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B  E  F  O  R  E     Y  O  U     B  E  G  I  N

How to Use This Volume
This  volume brings together  the five  courses of  Part  II:  Legal  & Rights  from the Artispreneur
Academy - Protect the work. Copyrights, trademarks, publishing registration, and licensing - the
rights every independent artist must understand and control.  It  is one of four volumes making
up the complete seventeen-course curriculum for running your music like a business.

Read  it  straight  through,  or  jump  to  the  course  you  need  right  now.  Every  course  opens  with
what  you  will  learn,  walks  through  the  topic  chapter  by  chapter,  and  closes  with  Put  It  Into
Practice  -  one action to  take this  week -  and Reflection  questions to  connect  the lesson to
your own career.

Artispreneur exists for one reason: a business that works as hard as you do. These courses are
the education layer of that mission - plain-English, no gatekeeping, built to produce results, not
noise.

A     N  O  T  E     O  N     A  D  V  I  C  E

E D U C A T I O N A L   N O T I C E

This material is educational only and is not legal, tax, or financial advice. Laws, fees, and platform
rules  change  -  verify  current  requirements  with  official  sources  and  a  qualified  professional
before you act.
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C  O  U  R  S  E     1        ·        P  A  R  T     I  I     ·     L  E  G  A  L     &     R  I  G  H  T  S

How to Copyright Your Music
This  course  will  guide  independent  music  creators  through  the  copyright  registration
process, explaining the importance of copyrights in the music industry. You’ll learn how
to  register  your  music  for  copyright  protection,  the  benefits  of  doing  so,  and  how
copyrights  can  help  you  secure  ownership  of  your  work  and  maximize  revenue  from
licensing opportunities. By the end of this course, you will be equipped to protect your
creative works and understand how to enforce your copyright.

E D U C A T I O N A L   N O T I C E

This material is not legal, tax, or financial advice. Verify current requirements with official sources
and a qualified professional.

W  H  A  T     Y  O  U     W  I  L  L     L  E  A  R  N

• Explain the fundamentals of Copyrights

• Understand and apply Types of Copyrights for Music

• Apply the process for Copyright Your Music

• Understand and apply Benefits of Copyrighting Your Work

• Understand and apply Enforcing Your Copyright

• Resolve common questions and identify where expert guidance may be needed

Chapter 1: Introduction to Copyrights
This  chapter  focuses  on  What  is  a  Copyright?,  The  Legal  Framework  of  Copyrights,  and  Why
Copyright  Your  Music?.  Use  it  to  connect  the  lesson  to  the  decisions,  systems,  and
opportunities in your own creative business.

What is a Copyright?
A copyright is a powerful legal right that gives creators ownership and control over their original
works.  In  the  context  of  music,  this  includes  both  compositions  (melody,  lyrics,  and  written
music) and sound recordings (the actual recorded performance of the music). When you create
a piece of music, it is automatically copyrighted as soon as it is fixed in a tangible form, such as
writing the lyrics down or recording the song. However, registering your copyright with the U.S.
Copyright Office provides legal advantages, such as the ability to enforce your rights in court if
someone uses your work without permission.

Key Points

• Copyright  protection  applies  to  various  types  of  works,  including  literary,  musical,  artistic,
and more.
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For music creators, you can copyright both the composition (which refers to the written music:
melodies, harmonies, and lyrics) and the sound recording (which refers to the actual recording
of that music).

• Once your music is copyrighted, you have exclusive control over how it is used, distributed,
and licensed to others.

In  essence,  copyright  gives  you  the  power  to  protect  your  creations  and  earn  revenue  from
their  use.  Without  proper  copyright  protection,  anyone  could  legally  use  your  music  without
compensating you.

The Legal Framework of Copyrights
Understanding  the  legal  framework  behind  copyrights  is  essential  for  every  music  creator.
Copyrights  are  governed  by  national  laws,  and  in  the  U.S.,  they  are  administered  by  the  U.S.
Copyright Office, which serves as the official record keeper of all registered copyrights.

The  Role  of  the  U.S.  Copyright  Office:  The  U.S.  Copyright  Office  is  responsible  for  processing
copyright registrations and providing legal proof of ownership. By registering your work with the
Copyright  Office,  you  gain  additional  legal  rights  that  go  beyond  the  automatic  copyright
protection. This includes the ability to:

• Sue someone in federal court for copyright infringement.

• Seek statutory damages, which can be much higher than actual damages.

• Protect your work against unauthorized use globally through international treaties.

• How  Copyright  Law  Protects  Creators:  Copyright  law  gives  creators  five  exclusive  rights
over their work:

• The right to reproduce the work.

• The right to prepare derivative works (e.g., remixes, adaptations).

• The right to distribute copies.

• The right to publicly perform the work.

• The right to display the work (in applicable cases, like artwork).

• These rights allow you to control every aspect of your music, from its initial recording to its
use in commercial settings.

U.S.  Copyright Law vs.  International  Law: In the U.S.,  as soon as your work is  fixed in a tangible
medium,  it  is  automatically  protected by copyright law.  However,  to enforce these rights (e.g.,
suing for damages), you must formally register your work. Internationally, the Berne Convention
allows  for  the  recognition  of  U.S.  copyrights  in  over  170  countries.  This  means  your  copyright
protection  extends  far  beyond  the  U.S.  and  helps  safeguard  your  music  from  infringement
across borders.
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Why Copyright Your Music?
Why is it important to copyright your music?

