

*  Collaborating with influencers who fit your brand to help amplify your reach.

Put It Into Practice
e Review your current approach to website and social media consistency.

*  Gather the information or documents you need for branding your music releases, merch,
and performances.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Growing and Evolving Your Brand

This chapter focuses on Rebranding: How to Evolve Your Brand as You Grow, Aligning Your Brand
with New Musical Directions, and Collaborating with Visual Artists, Designers, and
Videographers. Use it to connect the lesson to the decisions, systems, and opportunities in your
own creative business.



Rebranding: How to Evolve Your Brand as You Grow

It's natural for your brand to evolve as you grow:

* Rebranding: If your music style changes, update your visual and narrative elements to
reflect your new direction.

¢ Communicating Changes: Be transparent with your fans about your brand evolution to
maintain loyalty.

Aligning Your Brand with New Musical Directions

When your music takes a new direction, your brand should follow:

e Adjust visuals and messaging to reflect the new style or themes of your music.

* Update your bio and website to showcase your growth as an artist.

Collaborating with Visual Artists, Designers, and Videographers

Collaborating with other creatives can elevate your brand:

*  Work with designers to create fresh visuals or rebrand.

e Collaborate with videographers to create music videos, behind-the-scenes content, or
promotional videos that align with your brand.

Put It Into Practice

*  Review your current approach to rebranding: how to evolve your brand as you grow.

e Gather the information or documents you need for aligning your brand with new musical
directions.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 6: Frequently Asked Questions (FAQ)

This chapter focuses on How Do | Reinvent My Brand Without Losing Fans? and What If My
Brand Evolves Over Time?. Use it to connect the lesson to the decisions, systems, and
opportunities in your own creative business.

How Do | Reinvent My Brand Without Losing Fans?
When rebranding:

e Communicate your new direction clearly to fans.

e Keep some core elements of your old brand to ease the transition.



What If My Brand Evolves Over Time?

Your brand should evolve as you grow:

* Embrace changes in your music and identity.

* Keep fans involved by sharing your journey and explaining the evolution.

Put It Into Practice
*  Review your current approach to how do i reinvent my brand without losing fans?.
*  Gather the information or documents you need for what if my brand evolves over time?.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 7: Course Conclusion and Next Steps

This chapter focuses on Recap of Key Points and How to Continue Strengthening Your Artist
Brand. Use it to connect the lesson to the decisions, systems, and opportunities in your own
creative business.

Recap of Key Points

Branding is about authentically reflecting your identity as an artist.
* Consistency is key to building recognition and fan loyalty.

How to Continue Strengthening Your Artist Brand

Stay consistent across platforms.
¢ Update your brand as you evolve musically and personally.

Put It Into Practice
*  Review your current approach to recap of key points.

e Gather the information or documents you need for how to continue strengthening your
artist brand.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?



Recommended Next Steps
1. Branding is about authentically reflecting your identity as an artist
2. Consistency is key to building recognition and fan loyalty

3. Stay consistent across platforms



COURSE 12 . PART IIl - BRAND & CATALOGUE

How to Create a Music Catalogue

This course will teach artists how to effectively organize and manage a music catalog.
You'll learn the importance of keeping your music catalog up to date, how to categorize
your works for licensing opportunities, and how to organize your music library in a way
that maximizes discoverability for music supervisors and industry professionals.

WHAT YOU WILL LEARN

e Explain the fundamentals of Music Catalogues

*  Apply the process for Categorize Your Music

e Understand and apply Best Practices for Organizing Your Music

e Understand and apply Tagging and Metadata for Discoverability

e Understand and apply Sharing Your Catalogue with Industry Professionals

e Understand and apply Maintaining and Updating Your Catalogue

Chapter 1: Introduction to Music Catalogues

This chapter focuses on Why Every Artist Needs a Well-Organized Catalogue and The Benefits
of a Music Catalogue for Licensing and Royalties. Use it to connect the lesson to the decisions,
systems, and opportunities in your own creative business.

Why Every Artist Needs a Well-Organized Catalogue

A well-organized music catalogue is essential for:

* Monetization: Makes it easier for music supervisors and sync agencies to find and license
your work.

e Royalties: Ensures your music is registered properly with your PRO for royalty collection.

The Benefits of a Music Catalogue for Licensing and Royalties
Sync Opportunities: Organized catalogs increase the chances of sync placements in TV, film,
and ads.

e Efficiency: Streamlines the process of submitting your tracks for opportunities or sending
them to collaborators.

Put It Into Practice
*  Review your current approach to why every artist needs a well-organized catalogue.

e Gather the information or documents you need for the benefits of a music catalogue for
licensing and royalties.

e Choose one action from this chapter and assign it a deadline this week.



Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: How to Categorize Your Music

This chapter focuses on Grouping Songs by Genre, Mood, and Instrumentation and Creating a
Song Database for Sync Licensing. Use it to connect the lesson to the decisions, systems, and
opportunities in your own creative business.

Grouping Songs by Genre, Mood, and Instrumentation

Organize your tracks into categories such as:

«  Genres: (Pop, Indie, Hip-Hop, etc.)
*  Mood: (Upbeat, Emotional, Dark, etc.)

* Instrumentation: (Acoustic, Electronic, Full Band, etc.)

Creating a Song Database for Sync Licensing

A song database should include:

*  Song Title.
«  Description (mood, genre, themes).

e Tags/Keywords for easy searchability by supervisors.

Put It Into Practice

*  Review your current approach to grouping songs by genre, mood, and instrumentation.

e Gather the information or documents you need for creating a song database for sync
licensing.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection

1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 3: Best Practices for Organizing Your Music

This chapter focuses on Digital Music Storage Solutions (Dropbox, Google Drive, etc.) and
Naming Conventions and Metadata. Use it to connect the lesson to the decisions, systems, and
opportunities in your own creative business.

Digital Music Storage Solutions (Dropbox, Google Drive, etc.)

Store your files securely and make them easily shareable:

* Cloud Storage: Use platforms like Google Drive or Dropbox for easy sharing and



collaboration.

e Backup: Regularly back up your entire catalog to avoid data loss.

Naming Conventions and Metadata
Adopt clear naming conventions for each file, like:

e TrackName_Tempo_Genre_Version (e.g., "SongTitle_120BPM_Rock_V1") to easily identify
songs and their attributes.

Put It Into Practice

« Review your current approach to digital music storage solutions (dropbox, google drive,
etc.).

e Gather the information or documents you need for naming conventions and metadata.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: Tagging and Metadata for Discoverability

This chapter focuses on What Is Metadata and Why Is It Important? and Essential Metadata
Fields for Each Track. Use it to connect the lesson to the decisions, systems, and opportunities
in your own creative business.

What Is Metadata and Why Is It Important?

Metadata is the information embedded in your audio file that includes:

* ISRC codes.

e Songwriter, Producer Info.

Tempo and other musical characteristics. Proper metadata ensures
*  Proper payments from streaming services and licensing.

e Discoverability for music supervisors searching for specific types of music.

Essential Metadata Fields for Each Track

Include:

e ISRC Code: Unique identifier for each recording.
e Writer Info: Songwriters, composers, and publishers.

e Contact Info: Who should be contacted for licensing.



Put It Into Practice
e Review your current approach to what is metadata and why is it important?.
e Gather the information or documents you need for essential metadata fields for each track.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Sharing Your Catalogue with Industry Professionals

This chapter focuses on Creating and Sending Music Libraries to Music Supervisors and Using
Platforms to Share Your Catalogue (Disco, SoundCloud Pro). Use it to connect the lesson to the
decisions, systems, and opportunities in your own creative business.

Creating and Sending Music Libraries to Music Supervisors

Prepare tailored music libraries for different industry professionals:

e Custom playlists for specific sync opportunities.

e Pitch decks featuring your music’s unique attributes.

Using Platforms to Share Your Catalogue (Disco, SoundCloud Pro)

Platforms like Disco and SoundCloud Pro offer:

e Private sharing options for professional presentation.

* Playlist creation for curating tracks for specific opportunities.

Put It Into Practice
*  Review your current approach to creating and sending music libraries to music supervisors.

e Gather the information or documents you need for using platforms to share your catalogue
(disco, soundcloud pro).

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 6: Maintaining and Updating Your Catalogue

This chapter focuses on Regularly Adding New Songs and Updating Metadata and Song
Information. Use it to connect the lesson to the decisions, systems, and opportunities in your
own creative business.



Regularly Adding New Songs

Keep your catalogue fresh:

e Add new releases and register them with your PRO

e Make sure metadata is accurate and up to date.

Updating Metadata and Song Information

Ensure that all tracks have the latest information for:

e Contact info, ISRC codes, and songwriter details.

Put It Into Practice
e Review your current approach to regularly adding new songs.

e Gather the information or documents you need for updating metadata and song
information.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 7: Frequently Asked Questions (FAQ)

This chapter focuses on How Do | Protect My Music When Sharing It? and How Can | Monetize
My Catalogue?. Use it to connect the lesson to the decisions, systems, and opportunities in your
own creative business.

How Do | Protect My Music When Sharing It?

Use watermarking or password-protected links when sharing sensitive files.

How Can | Monetize My Catalogue?
Monetize through:

e Sync licensing: Submitting your tracks for use in TV, films, and commercials.

«  Streaming: Ensuring your tracks are available on all major DSPs (Digital Service Providers).

Put It Into Practice
*  Review your current approach to how do i protect my music when sharing it?.
e Gather the information or documents you need for how can i monetize my catalogue®?.

*  Choose one action from this chapter and assign it a deadline this week.



Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 8: Course Conclusion and Next Steps

This chapter focuses on Recap of Key Points and How to Keep Your Catalogue Organized. Use it
to connect the lesson to the decisions, systems, and opportunities in your own creative
business.

Recap of Key Points

Organize your catalog by genre, mood, and instrumentation.

e Ensure metadata is complete for every track.

How to Keep Your Catalogue Organized

Regularly update your catalog, check metadata, and ensure your songs are registered with the
proper rights organizations.

Put It Into Practice
*  Review your current approach to recap of key points.
e Gather the information or documents you need for how to keep your catalogue organized.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Recommended Next Steps
1. Put this course into practice today
2. Explore more courses in the Academy

3. Keep building your music business



PART IV

Release & Marketing

Get heard and get booked. Distribution, playlist and press pitching,
networking, and promoting your own shows.

How to Distribute Your Music

How to Submit Music to Blogs & Playlists
How to Add Music to Collaborative Playlists
How to Network in the Music Industry

How to Promote Your Own Shows



COURSE 13 . PART IV - RELEASE & MARKETING

How to Distribute Your Music

This course will help independent artists understand the process of distributing music
through Digital Service Providers (DSPs), such as TuneCore, CD Baby, DistroKid, and
others. You'll learn how these platforms work, what services they provide, and how to
choose the best one for your music. By the end of this course, you will know how to get
your music on major streaming platforms like Spotify, Apple Music, and Amazon Music.

WHAT YOU WILL LEARN

*  Explain the fundamentals of Music Distribution

e Understand and apply Comparing Popular Distribution Platforms
*  Apply the process for Distribute Your Music

e Understand and apply Maximizing Revenue from DSPs

e Evaluate options related to the Best DSP for Your Needs

* Resolve common questions and identify where expert guidance may be needed

Chapter 1: Introduction to Music Distribution

This chapter focuses on What is a DSP (Digital Service Provider)?, Why You Need a Distribution
Service, and Overview of Major DSP Platforms. Use it to connect the lesson to the decisions,
systems, and opportunities in your own creative business.

What is a DSP (Digital Service Provider)?

A Digital Service Provider (DSP) is an online platform that distributes music to streaming
services, allowing your songs to be available on Spotify, Apple Music, Amazon Music, and other
platforms.

Key Points
* DSPs handle the logistics of getting your music on multiple streaming services.

e You retain ownership of your music while DSPs distribute it for public consumption.

Why You Need a Distribution Service

Using a DSP ensures your music reaches a wide audience:

e Exposure: DSPs allow you to distribute your music globally.
e Revenue: You earn royalties every time your music is streamed or downloaded.

e Convenience: DSPs handle the backend work, freeing you to focus on creating.



Overview of Major DSP Platforms

We'll cover several popular platforms, including:

e TuneCore: Offers music distribution and publishing admin services.

e CD Baby: Known for its comprehensive services, including physical distribution.

e DistroKid: Affordable, fast uploads with unlimited releases.

e Amuse: Free music distribution with an option to upgrade for additional services.

e UnitedMasters: Focuses on artist independence and offers brand deals.

Put It Into Practice
¢ Review your current approach to what is a dsp (digital service provider)?.
e Gather the information or documents you need for why you need a distribution service.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: Comparing Popular Distribution Platforms

This chapter focuses on TuneCore, CD Baby, and DistroKid. Use it to connect the lesson to the
decisions, systems, and opportunities in your own creative business.