Copyrighting  your  music  provides  you  with  legal  recognition  of  ownership.  Without  formal
copyright  registration,  it  can  be  difficult  to  prove  that  you  are  the  rightful  creator  of  a  work,
making it harder to defend your music in legal disputes. By copyrighting your music, you secure:

• Legal  Ownership:  Registering  your  work  proves that  you are  the creator  and owner  of  the
music.

• Control Over Usage: As the copyright holder, you decide how your music can be used, who
can use it, and under what conditions.

Monetization:  Copyrighted music can be licensed to third parties for  a  fee.  This  includes sync
licensing  for  films,  TV  shows,  advertisements,  and  other  media,  allowing  you  to  generate
revenue.

Protection  Against  Infringement:  Registered  copyrights  make  it  easier  to  protect  your  music
from  unauthorized  use.  If  someone  uses  your  music  without  permission,  you  can  take  legal
action, including suing for damages.

• Ultimately, copyrighting your music ensures that your creative efforts are legally protected
and that you can benefit financially from the use of your work.

Put It Into Practice
• Review your current approach to what is a copyright?.

• Gather the information or documents you need for the legal framework of copyrights.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: Types of Copyrights for Music
This  chapter  focuses  on  Composition  Copyright,  Sound  Recording  Copyright,  and  Differences
Between  Composition  and  Sound  Recording  Copyrights.  Use  it  to  connect  the  lesson  to  the
decisions, systems, and opportunities in your own creative business.

Composition Copyright
A composition  copyright  is  a  type of  copyright  that  protects  the  written  music.  This  includes
the melody, lyrics, harmonies, and any other elements that make up the musical work. When you
write  a  song,  the  composition  is  automatically  copyrighted  once  it  is  fixed  in  a  tangible  form,
such as written sheet music or a digital recording.

Who  Holds  the  Composition  Copyright?  Typically,  the  songwriter  or  composer  holds  the
copyright for the composition. This is important because the composition can be licensed out
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to others for various uses, including:

• Cover versions: Other artists may want to record their own version of your song.

• Sheet music: Composers can license the publication of sheet music for sale.

• Film scores: Your music can be used in films, TV shows, or commercials.

Without  a  composition  copyright,  you  cannot  control  or  monetize  these  types  of  uses.
Registering the copyright ensures that you get compensated when someone else performs or
records your work.

Sound Recording Copyright
A sound recording copyright protects the actual recorded performance of a composition. This
refers to the audio captured during a recording session-the "master" version of the song. Unlike
the  composition  copyright,  which  protects  the  musical  notes  and  lyrics,  the  sound  recording
copyright specifically protects the performance, production, and final version of the recording.

Who Holds the Sound Recording Copyright? The sound recording copyright is often held by the
performing artist or the record label that funded the recording session. This copyright is crucial
when distributing your music across digital platforms, streaming services, or physical media like
CDs or vinyl. It allows you to:

• Control  distribution:  You  decide  how  your  music  is  sold,  streamed,  or  otherwise  made
available to the public.

• Protect  against  unauthorized  recordings:  If  someone  duplicates  or  uses  your  master
recording without permission, you have the legal grounds to stop them and claim damages.

• Sound  recording  copyrights  are  especially  important  in  today’s  music  landscape,  where
digital distribution and streaming are dominant forms of music consumption.

Differences Between Composition and Sound Recording Copyrights
While  both  composition  and  sound  recording  copyrights  protect  different  aspects  of  your
music, it’s important to understand the distinctions and the need to register both.

Composition  Copyright  protects  the  written  music-the  melody,  harmony,  and  lyrics.  This  is
important  if  you  want  to  license  your  music  to  other  performers,  create  sheet  music,  or
distribute your work for film scores.

• Sound  Recording  Copyright  protects  the  recorded  version  of  the  composition-the  actual
audio  recording.  This  is  essential  for  controlling  how  the  recording  is  used,  streamed,  or
distributed.

By registering both, you can ensure that all aspects of your music are protected. For example, if
you write and record a song, and another artist wants to cover it, they need your permission for
the composition, but they will also need rights to the recording if they use your version.
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Put It Into Practice
• Review your current approach to composition copyright.

• Gather the information or documents you need for sound recording copyright.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 3: How to Copyright Your Music
This chapter focuses on Choosing What to Copyright (Single Song vs. Album) and Step-by-Step
Guide  to  Registering  Your  Music  for  Copyright.  Use  it  to  connect  the  lesson  to  the  decisions,
systems, and opportunities in your own creative business.

Choosing What to Copyright (Single Song vs. Album)
When registering your music for copyright, you have the option to copyright individual songs or
an  entire  album.  Each  approach  has  its  benefits,  and  your  decision  will  likely  depend  on  your
current needs and future plans for your music.

Copyrighting a Single Song: If you are focused on promoting or licensing a specific track, it might
make sense to copyright just that one song. This allows you to focus your efforts and resources
on protecting that track. It’s also a good idea if you release singles frequently.

Copyrighting an Album: When registering an album, you protect all songs as part of a collective
work.  This  is  a  cost-effective  approach,  especially  if  you  plan  to  release  a  full  body  of  work.
However,  it’s  important  to  note  that  registering  an  album  as  a  collective  work  doesn’t  always
provide individual protection for each song unless explicitly stated.

Financial Considerations: The registration fee for copyrighting a single work (a song or album) is
typically $35. However, if you want to register multiple works (such as each song on an album)
separately, the costs will increase.

Protecting  Your  Catalog:  To  ensure  maximum  protection,  especially  if  you  plan  to  license  or
distribute  individual  tracks  separately,  you  may  want  to  consider  registering  each  song
individually. This way, each song can be tracked, licensed, and monetized independently.