TuneCore

TuneCore charges per release but offers:
* Distribution to over 150 stores.

*  Publishing administration to collect royalties from global platforms.

e Sync licensing opportunities.
CD Baby
CD Baby is a one-time fee service that includes:

e Global distribution to all major DSPs.
e Physical distribution services for CDs and vinyl.

*  YouTube and Facebook monetization tools.

DistroKid

DistroKid is known for:

¢ Unlimited releases for a flat annual fee.
*  Fast distribution to major platforms.

e Customizable splits for collaborators and automated royalty payments.



Amuse and UnitedMasters

Amuse offers free and premium tiers, with free distribution and an option to get additional
promotion tools. UnitedMasters emphasizes artist independence and connects musicians with
brand opportunities, along with sync licensing deals.

Put It Into Practice
e Review your current approach to tunecore.
*  Gather the information or documents you need for cd baby.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 3: How to Distribute Your Music

This chapter focuses on Step-by-Step Guide to Uploading Your Music, Preparing Your Music for
Distribution, and Understanding Metadata and ISRC Codes. Use it to connect the lesson to the
decisions, systems, and opportunities in your own creative business.

Step-by-Step Guide to Uploading Your Music

Sign Up: Create an account with your preferred DSP.

e Upload Your Music: Ensure your tracks are properly mixed, mastered, and in the correct
format (usually WAV or FLAC).

e Fill in Metadata: Input all relevant information, including track names, artist names, and
genres.

*  Choose Release Date: Schedule your release for maximum impact.

Preparing Your Music for Distribution

Make sure your music is ready for distribution by:

e Ensuring high-quality audio (WAV or FLAC files).

¢ Finalizing aloum artwork (at least 3000x3000 pixels).

e Collecting ISRC and UPC codes (some DSPs generate these for you).

Understanding Metadata and ISRC Codes

Metadata is crucial for categorizing your music on streaming platforms. An ISRC code is a
unique identifier for each track, ensuring proper royalty collection.



Put It Into Practice

Review your current approach to step-by-step guide to uploading your music.
Gather the information or documents you need for preparing your music for distribution.

Choose one action from this chapter and assign it a deadline this week.

Reflection

1.

Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: Maximizing Revenue from DSPs

This chapter focuses on Collecting Royalties from Streaming Platforms, Managing Splits with
Co-Creators, and How to Use Analytics to Grow Your Audience. Use it to connect the lesson to
the decisions, systems, and opportunities in your own creative business.

Collecting Royalties from Streaming Platforms

Royalties from DSPs include:

Mechanical Royalties: Earned from streams and downloads.

Public Performance Royalties: Paid when your music is played on the radio or in public
spaces.

Publishing Royalties: Ensure you're collecting these if you write your own music.

Managing Splits with Co-Creators

DSPs like DistroKid allow you to automatically split royalties with collaborators:

Set up individual royalty percentages.

Ensure everyone gets paid fairly.

How to Use Analytics to Grow Your Audience

Use the data from DSP platforms to:

Track listener locations and demographics.

Identify which platforms and playlists are driving the most streams.

Put It Into Practice

Review your current approach to collecting royalties from streaming platforms.
Gather the information or documents you need for managing splits with co-creators.

Choose one action from this chapter and assign it a deadline this week.

Reflection

1.

Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?



Chapter 5: Choosing the Best DSP for Your Needs

This chapter focuses on Pricing Models (Subscription vs. Per Release), Additional Services (Sync
Licensing, Publishing Admin), and Ease of Use and Customer Support. Use it to connect the
lesson to the decisions, systems, and opportunities in your own creative business.

Pricing Models (Subscription vs. Per Release)

Compare the pricing structures of DSPs:

e TuneCore: Pay per release, no annual subscription.
e DistroKid: Annual fee for unlimited releases.

*  Amuse: Free option with an upgraded premium service.

Additional Services (Sync Licensing, Publishing Admin)

Some DSPs offer additional services like:

e Sync Licensing: Opportunities to get your music featured in TV shows, movies, or
commercials.

e Publishing Administration: DSPs like TuneCore can collect publishing royalties on your
behalf.

Ease of Use and Customer Support

When choosing a DSP, consider:

e The userinterface and how easy it is to navigate.

e Availability of customer support to help you troubleshoot issues.

Put It Into Practice
¢ Review your current approach to pricing models (subscription vs. per release).

e Gather the information or documents you need for additional services (sync licensing,
publishing admin).

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 6: Frequently Asked Questions (FAQ)

This chapter focuses on Can | Switch DSPs After | Release a Song?, How Much Do DSPs Take in
Fees?, and How Do | Get My Music on Playlists?. Use it to connect the lesson to the decisions,
systems, and opportunities in your own creative business.



Can | Switch DSPs After | Release a Song?

Yes, but it requires removing your music from one DSP and re-uploading it to another, which can
disrupt streams and playlist placements.

How Much Do DSPs Take in Fees?

Each DSP takes a small percentage of royalties as a fee for distributing your music. Some take
no additional fee, but charge per release or through subscriptions.

How Do | Get My Music on Playlists?

Getting your music on editorial playlists often requires:

e Using the playlist submission tools provided by streaming platforms (e.g, Spotify for
Artists).

*  Networking with playlist curators or using DSP features that promote playlist placement.

Put It Into Practice
*  Review your current approach to can i switch dsps after i release a song?.
e Gather the information or documents you need for how much do dsps take in fees?.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 7: Course Conclusion and Next Steps

This chapter focuses on Recap of Key Points and How to Start Distributing Your Music Today.
Use it to connect the lesson to the decisions, systems, and opportunities in your own creative
business.

Recap of Key Points
DSPs: Digital Service Providers help distribute your music to streaming platforms, allowing you

to reach a global audience.

e Choosing the Right Platform: Consider pricing, services, and ease of use when selecting the
best DSP for your needs.

How to Start Distributing Your Music Today

Sign up for a DSP, prepare your tracks, and start uploading to make your music available
worldwide.



Put It Into Practice
e Review your current approach to recap of key points.

e Gather the information or documents you need for how to start distributing your music
today.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Recommended Next Steps
1. Put this course into practice today
2. Explore more courses in the Academy

3. Keep building your music business



COURSE 14 . PART IV - RELEASE & MARKETING

How to Submit Music to Blogs &
Playlists

This course will guide independent artists through the process of submitting their
music to blogs and playlists for maximum exposure. You'll learn how to find the right
blogs and playlists for your genre, the best practices for submission, and how to follow
up professionally to increase your chances of being featured.