Step-by-Step Guide to Registering Your Music for Copyright
Copyright registration is a straightforward process that can be done entirely online through the
U.S. Copyright Office website.

• Step 1:  Visit  the  U.S.  Copyright  Office’s  website  at  https://www.copyright.gov/registration/.
Here, you’ll find the forms you need to begin the registration process.
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Step 2: Choose the appropriate form

• Form  SR  (Sound  Recording):  Use  this  form  to  register  a  copyright  for  the  sound
recording-the actual audio performance of your song.

• Form  PA  (Performing  Arts):  Use  this  form  to  register  a  copyright  for  the  musical
composition, including melodies, lyrics, and harmonies.

Step  3:  Complete  the  form  with  the  necessary  details  about  your  work,  such  as  the  title,
authorship,  and  date  of  creation.  Make  sure  you  clearly  specify  whether  you  are  registering  a
single work or an entire album.

• Step 4:  Pay the filing fee (typically $35 for a single work).  The fee may vary depending on
the number of works being registered and other factors.

• Step  5:  Submit  your  work  for  registration.  You  can  either  upload  your  work  digitally
(recommended) or mail in physical copies of your music to the U.S. Copyright Office.

Once submitted, you’ll  receive a confirmation email from the U.S. Copyright Office. It may take
several  months  for  your  registration  to  be  processed  and  for  you  to  receive  your  official
certificate.

Put It Into Practice
• Review your current approach to choosing what to copyright (single song vs. album).

• Gather the information or documents you need for step-by-step guide to registering your
music for copyright.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: Benefits of Copyrighting Your Work
This  chapter  focuses  on  Protecting  Your  Ownership  Rights,  Monetizing  Your  Music  Through
Licensing, and Preventing Infringement. Use it to connect the lesson to the decisions, systems,
and opportunities in your own creative business.

Protecting Your Ownership Rights
Registering  your  copyright  gives  you full  legal  ownership  of  your  music.  This  ownership  allows
you to control how your music is used and ensures that you are the only one who can authorize
its reproduction, distribution, and performance.

Why Ownership Matters

• It prevents unauthorized use of your music.

• It ensures that you control all commercial and non-commercial uses of your work.

• It allows you to license your work for other uses and receive proper compensation.
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• By holding the copyright, you also gain the right to transfer or sell those rights if you choose
to later.

Monetizing Your Music Through Licensing
Once  your  music  is  copyrighted,  you  can  monetize  it  through  various  licensing  opportunities.
Licensing your music allows third parties to use your work in exchange for a fee. This includes:

• Sync Licensing: Music for TV shows, movies, video games, and ads.

• Mechanical  Licensing:  Royalties  earned  from  physical  and  digital  reproductions  of  your
music.

• Cover Songs: Other artists paying to record their versions of your song.

• Having copyright protection makes it easier to license your music and ensures that you get
compensated whenever your work is used commercially.

Preventing Infringement
By  registering  your  work,  you  create  a  public  record  of  your  ownership,  which  acts  as  a  legal
shield. If someone uses your music without permission, your registered copyright gives you the
legal standing to file a lawsuit and demand damages. It also allows you to send cease and desist
letters or issue takedown notices if your work is used without your authorization.

Put It Into Practice
• Review your current approach to protecting your ownership rights.

• Gather the information or documents you need for monetizing your music through licensing.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Enforcing Your Copyright
This chapter focuses on How to Identify and Respond to Copyright Infringement, Filing a DMCA
Takedown  Notice,  and  Pursuing  Legal  Action  for  Copyright  Violations.  Use  it  to  connect  the
lesson to the decisions, systems, and opportunities in your own creative business.

How to Identify and Respond to Copyright Infringement
Monitoring  Your  Music:  To  protect  your  music  from unauthorized use,  it’s  essential  to  actively
monitor where and how it is being used. Some tools and services, such as digital fingerprinting
(e.g.,  YouTube’s Content ID system) or monitoring services, can help you track the use of your
music across various platforms.

• Responding  to  Infringement:  If  you  discover  that  someone  is  using  your  music  without
permission, you have several options for addressing the situation:

• Contact the infringing party directly to request that they stop using your music.
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• Issue a formal cease and desist letter through a lawyer.

• File a DMCA takedown notice with the platform where your music is being used.

Filing a DMCA Takedown Notice
The  Digital  Millennium  Copyright  Act  (DMCA)  provides  a  process  for  copyright  holders  to
request the removal of infringing content from online platforms. This process is known as filing a
DMCA takedown notice.

Step-by-Step Guide

• Identify the infringing content and the platform where it is being used.

• File  a  DMCA  takedown  request  with  the  platform  (e.g.,  YouTube,  Facebook,  streaming
services).

• Provide proof of ownership by referencing your copyright registration.

• Request the removal of the infringing content or demand compensation for its use.

• Platforms  are  legally  obligated  to  comply  with  valid  DMCA  takedown  requests,  and  the
infringing content must be removed promptly.

Pursuing Legal Action for Copyright Violations
If  someone refuses to comply with a takedown notice or continues to use your music without
permission, you may need to pursue legal action. This typically involves:

• Filing a lawsuit in federal court for copyright infringement.

• Seeking  statutory  damages  or  actual  damages,  depending  on  the  severity  of  the
infringement.

• Working with an attorney to enforce your rights.

• Legal  action  is  often  a  last  resort,  but  it  can  result  in  significant  compensation  if  your
copyright is violated.

Put It Into Practice
• Review your current approach to how to identify and respond to copyright infringement.

• Gather the information or documents you need for filing a dmca takedown notice.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 6: Frequently Asked Questions (FAQ)
This chapter focuses on Common Myths About Copyrights,  International Copyright Protection,
and  Costs  and  Timelines  for  Registering  Copyrights.  Use  it  to  connect  the  lesson  to  the
decisions, systems, and opportunities in your own creative business.
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Common Myths About Copyrights
There are many misconceptions about copyrights, especially regarding the process of obtaining
one and the protections it offers.

Common Myths

• Myth  1:  You  don’t  need  to  register  your  copyright.  While  your  work  is  automatically
protected  by  copyright  when  it  is  created,  formal  registration  is  needed  to  enforce  your
rights in court.

• Myth 2: Copyright protection lasts forever. Copyright protection is limited to a set number
of years-life of the author plus 70 years for most works.

International Copyright Protection
While  registering  your  copyright  in  the  U.S.  provides  protection  domestically,  international
protection is often governed by treaties like the Berne Convention. This treaty allows U.S. works
to be recognized and protected in over 170 countries.

How to Protect Your Music Internationally

• Register your work with the U.S. Copyright Office.

• Explore additional international registration options if your music will be distributed globally.

Costs and Timelines for Registering Copyrights
Costs: The cost to register a single work with the U.S. Copyright Office is typically $35. The cost
may  increase  depending  on  the  number  of  works  being  registered  or  other  specific
circumstances.

Timelines: It usually takes several months to receive confirmation of your registration from the
Copyright  Office.  However,  you  can  start  enforcing  your  rights  as  soon  as  your  work  is
registered.

Put It Into Practice
• Review your current approach to common myths about copyrights.

• Gather the information or documents you need for international copyright protection.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?
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Chapter 7: Course Conclusion and Next Steps
This chapter focuses on Recap of Key Points and Actions to Take After Registering Your Music.
Use it to connect the lesson to the decisions, systems, and opportunities in your own creative
business.

Recap of Key Points
Why  Copyrighting  Is  Important:  Copyrighting  your  music  protects  your  ownership  and  allows
you  to  control  how  your  music  is  used.  Without  formal  copyright  registration,  it  is  difficult  to
defend your work legally.

• The  Registration  Process:  Registering  your  work  with  the  U.S.  Copyright  Office  is
straightforward  and  can  be  done  online.  Once  registered,  you  have  the  legal  backing  to
enforce your rights.

Actions to Take After Registering Your Music
Monitoring Your Works: After your music is registered, monitor its usage to ensure that no one is
using  it  without  permission.  Services  like  Content  ID  or  third-party  monitoring  tools  can  help
automate this process.

• Licensing Opportunities: Now that your music is protected, consider licensing it for film, TV,
advertisements, or other commercial uses to generate revenue.

• Global  Protection:  If  your  music  is  being  distributed  internationally,  ensure  that  it  is
protected in other countries through the Berne Convention and other international treaties.

Put It Into Practice
• Review your current approach to recap of key points.

• Gather  the  information  or  documents  you  need  for  actions  to  take  after  registering  your
music.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Recommended Next Steps
1. Summarizing the importance of copyrighting your music

2. Overview of the process to register your work

3. Key benefits of having copyright protection in place
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C  O  U  R  S  E     2        ·        P  A  R  T     I  I     ·     L  E  G  A  L     &     R  I  G  H  T  S

How to Trademark Your Music
This course provides an in-depth look into the process of trademarking your music or
brand  to  protect  your  intellectual  property  and  secure  your  unique  identity  in  the
marketplace. By the end of this course, you will understand how trademarks differ from
other  forms  of  intellectual  property,  the  benefits  of  registering  a  trademark,  and  the
steps needed to successfully  trademark your  music,  logo,  or  artist  name.  Additionally,
the  course covers  how to  enforce your  trademark  rights  to  prevent  unauthorized use
and protect your brand.

E D U C A T I O N A L   N O T I C E

This material is not legal, tax, or financial advice. Verify current requirements with official sources
and a qualified professional.

W  H  A  T     Y  O  U     W  I  L  L     L  E  A  R  N

• Explain the fundamentals of Trademarks

• Understand and apply Types of Trademarks for Music and Brands

• Apply the process for Trademark Your Music or Brand

• Understand and apply Benefits of Registering a Trademark

• Understand and apply Enforcing Your Trademark

• Resolve common questions and identify where expert guidance may be needed

Chapter 1: Introduction to Trademarks
This  chapter  focuses  on  What  is  a  Trademark?,  How  Trademarks  Differ  from  Copyrights,  and
Why  Trademarking  is  Important  for  Artists  and  Brands.  Use  it  to  connect  the  lesson  to  the
decisions, systems, and opportunities in your own creative business.

What is a Trademark?
A trademark is a word, phrase, symbol, or design that identifies and distinguishes the source of
goods or services. In the context of the music industry, a trademark could be your artist name,
logo, or even a unique sound that is associated with your brand.

Key Points

• Trademarks protect brand identifiers: They ensure that others cannot use your name, logo,
or branding elements in a way that confuses consumers.

• Legal Protection: Registering a trademark gives you the exclusive right to use your brand in
commerce and prevent others from copying it.

• Types  of  Trademarks:  Artists  can  trademark  their  name,  logo,  or  even  a  sound  that  is
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uniquely associated with their music or brand.

Trademarks are  crucial  in  the music  industry  because they ensure that  your  identity-whether
it's your stage name, band name, or logo-is protected, preventing others from benefiting from
your brand recognition.