WHAT YOU WILL LEARN

e Explain the fundamentals of Music Submissions

*  Apply the process for Find Blogs and Playlists for Your Genre

e Understand and apply Preparing Your Music for Submission

* Understand and apply Submitting Your Music to Blogs

e Understand and apply Submitting Your Music to Playlists

e Understand and apply Following Up with Blogs and Playlist Curators

Chapter 1: Introduction to Music Submissions

This chapter focuses on Why Submitting to Blogs and Playlists is Important, How Blogs and
Playlists Help Grow Your Audience, and Understanding What Blogs and Playlists Look For. Use it
to connect the lesson to the decisions, systems, and opportunities in your own creative
business.

Why Submitting to Blogs and Playlists is Important

Blogs and playlists are essential for promoting independent music because they:

* Boost Exposure: Playlists and blogs help your music reach new audiences.

* Add Credibility: Being featured on a reputable blog or playlist builds your reputation as an
artist.

e Drive Streams: Playlist placements often result in an increase in streams, which can boost
your overall visibility.

How Blogs and Playlists Help Grow Your Audience

By getting featured:

* Blogs: Write-ups on music blogs can attract dedicated listeners and potentially lead to
interviews, reviews, or even playlist placements.

e Playlists: Playlist curators have a large following, which gives your song the chance to be
heard by more people.



Understanding What Blogs and Playlists Look For

To increase your chances of being featured:

*  Quality of Music: High-quality, well-produced music has the best chance.

e Presentation: Professionalism matters. Have a clear, concise pitch with all the necessary
materials (streaming links, press kits, bio).

* Relevance: Make sure your music matches the genre and style of the blog or playlist you're
submitting to.

Put It Into Practice
*  Review your current approach to why submitting to blogs and playlists is important.

e Gather the information or documents you need for how blogs and playlists help grow your
audience.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: How to Find Blogs and Playlists for Your Genre

This chapter focuses on Researching Blogs in Your Niche, Finding Playlist Curators on Spotify,
Apple Music, and YouTube, and Creating a Target List of Blogs and Playlists. Use it to connect
the lesson to the decisions, systems, and opportunities in your own creative business.

Researching Blogs in Your Niche

Use directories like Hype Machine and Indie Shuffle to find blogs that cover your genre. Search
for:

«  Genre-Specific Blogs: These cater to your specific style (indie, hip-hop, electronic, etc.).

e Emerging Artist Blogs: These platforms are designed to showcase up-and-coming talent.

Finding Playlist Curators on Spotify, Apple Music, and YouTube

Look for independent curators and user-generated playlists by:

e Searching Playlist Keywords: Use genre or mood-based keywords on Spotify or YouTube.

e Engaging with Curators on Social Media: Many playlist curators are active on Instagram,
Twitter, or LinkedIn and may post submission guidelines there.

Creating a Target List of Blogs and Playlists

Organize a target list of relevant blogs and playlists in a spreadsheet:

*  Blog/Playlist Name.

¢ Contact Information.



*  Submission Guidelines (if available).

« Date of Submission.

Put It Into Practice
*  Review your current approach to researching blogs in your niche.

e Gather the information or documents you need for finding playlist curators on spotify, apple
music, and youtube.

* Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 3: Preparing Your Music for Submission

This chapter focuses on Key Elements of a Professional Music Submission, How to Write a
Compelling Pitch, and Including Press Kits, Social Proof, and Streaming Links. Use it to connect
the lesson to the decisions, systems, and opportunities in your own creative business.

Key Elements of a Professional Music Submission

Before submitting, ensure you have:

e A High-Quality Track: Only submit your best, fully mastered music.

e Streaming Links: Provide direct links to Spotify, Apple Music, or YouTube (avoid
attachments).

*  Professional Artwork: Eye-catching visuals that align with your brand.

How to Write a Compelling Pitch

Your pitch should be:

*  Personalized: Address the recipient by name and mention why your music is a good fit for
their blog or playlist.

e Brief but Detailed: Include a short bio, your music’s unique qualities, and a clear call to
action (e.g., “I'd love for you to feature this track on your blog”).

Including Press Kits, Social Proof, and Streaming Links
Attach or link to a digital press kit (EPK) that includes:

e Bio: Short, engaging story about you as an artist.
*  Press Mentions: Include any previous blog features, interviews, or quotes.

*  Social Proof: Highlight notable streaming numbers, social media followers, or collaborations.



Put It Into Practice
e Review your current approach to key elements of a professional music submission.
e Gather the information or documents you need for how to write a compelling pitch.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: Submitting Your Music to Blogs

This chapter focuses on How to Submit to Music Blogs via Email, Using Blog Submission
Platforms (SubmitHub, Hype Machine), and Best Practices for Writing Your Blog Submission
Email. Use it to connect the lesson to the decisions, systems, and opportunities in your own
creative business.

How to Submit to Music Blogs via Email

When submitting via email:

»  Subject Line: Make it compelling but concise (e.g, “New Indie Pop Release from [Your
Name]”).

e Introduction: Introduce yourself briefly, mention the blog by name, and explain why your
music is a good fit.

¢ Body: Provide streaming links, a short bio, and relevant info (such as upcoming releases or
tours).

Using Blog Submission Platforms (SubmitHub, Hype Machine)

Platforms like SubmitHub and Hype Machine allow artists to:

e Submit their music directly to blogs and playlists.
¢ Track submissions and see feedback from curators.

e SubmitHub: Offers both free and paid submission options, with fast response times.

Best Practices for Writing Your Blog Submission Email

Keep your email:

e Polite and professional.
*  Focused: Stay on topic and get to the point quickly.

e Link-Friendly: Avoid attachments, instead provide direct streaming links.

Put It Into Practice
*  Review your current approach to how to submit to music blogs via email.

e Gather the information or documents you need for using blog submission platforms
(submithub, hype machine).



*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Submitting Your Music to Playlists

This chapter focuses on How to Reach Out to Playlist Curators, Using Playlist Submission
Platforms (Playlist Push, Daily Playlists), and How to Increase Your Chances of Playlist Placement.
Use it to connect the lesson to the decisions, systems, and opportunities in your own creative
business.