How Trademarks Differ from Copyrights
Trademarks  and  copyrights  are  two  distinct  types  of  intellectual  property  protections,  each
with its own purpose:

• Copyrights  protect  creative  works  (such  as  songs,  albums,  or  artworks),  while  trademarks
protect brand identifiers (such as names, logos, and slogans).

• A copyright protects the content of your creative work, whereas a trademark protects the
identity or brand associated with your music or business.

Example

• Copyright protects the song you write and record.

• Trademark  protects  your  artist  name,  logo,  or  band  name  that  is  used  to  promote  that
music.

Why Trademarking is Important for Artists and Brands
For artists and creators, trademarking offers several key benefits:

• Brand  Protection:  A  registered  trademark  ensures  that  no  one  else  can  legally  use  your
name, logo, or slogan in a way that might confuse consumers.

• Monetization: Your trademark can become a valuable asset that can be licensed for use in
merchandise, collaborations, and partnerships.

• Preventing Brand Dilution:  If  others use a similar  name or logo,  it  can weaken your brand’s
identity  in  the  marketplace.  Trademarking  prevents  this  and  strengthens  your  brand’s
uniqueness.

Put It Into Practice
• Review your current approach to what is a trademark?.

• Gather the information or documents you need for how trademarks differ from copyrights.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?
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Chapter 2: Types of Trademarks for Music and Brands
This chapter focuses on Word Marks (Names and Slogans), Design Marks (Logos and Symbols),
and Sound Marks. Use it to connect the lesson to the decisions, systems, and opportunities in
your own creative business.

Word Marks (Names and Slogans)
A word mark is a trademark that protects the actual words used in a name or slogan. This is one
of the most common forms of trademarks for artists and businesses in the music industry.

Key Points

• Artist Names: Registering your stage name or band name ensures that no one else can use
it in the music or entertainment industry.

• Slogans: If your brand has a recognizable slogan, you can protect it through a trademark.

• Eligibility:  To qualify  for  a  word mark,  the name or  slogan must  be distinctive and not  just
descriptive of the goods or services you provide.

Design Marks (Logos and Symbols)
A design mark protects logos,  symbols,  or  unique visual  elements associated with your brand.
This  is  particularly  important  for  artists  who  use  specific  artwork  or  logos  to  promote  their
music.

Key Points

• Logo Protection: A design mark ensures that no one else can use a logo similar to yours that
might confuse your audience.

• Visual Brand Identity: Your logo is often one of the most recognizable aspects of your brand,
and protecting it prevents misuse by others.

Sound Marks
A  sound  mark  protects  unique  sounds  that  are  specifically  associated  with  a  brand.  For
musicians, this could include a unique audio logo or sound that listeners immediately associate
with your brand.

Key Points

• Audio  Branding:  Some  brands  use  short  musical  phrases  or  jingles  that  become  iconic.
These sounds can be trademarked as sound marks.

• Eligibility:  The  sound  must  be  distinctive  and  closely  associated  with  your  brand  for  it  to
qualify for trademark protection.

Put It Into Practice
• Review your current approach to word marks (names and slogans).

• Gather the information or documents you need for design marks (logos and symbols).

• Choose one action from this chapter and assign it a deadline this week.
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Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 3: How to Trademark Your Music or Brand
This chapter focuses on Choosing What to Trademark (Name, Logo, or Both) and Step-by-Step
Guide to Registering a Trademark.  Use it  to connect the lesson to the decisions,  systems, and
opportunities in your own creative business.

Choosing What to Trademark (Name, Logo, or Both)
Before  registering  your  trademark,  it's  important  to  decide  what  elements  of  your  brand  you
want to protect. These could include your:

• Name: Trademarking your artist name or band name is crucial to securing your identity.

• Logo: If you use a logo to promote your music or merchandise, it’s essential to trademark it
to prevent others from using it.

• Sound: If  your music or brand has a unique sound associated with it (e.g.,  a jingle or audio
logo), you may want to trademark that as well.

Considerations

• Distinctiveness:  Trademarks  must  be  unique  and  not  overly  descriptive  of  the  goods  or
services offered. Choose a name or logo that sets your brand apart.

• International  vs.  Domestic:  Consider  whether  you  need  protection  only  in  your  home
country or internationally if your brand has a global reach.

Step-by-Step Guide to Registering a Trademark
Trademark  registration  can  be  done  through  the  U.S.  Patent  and  Trademark  Office  (USPTO).
Here’s a step-by-step guide:

Step  1:  Conduct  a  Trademark  SearchBefore  registering,  you  must  ensure  that  no  one  else  has
already  trademarked  a  similar  name  or  logo.  You  can  perform  a  trademark  search  using  the
USPTO’s TESS (Trademark Electronic Search System) tool.

Step 2: File Your Trademark ApplicationVisit the USPTO website and choose the correct form for
your trademark application.  You’ll  need to provide information about the name,  logo,  or  sound
you are trademarking, as well as details about how you intend to use it in commerce.

• Step 3: Pay the Filing FeeThe cost to file a trademark application typically ranges from $225
to $400 per class of goods or services, depending on the specifics of the registration.

Step 4: Submit Evidence of UseFor a trademark to be registered, you must demonstrate that it
is  already  being  used  in  commerce.  This  could  include  images  of  your  logo  on  merchandise,
screenshots of your website, or evidence of your name being used for live performances.

Step  5:  Wait  for  ApprovalThe  trademark  registration  process  can  take  several  months.  During
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this  time,  your  application  will  be  reviewed,  and any  potential  conflicts  will  be  identified.  If  no
issues arise, your trademark will be approved, and you’ll receive a registration certificate.

Put It Into Practice
• Review your current approach to choosing what to trademark (name, logo, or both).

• Gather  the  information  or  documents  you  need  for  step-by-step  guide  to  registering  a
trademark.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: Benefits of Registering a Trademark
This  chapter  focuses  on  Protecting  Your  Brand  Identity,  Monetizing  Your  Trademark,  and
Preventing  Brand  Confusion.  Use  it  to  connect  the  lesson  to  the  decisions,  systems,  and
opportunities in your own creative business.

Protecting Your Brand Identity
Once registered, a trademark gives you exclusive rights to your brand. This means:

• No One Else Can Use It: You have the legal right to stop others from using your name, logo,
or slogan in a way that could confuse consumers.

• Strong  Brand  Recognition:  A  trademark  helps  establish  a  strong,  recognizable  brand  that
stands out in the marketplace.

• Legal Defense: If  someone tries to infringe on your trademark, you can take legal action to
protect your brand.

Monetizing Your Trademark
Trademarks can be monetized in several ways:

• Licensing:  You can license your trademark to other businesses or individuals for a fee.  For
example,  an  artist  might  license  their  logo  for  use  on  merchandise  or  in  advertising
campaigns.

• Partnerships:  A strong trademark can open the door to brand partnerships,  collaborations,
and sponsorships, providing additional revenue streams.

• Merchandising:  Trademarking  your  name  or  logo  allows  you  to  sell  branded  merchandise,
such as t-shirts, posters, and other items, without the risk of infringement.

Preventing Brand Confusion
A registered trademark helps prevent brand confusion, where consumers might mistake another
product  or  service  for  yours.  This  is  especially  important  in  the  music  industry,  where  several
artists may have similar names or logos. By trademarking your brand, you can ensure that your
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identity remains distinct and protected.

Put It Into Practice
• Review your current approach to protecting your brand identity.

• Gather the information or documents you need for monetizing your trademark.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Enforcing Your Trademark
This  chapter  focuses  on  How  to  Monitor  and  Protect  Your  Trademark,  Filing  a  Trademark
Infringement Lawsuit, and Responding to Trademark Violations. Use it to connect the lesson to
the decisions, systems, and opportunities in your own creative business.

How to Monitor and Protect Your Trademark
Once your trademark is registered, it’s important to monitor the marketplace to ensure that no
one is infringing on your rights. This can be done by:

• Setting  Up Alerts:  Use online  tools  to  receive  notifications  if  someone is  using  your  name,
logo, or brand elements.

• Hiring a Trademark Monitoring Service: These services regularly scan for potential trademark
infringements and notify you if they find anything suspicious.

Filing a Trademark Infringement Lawsuit
If  someone  uses  your  trademark  without  permission,  you  have  the  right  to  file  a  lawsuit  for
infringement. This process involves:

• Sending a Cease and Desist Letter: Before filing a lawsuit, you can send a cease and desist
letter demanding that the infringer stop using your trademark.

• Filing a Lawsuit:  If  the infringer refuses to comply, you can file a lawsuit in federal court to
stop them and seek damages.

• Remedies: Remedies for trademark infringement may include monetary compensation, legal
fees, and an injunction to prevent further use of your trademark.

Responding to Trademark Violations
In the case of a trademark violation:

• Take  Swift  Action:  The  quicker  you  address  the  issue,  the  better  chance  you  have  of
protecting your trademark.

• Legal  Recourse:  Depending  on  the  severity  of  the  infringement,  you  can  seek  damages,
force the infringer to cease using your mark, and potentially win legal costs.
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Put It Into Practice
• Review your current approach to how to monitor and protect your trademark.

• Gather the information or documents you need for filing a trademark infringement lawsuit.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 6: Frequently Asked Questions (FAQ)
This chapter focuses on Common Myths About Trademarks, International Trademark Protection,
and  Costs  and  Timelines  for  Trademark  Registration.  Use  it  to  connect  the  lesson  to  the
decisions, systems, and opportunities in your own creative business.

Common Myths About Trademarks
Myth  1:  You  don’t  need  to  register  a  trademark  if  you're  using  it.  While  you  do  gain  some
common  law  rights  by  using  a  mark  in  commerce,  formal  registration  provides  stronger  legal
protections and makes it easier to enforce your rights.

• Myth  2:  Trademarks  are  only  for  large  businesses.  Even  small  businesses  and  individual
artists can benefit from trademark protection. It’s a key step in securing your identity and
brand.

International Trademark Protection
If  your  brand  has  global  reach,  you  should  consider  international  trademark  registration.  The
Madrid  Protocol  allows  you  to  register  your  trademark  in  multiple  countries  with  a  single
application.  This  ensures  that  your  brand  is  protected  beyond  the  borders  of  your  home
country.

Costs and Timelines for Trademark Registration
Costs: The cost of registering a trademark varies, but the typical filing fee ranges from $225 to
$400 per class of goods or services.

• Timelines:  The  trademark  registration  process  can  take  anywhere  from  6  to  12  months,
depending on the complexity of the application and whether any conflicts arise during the
review process.

Put It Into Practice
• Review your current approach to common myths about trademarks.

• Gather the information or documents you need for international trademark protection.

• Choose one action from this chapter and assign it a deadline this week.
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Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 7: Course Conclusion and Next Steps
This  chapter  focuses  on  Recap  of  Key  Points  and  Actions  to  Take  After  Registering  Your
Trademark.  Use  it  to  connect  the  lesson  to  the  decisions,  systems,  and  opportunities  in  your
own creative business.