How to Reach Out to Playlist Curators

When contacting playlist curators:

e Find Their Contact Information: Look for email addresses on their social media profiles or in
playlist descriptions.

e Personalize Your Email: Mention why your track is a great fit for their playlist.

Using Playlist Submission Platforms (Playlist Push, Daily Playlists)

Platforms like Playlist Push or Daily Playlists allow you to:

e Submit your music to a large network of playlist curators.
e Increase your chances of placement on curated lists.
e Playlist Push: Paid service that targets curators based on your genre.

e Daily Playlists: Free submission platform for independent artists.

How to Increase Your Chances of Playlist Placement

To increase your chances:

e Submit your track early: Curators prefer new music.
*  Provide context: Briefly explain what your song is about and why it suits their playlist.

e Follow guidelines: Many playlists have specific submission rules-be sure to follow them.

Put It Into Practice
e Review your current approach to how to reach out to playlist curators.

*  Gather the information or documents you need for using playlist submission platforms
(playlist push, daily playlists).

*  Choose one action from this chapter and assign it a deadline this week.



Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 6: Following Up with Blogs and Playlist Curators

This chapter focuses on When and How to Follow Up, Avoiding Spammy Follow-Ups, and
Building Long-Term Relationships with Curators. Use it to connect the lesson to the decisions,
systems, and opportunities in your own creative business.

When and How to Follow Up

Follow up after:

e 7-10 days if you haven't received a response.

e Keep your follow-up brief and polite, referencing your original submission.

Avoiding Spammy Follow-Ups
Don't bombard blogs or curators with too many emails. Respect their time and be professional
in your communications.

Building Long-Term Relationships with Curators

Maintain relationships by:

e Sending updates when you release new music.
e Thanking them for any features or placements.

e Supporting their work by promoting their blogs or playlists on your social media.

Put It Into Practice
*  Review your current approach to when and how to follow up.
e Gather the information or documents you need for avoiding spammy follow-ups.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 7: Frequently Asked Questions (FAQ)

This chapter focuses on How Many Blogs or Playlists Should | Submit To?, What If | Don't Get a
Response?, and Should | Pay for Submissions?. Use it to connect the lesson to the decisions,
systems, and opportunities in your own creative business.



How Many Blogs or Playlists Should | Submit To?
Start by submitting to 20-30 blogs or playlists that match your genre and scale from there.

What If | Don’t Get a Response?

Don't be discouraged if you don't get a response. Many curators receive hundreds of
submissions, so it may take time to get noticed. Keep submitting to new outlets.

Should | Pay for Submissions?

Some services, like SubmitHub, charge for guaranteed feedback. While paying for submissions
can sometimes increase your chances, focus on organic submissions first.

Put It Into Practice
*  Review your current approach to how many blogs or playlists should i submit to?.
e Gather the information or documents you need for what if i don't get a response?.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 8: Course Conclusion and Next Steps

This chapter focuses on Recap of Key Points and How to Stay Organized and Track Your
Submissions. Use it to connect the lesson to the decisions, systems, and opportunities in your
own creative business.

Recap of Key Points

Targeted Submissions: Make sure you submit to relevant blogs and playlists.

*  Professional Pitches: Write compelling, concise emails with direct streaming links.

e Follow-Up: Be polite and respectful in your follow-up communications.

How to Stay Organized and Track Your Submissions

Use a spreadsheet or CRM tool to:

e Track the blogs and playlists you've submitted to.
e Monitor responses and follow-up dates.

e Keep notes on each interaction.

Put It Into Practice
e Review your current approach to recap of key points.

e Gather the information or documents you need for how to stay organized and track your
submissions.



*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Recommended Next Steps
1. Targeted Submissions: Make sure you submit to relevant blogs and playlists
2. Professional Pitches: Write compelling, concise emails with direct streaming links

3. Follow-Up: Be polite and respectful in your follow-up communications



COURSE 15 . PART IV - RELEASE & MARKETING

How to Add Music to Collaborative
Playlists

This course will teach artists how to add their music to collaborative playlists on
platforms like Spotify, YouTube, and Apple Music. You'll learn how collaborative playlists
work, how to find and join these playlists, and strategies to leverage playlisting to grow
your fanbase.

WHAT YOU WILL LEARN

e Explain the fundamentals of Collaborative Playlists

*  Apply the process for Find Collaborative Playlists

e Apply the process for Add Your Music to a Collaborative Playlist

*  Apply the process for Create and Manage Your Own Collaborative Playlist
* Understand and apply Maximizing the Benefits of Collaborative Playlisting

*  Resolve common questions and identify where expert guidance may be needed

*A practical guide for independent artists and creative entrepreneurs*

Chapter 1: Introduction to Collaborative Playlists

This chapter focuses on What Are Collaborative Playlists? and Why Collaborative Playlists Are
Important for Artists. Use it to connect the lesson to the decisions, systems, and opportunities
in your own creative business.

What Are Collaborative Playlists?

Collaborative playlists allow multiple users to:

e Add songs.

e Curate together, creating a shared experience.

Why Collaborative Playlists Are Important for Artists

Collaborative playlists are important because they:

e Increase exposure: Allow others to help share your music with their audiences.

e Create opportunities for networking: Connect with other artists and fans.

Put It Into Practice
e Review your current approach to what are collaborative playlists?.

e Gather the information or documents you need for why collaborative playlists are important
for artists.



*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: How to Find Collaborative Playlists

This chapter focuses on Searching for Playlists on Spotify and Other DSPs and Using Social
Media and Forums to Discover Playlist Opportunities. Use it to connect the lesson to the
decisions, systems, and opportunities in your own creative business.

Searching for Playlists on Spotify and Other DSPs

Use:

e Search terms like "collaborative playlist” or specific genre terms on Spotify or YouTube to
find playlists you can join.

e Third-party websites like PlaylistExchange or Reddit threads dedicated to music curation.

Using Social Media and Forums to Discover Playlist Opportunities
Join music communities on:
¢ Reddit (e.g. r/SpotifyPlaylists).

*  Facebook groups and Discord servers dedicated to collaborative playlisting.

Put It Into Practice
e Review your current approach to searching for playlists on spotify and other dsps.

e Gather the information or documents you need for using social media and forums to
discover playlist opportunities.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 3: How to Add Your Music to a Collaborative Playlist

This chapter focuses on Best Practices for Pitching Your Music and Following Playlist Guidelines
for Submission. Use it to connect the lesson to the decisions, systems, and opportunities in your
own creative business.