Recap of Key Points
Why Trademarking is Essential: Trademarking protects your brand identity and ensures that no
one  else  can  use  your  name,  logo,  or  sound  in  a  way  that  confuses  consumers.  It  gives  you
exclusive rights and helps build a strong, recognizable brand.

Overview  of  the  Registration  Process:  Trademarking  your  brand  involves  selecting  what  to
protect  (name,  logo,  sound),  filing  with  the  USPTO,  and  waiting  for  approval.  Once  registered,
you gain valuable legal rights that protect your identity.

Actions to Take After Registering Your Trademark
Monitor  Your  Brand:  Once  your  trademark  is  registered,  actively  monitor  its  use  to  prevent
infringement. Set up alerts and consider using trademark monitoring services.

• Explore  Licensing  Opportunities:  With  your  brand  protected,  you  can  explore  licensing
deals, collaborations, and merchandise opportunities to monetize your trademark.

This comprehensive course will empower you to secure your brand and music identity through
trademark  registration,  ensuring  that  your  unique  brand  elements  are  protected  from  misuse
and can be monetized effectively.

Put It Into Practice
• Review your current approach to recap of key points.

• Gather  the  information  or  documents  you  need  for  actions  to  take  after  registering  your
trademark.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?
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Recommended Next Steps
1. Put this course into practice today

2. Explore more courses in the Academy

3. Keep building your music business
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C  O  U  R  S  E     3        ·        P  A  R  T     I  I     ·     L  E  G  A  L     &     R  I  G  H  T  S

How to Register with a PRO
This course will guide artists on how to register their songs with their Performing Rights
Organization (PRO) and claim tracks to ensure they collect royalties. You’ll learn how to
sign  up  with  a  PRO,  add  your  songs,  and  ensure  that  your  compositions  and
performances are properly registered.

W  H  A  T     Y  O  U     W  I  L  L     L  E  A  R  N

• Explain the fundamentals of Performing Rights Organizations (PROs)

• Apply the process for Sign Up with a PRO

• Apply the process for Add Songs to Your PRO Account

• Understand and apply Claiming Tracks and Ensuring Proper Registration

• Understand and apply Collecting Royalties from Your PRO

• Resolve common questions and identify where expert guidance may be needed

Chapter  1:  Introduction  to  Performing  Rights  Organizations
(PROs)
This chapter focuses on What is a PRO?, Why Register Your Songs with a PRO?, and Overview of
Major  PROs (ASCAP,  BMI,  SESAC).  Use it  to  connect  the lesson to  the decisions,  systems,  and
opportunities in your own creative business.

What is a PRO?
A  Performing  Rights  Organization  (PRO)  collects  public  performance  royalties  on  behalf  of
songwriters and publishers when their music is played on the radio, TV, live venues, or streaming
platforms.

Why Register Your Songs with a PRO?
Registering your songs with a PRO ensures:

• Royalties: You get paid whenever your music is publicly performed.

• Legal Protection: Your music is officially registered, providing proof of ownership.

Overview of Major PROs (ASCAP, BMI, SESAC)
The three major PROs in the U.S. are:

• ASCAP: Non-profit organization, widely used by independent artists.

• BMI: Similar to ASCAP, free to join for songwriters.

• SESAC: Invitation-only, but offers more personalized service.
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Put It Into Practice
• Review your current approach to what is a pro?.

• Gather the information or documents you need for why register your songs with a pro?.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: How to Sign Up with a PRO
This chapter focuses on Choosing the Right PRO for Your Music, Step-by-Step Guide to Signing
Up, and Costs and Benefits of PRO Membership. Use it to connect the lesson to the decisions,
systems, and opportunities in your own creative business.

Choosing the Right PRO for Your Music
Each PRO has slightly different benefits, so it’s important to:

• Compare membership fees.

• Consider the ease of use and reporting systems.

• Look at the additional benefits they offer, like songwriter events or tools.

Step-by-Step Guide to Signing Up
To sign up:

• Visit the PRO Website: Go to ASCAP, BMI, or SESAC’s website.

• Create an Account: Fill in your personal and music-related information.

• Agree to Terms: Read and agree to the membership terms.

Costs and Benefits of PRO Membership
ASCAP and BMI: Free for songwriters, small fee for publishers.

• SESAC: Invitation-only, so no public fee structure.

Put It Into Practice
• Review your current approach to choosing the right pro for your music.

• Gather the information or documents you need for step-by-step guide to signing up.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?
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Chapter 3: How to Add Songs to Your PRO Account
This  chapter  focuses  on  Registering  Compositions  with  a  PRO,  Adding  Co-Writers  and  Splits,
and Understanding Song Ownership. Use it to connect the lesson to the decisions, systems, and
opportunities in your own creative business.

Registering Compositions with a PRO
Once registered as a member:

• Log in to your PRO account.

• Add a new composition: Provide the title, genre, and details about the work.

• Include Co-Writers: Add splits for co-writers, making sure percentages add up to 100%.

Adding Co-Writers and Splits
It’s crucial to correctly input:

• Each co-writer’s PRO ID.

• Ownership percentages (typically 50/50 if there are two co-writers).

• Publisher Information: If you have a publishing deal, make sure your publisher is added.

Understanding Song Ownership
Registering a song does not transfer ownership-it just ensures that royalties are collected and
distributed according to the splits you set.

Put It Into Practice
• Review your current approach to registering compositions with a pro.