Best Practices for Pitching Your Music
When submitting to playlists:

e Follow submission guidelines closely.



*  Write a compelling pitch explaining why your song fits.

Following Playlist Guidelines for Submission

Ensure you:

* Respect the playlist curator's rules (some may limit the number of songs per artist).

* Avoid spam submissions: Engage with the playlist first, then make your pitch.

Put It Into Practice
*  Review your current approach to best practices for pitching your music.

e Gather the information or documents you need for following playlist guidelines for
submission.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: How to Create and Manage Your Own Collaborative
Playlist

This chapter focuses on Inviting Collaborators to Your Playlist and Promoting Your Playlist to
Grow Followers. Use it to connect the lesson to the decisions, systems, and opportunities in
your own creative business.

Inviting Collaborators to Your Playlist
On platforms like Spotify, you can:

e Set up a collaborative playlist.

e Share the invite link with other musicians and fans.

Promoting Your Playlist to Grow Followers
Promote your playlist by:

e Sharing it on social media.

e Inviting other artists to share with their followers.

Put It Into Practice
*  Review your current approach to inviting collaborators to your playlist.

e Gather the information or documents you need for promoting your playlist to grow
followers.

*  Choose one action from this chapter and assign it a deadline this week.



Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Maximizing the Benefits of Collaborative Playlisting

This chapter focuses on Driving Engagement from Playlists and Using Analytics to Track Growth.
Use it to connect the lesson to the decisions, systems, and opportunities in your own creative
business.

Driving Engagement from Playlists
After your song is added:

* Engage with listeners: Respond to comments and messages.

e Share the playlist on your channels to help it gain more traction.

Using Analytics to Track Growth

Platforms like Spotify for Artists allow you to:

e Track how your playlist is performing.

* See listener data to understand engagement.

Put It Into Practice
*  Review your current approach to driving engagement from playlists.
*  Gather the information or documents you need for using analytics to track growth.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 6: Frequently Asked Questions (FAQ)

This chapter focuses on How Do | Ensure My Song Stays on a Playlist? and What If My
Submission Gets Rejected?. Use it to connect the lesson to the decisions, systems, and
opportunities in your own creative business.

How Do | Ensure My Song Stays on a Playlist?

Ensure your song fits the playlist's theme, engages listeners, and follows the playlist's rules.
What If My Submission Gets Rejected?
If your submission is rejected, don't be discouraged:

e Follow up with a polite thank-you and consider submitting again with a different track.

* Look for new opportunities and continue networking.



Put It Into Practice
*  Review your current approach to how do i ensure my song stays on a playlist?.
e Gather the information or documents you need for what if my submission gets rejected?.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 7: Course Conclusion and Next Steps

This chapter focuses on Recap of Key Points and How to Continue Building Your Playlist
Strategy. Use it to connect the lesson to the decisions, systems, and opportunities in your own
creative business.

Recap of Key Points

Collaborative playlists are a great way to increase exposure and network with other artists.
* Always follow playlist guidelines and respect the curation process.

How to Continue Building Your Playlist Strategy

Continue networking with other artists, join new playlists, and create your own to build your
community of collaborators.

Put It Into Practice
e Review your current approach to recap of key points.

e Gather the information or documents you need for how to continue building your playlist
strategy.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Recommended Next Steps
1. Review the chapters that are most relevant to your current goals.
2. Choose one practical action and complete it this week.

3. Keep the guide available as a reference while you build your music business.



COURSE 16 . PART IV - RELEASE & MARKETING

How to Network in the Music Industry

This course will guide independent artists through the process of building meaningful
and lasting relationships within the music industry. You'll learn how to identify key
players, approach industry professionals, network at events, and maintain relationships
that can boost your career. By the end of this course, you will know how to effectively
expand your network and leverage it for long-term success.

WHAT YOU WILL LEARN

*  Explain the fundamentals of Networking

e Understand and apply Who to Network With

e Apply the process for Approach Industry Professionals

* Understand and apply Networking at Industry Events

e Understand and apply Online Networking and Social Media

e Understand and apply Maintaining and Nurturing Relationships

Chapter 1: Introduction to Networking

This chapter focuses on Why Networking is Crucial for Artists, Types of Networking (In-person,
Virtual), and Building Genuine, Long-Term Relationships. Use it to connect the lesson to the
decisions, systems, and opportunities in your own creative business.

Why Networking is Crucial for Artists

Networking is an essential skill for any artist because it helps you:

* Gain Access to new opportunities, including collaborations, sync licensing deals, and gig
bookings.

e Build Long-Term Career Support: Having a strong network helps you navigate industry
challenges and grow sustainably.

Types of Networking (In-person, Virtual)

There are two primary types of networking:

* In-Person Networking: Engaging with industry professionals at events, conferences, and
showcases.

e Virtual Networking: Connecting through social media, emails, and online platforms.

Building Genuine, Long-Term Relationships

Focus on building meaningful connections by:

e Showing Interest in the other person’s career and projects.



e Offering Value: Help promote their work, collaborate, or offer advice.

Put It Into Practice
*  Review your current approach to why networking is crucial for artists.
e Gather the information or documents you need for types of networking (in-person, virtual).

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: Who to Network With

This chapter focuses on Identifying Key Industry Professionals (Music Supervisors, Managers,
etc.), Connecting with Fellow Artists, and Networking with Fans and Audience Members. Use it to
connect the lesson to the decisions, systems, and opportunities in your own creative business.

Identifying Key Industry Professionals (Music Supervisors, Managers, etc.)

Know the key players in your career:

*  Music Supervisors: Responsible for selecting music for films, TV, and commercials.
e Managers: Help guide your career decisions and expand your reach.

e Booking Agents: Help you secure gigs and tours.

Connecting with Fellow Artists

Fellow artists are a valuable part of your network:

*  Collaborations: Opportunities to create music together or perform at shows.

*  Knowledge Sharing: Exchange tips on marketing, distribution, and the business side of
music.

Networking with Fans and Audience Members

Building relationships with fans can:

e Boost Loyalty: Create a stronger fanbase that will promote your music.

e Lead to Opportunities: Fans can introduce you to industry professionals or other artists.

Put It Into Practice

¢ Review your current approach to identifying key industry professionals (music supervisors,
managers, etc.).

e Gather the information or documents you need for connecting with fellow artists.

e Choose one action from this chapter and assign it a deadline this week.



Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 3: How to Approach Industry Professionals

This chapter focuses on Crafting the Perfect Introduction (Email, Social Media), Strategies for
Building Rapport, and How to Offer Value to Industry Contacts. Use it to connect the lesson to
the decisions, systems, and opportunities in your own creative business.

Crafting the Perfect Introduction (Email, Social Media)

A strong introduction should be:

*  Personalized: Address the recipient by name and mention why you're reaching out.
*  Clear: Explain who you are and what you're looking to achieve in a few sentences.

e Action-Oriented: End with a call to action (e.g, requesting a meeting or collaboration).

Strategies for Building Rapport

Building rapport is key to long-term relationships:

e Active Listening: Show genuine interest in what the other person is saying.

e Offering Help: Provide value before asking for something in return, whether it's promoting
their work or offering insights.

How to Offer Value to Industry Contacts

Offering value includes:

*  Promoting their work on your social media or website.

* Introducing them to your network or helping them solve a problem related to their business.

Put It Into Practice
»  Review your current approach to crafting the perfect introduction (email, social media).
e Gather the information or documents you need for strategies for building rapport.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: Networking at Industry Events

This chapter focuses on How to Prepare for Conferences, Festivals, and Showcases, Strategies
for Approaching People in Person, and How to Follow Up After an Event. Use it to connect the
lesson to the decisions, systems, and opportunities in your own creative business.



How to Prepare for Conferences, Festivals, and Showcases

Preparation is crucial:

e Research Attendees: Know who will be there and prioritize people you want to meet.

e Prepare an Elevator Pitch: Be ready to introduce yourself and your work in 30 seconds.

Strategies for Approaching People in Person
When approaching people:

e Be Confident: Introduce yourself with a smile and start with a compliment or a mutual topic.

e Have Business Cards Ready: Leave something behind to stay connected.

How to Follow Up After an Event
Always follow up within 24-48 hours:

e Thank them for their time.
e Reference something specific from your conversation.

e Suggest the next step, whether it's a meeting, collaboration, or staying in touch.

Put It Into Practice
*  Review your current approach to how to prepare for conferences, festivals, and showcases.

e Gather the information or documents you need for strategies for approaching people in
person.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Online Networking and Social Media

This chapter focuses on Leveraging LinkedIn, Instagram, and Twitter for Industry Connections,
Engaging with Online Communities (Forums, Groups), and Building and Growing Your Digital
Network. Use it to connect the lesson to the decisions, systems, and opportunities in your own
creative business.

Leveraging LinkedIn, Instagram, and Twitter for Industry Connections

Use social media platforms to:

e Follow industry leaders and engage with their content.

e Join music-related hashtags and participate in discussions.



Engaging with Online Communities (Forums, Groups)

Platforms like Reddit, Facebook Groups, and Discord have active music communities where you
can:

e Share your music.

e Ask for advice from other artists and industry professionals.

Building and Growing Your Digital Network
Grow your digital network by:

e Consistently engaging with content related to your genre or niche.

e Offering insights and helping others, which will increase your visibility in the community.

Put It Into Practice

* Review your current approach to leveraging linkedin, instagram, and twitter for industry
connections.

*  Gather the information or documents you need for engaging with online communities
(forums, groups).

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 6: Maintaining and Nurturing Relationships

This chapter focuses on How to Follow Up and Stay Top-of-Mind, Giving Value in Your
Relationships, and Converting Relationships into Collaborations and Opportunities. Use it to
connect the lesson to the decisions, systems, and opportunities in your own creative business.

How to Follow Up and Stay Top-of-Mind

To stay top-of-mind:

e Check in periodically: Send friendly updates on your music or ask how their projects are
going.

e Offer value: Provide them with opportunities, advice, or support.

Giving Value in Your Relationships

Value comes in many forms:

*  Sharing resources, such as information about grants, events, or opportunities.

e Cross-promotion: Share their projects with your network.



Converting Relationships into Collaborations and Opportunities
When the time is right:

e Suggest collaborations that make sense based on your relationship.

*  Be clear about your goals and how working together benefits both parties.

Put It Into Practice
e Review your current approach to how to follow up and stay top-of-mind.
e Gather the information or documents you need for giving value in your relationships.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 7: Frequently Asked Questions (FAQ)

This chapter focuses on What Should | Avoid When Networking? and How Do | Network Without
Coming Across as Pushy?. Use it to connect the lesson to the decisions, systems, and
opportunities in your own creative business.

What Should | Avoid When Networking?
Avoid:

* Overloading contacts with constant requests.

*  Being transactional: Build relationships, don’t just ask for favors.

How Do | Network Without Coming Across as Pushy?

To avoid coming across as pushy:

e Focus on building rapport before asking for anything.

*  Always offer value before asking for help or collaboration.

Put It Into Practice
*  Review your current approach to what should i avoid when networking?.

e Gather the information or documents you need for how do i network without coming across
as pushy?.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection

1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?



Chapter 8: Course Conclusion and Next Steps

This chapter focuses on Recap of Key Points and How to Continue Growing Your Network. Use it
to connect the lesson to the decisions, systems, and opportunities in your own creative
business.

Recap of Key Points

Networking is about building genuine, long-term relationships.

*  Focus on offering value and maintaining consistent communication.

How to Continue Growing Your Network

Attend industry events, even virtual ones, to meet new people.
e Follow up regularly and keep nurturing your relationships.

Put It Into Practice
e Review your current approach to recap of key points.
e Gather the information or documents you need for how to continue growing your network.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Recommended Next Steps
1. Networking is about building genuine, long-term relationships
2. Focus on offering value and maintaining consistent communication

3. Attend industry events, even virtual ones, to meet new people



COURSE 17 . PART IV - RELEASE & MARKETING

How to Promote Your Own Shows

This course will teach independent artists how to book and promote their own shows,
from securing venues to creating marketing campaigns that sell tickets. You'll learn
strategies for negotiating fees, building a fanbase through live performances, and
managing the logistics of performing. By the end of this course, you'll be equipped to
successfully book, promote, and perform your own shows.

WHAT YOU WILL LEARN

*  Explain the fundamentals of Show Booking

e Understand and apply Researching and Selecting Venues
e Understand and apply Crafting a Pitch to Venues

e Understand and apply Negotiating Terms with Venues

e Understand and apply Promoting Your Show

e Understand and apply Managing Your Show

Chapter 1: Introduction to Show Booking

This chapter focuses on Why Booking Your Own Shows is Important and Types of Shows You
Can Book. Use it to connect the lesson to the decisions, systems, and opportunities in your own
creative business.

Why Booking Your Own Shows is Important

Booking your own shows allows you to:

e Build Your Fanbase: Live shows offer a direct way to connect with new listeners.

e Control Your Revenue: You manage ticket sales, fees, and merch sales.

Types of Shows You Can Book

You can book various types of shows:

* Local Gigs: Performing at smaller venues in your city.
e Tours: Performing in multiple cities.

e Festivals: Playing at larger events for exposure.

Put It Into Practice
*  Review your current approach to why booking your own shows is important.
e Gather the information or documents you need for types of shows you can book.

*  Choose one action from this chapter and assign it a deadline this week.



Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: Researching and Selecting Venues

This chapter focuses on Identifying the Right Venues for Your Genre and Understanding Venue
Types. Use it to connect the lesson to the decisions, systems, and opportunities in your own
creative business.

Identifying the Right Venues for Your Genre

When choosing venues:

e Match Your Genre: Make sure the venue's typical acts align with your sound.

e Consider Venue Size: Choose a venue that fits your current fanbase size.

Understanding Venue Types

Bars and Clubs: Great for emerging artists and intimate performances.

e Theaters: Ideal for larger, more formal events.

e Festivals: Provide exposure to bigger audiences and industry professionals.

Put It Into Practice
*  Review your current approach to identifying the right venues for your genre.
e Gather the information or documents you need for understanding venue types.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 3: Crafting a Pitch to Venues

This chapter focuses on Creating a Professional EPK (Electronic Press Kit), Writing a Pitch Email
that Gets a Response, and Following Up with Venue Managers. Use it to connect the lesson to
the decisions, systems, and opportunities in your own creative business.

Creating a Professional EPK (Electronic Press Kit)
Your EPK should include:

*  Biography: A short artist bio.
*  Music Samples: Links to your best songs.

e Performance History: Previous show experiences and press mentions.



Writing a Pitch Email that Gets a Response

Your email should:

¢ Be Concise: Include only the necessary information.

¢ Highlight Your Value: Mention what you can bring to the venue (e.g, ticket sales, promotion).

Following Up with Venue Managers

Always follow up:

e Politely if you haven’t heard back after a week.

e Be persistent but respectful in your communication.

Put It Into Practice
e Review your current approach to creating a professional epk (electronic press kit).

*  Gather the information or documents you need for writing a pitch email that gets a
response.

* Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: Negotiating Terms with Venues

This chapter focuses on Understanding Booking Contracts and Setting Up a Performance
Agreement. Use it to connect the lesson to the decisions, systems, and opportunities in your
own creative business.

Understanding Booking Contracts

Key contract elements include:

*  Revenue Split: The percentage of ticket sales you'll keep.

e Merch Sales: Whether you keep 100% of merch revenue or split with the venue.

Setting Up a Performance Agreement

The performance agreement should outline:

*  Your Fee: Flat fee or a percentage of ticket sales.

«  Rider: Your technical and hospitality needs (equipment, drinks, meals).

Put It Into Practice
*  Review your current approach to understanding booking contracts.
e Gather the information or documents you need for setting up a performance agreement.

*  Choose one action from this chapter and assign it a deadline this week.



Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Promoting Your Show

This chapter focuses on Creating a Marketing Campaign for Your Performance, Using Social
Media and Email Campaigns to Sell Tickets, and Partnering with Local Media Outlets. Use it to
connect the lesson to the decisions, systems, and opportunities in your own creative business.

Creating a Marketing Campaign for Your Performance

To promote your show:

e Use a countdown strategy on social media.

« Design engaging flyers and graphics to share with your audience.

Using Social Media and Email Campaigns to Sell Tickets

Promote your show by:

*  Running social media ads targeted to your fanbase.

e Emailing your mailing list with early access or special offers.

Partnering with Local Media Outlets

Engage local media by:

* Sending press releases to newspapers, blogs, and radio stations.

* Arranging interviews to boost awareness of your show.

Put It Into Practice
*  Review your current approach to creating a marketing campaign for your performance.

e Gather the information or documents you need for using social media and email campaigns
to sell tickets.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 6: Managing Your Show

This chapter focuses on Preparing for Performance Day, Coordinating with the Venue Team, and
Ensuring a Smooth Show Experience. Use it to connect the lesson to the decisions, systems, and
opportunities in your own creative business.



Preparing for Performance Day
Prepare by:
e Creating a detailed schedule for your performance day (soundcheck, setlist, etc.).

*  Doing a tech run-through with the venue team to ensure everything is working properly.

Coordinating with the Venue Team

Work with the venue’s:

e Sound Engineer: Ensure sound quality for the performance.

e Lighting Tech: Ensure lighting fits your aesthetic.

Ensuring a Smooth Show Experience
On show day:

e Arrive early to manage any last-minute details.

e Stay organized: Keep your team informed of the schedule and any changes.

Put It Into Practice
*  Review your current approach to preparing for performance day.
e Gather the information or documents you need for coordinating with the venue team.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 7: Frequently Asked Questions (FAQ)

This chapter focuses on How Do | Set the Right Ticket Price? and What Should | Include in a
Performance Rider?. Use it to connect the lesson to the decisions, systems, and opportunities in
your own creative business.

How Do | Set the Right Ticket Price?
Ticket price should be based on:

*  Venue size and typical ticket rates.

*  Your fanbase: Consider your audience’s budget.

What Should | Include in a Performance Rider?

Include in your rider:

e Technical requirements: Microphones, amps, stage setup.

»  Hospitality: Food, drinks, accommodations (if needed).



Put It Into Practice
*  Review your current approach to how do i set the right ticket price?.

e Gather the information or documents you need for what should i include in a performance
rider?.

*  Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 8: Course Conclusion and Next Steps

This chapter focuses on Recap of Key Points and How to Continue Expanding Your Live
Performance Career. Use it to connect the lesson to the decisions, systems, and opportunities
in your own creative business.

Recap of Key Points

Booking and promoting shows gives you control over your live performance career.
*  Work closely with venues to ensure a smooth show day.

How to Continue Expanding Your Live Performance Career

Build relationships with venues to get rebooked for future performances.

*  Plan regional or national tours to expand your reach.

Put It Into Practice
*  Review your current approach to recap of key points.

e Gather the information or documents you need for how to continue expanding your live
performance career.

e Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Recommended Next Steps
1. Booking and promoting shows gives you control over your live performance career
2. Work closely with venues to ensure a smooth show day

3. Build relationships with venues to get rebooked for future performances
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