• Gather the information or documents you need for adding co-writers and splits.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: Claiming Tracks and Ensuring Proper Registration
This chapter focuses on What to Do If Your Song Is Already Registered, Claiming Performances
and Radio Plays, and Avoiding Registration Errors. Use it to connect the lesson to the decisions,
systems, and opportunities in your own creative business.

What to Do If Your Song Is Already Registered
If you discover that someone else has registered your song:

• Check the registration to see if it’s correct.

• Claim your portion if you’re listed as a co-writer.
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Claiming Performances and Radio Plays
PROs allow you to submit setlists and claim live performances:

• Submit live performance details for concerts or tours.

• Claim radio airplay if your music was played on broadcast or online radio.

Avoiding Registration Errors
Common mistakes include:

• Misspelled song titles.

• Incorrect splits.

• Leaving out co-writers. Double-check all information before submitting.

Put It Into Practice
• Review your current approach to what to do if your song is already registered.

• Gather the information or documents you need for claiming performances and radio plays.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Collecting Royalties from Your PRO
This  chapter  focuses  on  Types  of  Royalties  Paid  by  PROs,  How  to  Ensure  You’re  Collecting
Everything You’re  Owed,  and International  Royalties  and Sub-Publishing.  Use it  to  connect the
lesson to the decisions, systems, and opportunities in your own creative business.

Types of Royalties Paid by PROs
PROs pay public performance royalties, which include:

• Radio and TV airplay.

• Live performances.

• Streaming royalties from platforms like Spotify or YouTube.

How to Ensure You’re Collecting Everything You’re Owed
Check quarterly statements for accuracy.

• Submit live performance reports to claim royalties from concerts or events.

International Royalties and Sub-Publishing
If your music is played internationally, PROs collect royalties through reciprocal agreements with
foreign  organizations.  Consider  signing  with  a  sub-publisher  if  you  have  significant  overseas
activity.
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Put It Into Practice
• Review your current approach to types of royalties paid by pros.

• Gather  the  information  or  documents  you  need  for  how  to  ensure  you’re  collecting
everything you’re owed.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 6: Frequently Asked Questions (FAQ)
This chapter focuses on How Long Does It Take for a Song to Be Registered?, What Happens If I
Don’t Register My Songs?, and How Do I  Change or Update Registration Information?. Use it to
connect the lesson to the decisions, systems, and opportunities in your own creative business.

How Long Does It Take for a Song to Be Registered?
Typically, it takes 1-2 weeks for a song to be processed and appear in your PRO account.

What Happens If I Don’t Register My Songs?
If  you don’t register your songs,  you won’t collect performance royalties,  even if  your music is
played on the radio or in public.

How Do I Change or Update Registration Information?
You can update registration details by:

• Logging into your account.

• Editing the song’s information (title, splits, etc.).

• Contact your PRO if you need help correcting an error.

Put It Into Practice
• Review your current approach to how long does it take for a song to be registered?.

• Gather  the  information  or  documents  you  need  for  what  happens  if  i  don’t  register  my
songs?.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?
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Chapter 7: Course Conclusion and Next Steps
This chapter focuses on Recap of Key Points and How to Keep Your Catalog Updated. Use it to
connect the lesson to the decisions, systems, and opportunities in your own creative business.

Recap of Key Points
Register Your Music: Ensure all your songs are properly registered to collect royalties.

• Check for Errors: Double-check song titles, splits, and co-writer details.

How to Keep Your Catalog Updated
Regularly update your PRO account with new songs and correct any errors in older registrations
to maximize your royalty collection.

Put It Into Practice
• Review your current approach to recap of key points.

• Gather the information or documents you need for how to keep your catalog updated.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Recommended Next Steps
1. Put this course into practice today

2. Explore more courses in the Academy

3. Keep building your music business
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C  O  U  R  S  E     4        ·        P  A  R  T     I  I     ·     L  E  G  A  L     &     R  I  G  H  T  S

How to Add Songs to Your PRO
This course will guide artists on how to register their songs with their Performing Rights
Organization (PRO) and claim tracks to ensure they collect royalties. You’ll learn how to
sign  up  with  a  PRO,  add  your  songs,  and  ensure  that  your  compositions  and
performances are properly registered.

W  H  A  T     Y  O  U     W  I  L  L     L  E  A  R  N

• Explain the fundamentals of Performing Rights Organizations (PROs)

• Apply the process for Sign Up with a PRO

• Apply the process for Add Songs to Your PRO Account

• Understand and apply Claiming Tracks and Ensuring Proper Registration

• Understand and apply Collecting Royalties from Your PRO

• Resolve common questions and identify where expert guidance may be needed

Chapter  1:  Introduction  to  Performing  Rights  Organizations
(PROs)
This chapter focuses on What is a PRO?, Why Register Your Songs with a PRO?, and Overview of
Major  PROs (ASCAP,  BMI,  SESAC).  Use it  to  connect  the lesson to  the decisions,  systems,  and
opportunities in your own creative business.

What is a PRO?
A  Performing  Rights  Organization  (PRO)  collects  public  performance  royalties  on  behalf  of
songwriters and publishers when their music is played on the radio, TV, live venues, or streaming
platforms.

Why Register Your Songs with a PRO?
Registering your songs with a PRO ensures:

• Royalties: You get paid whenever your music is publicly performed.

• Legal Protection: Your music is officially registered, providing proof of ownership.

Overview of Major PROs (ASCAP, BMI, SESAC)
The three major PROs in the U.S. are:

• ASCAP: Non-profit organization, widely used by independent artists.

• BMI: Similar to ASCAP, free to join for songwriters.

• SESAC: Invitation-only, but offers more personalized service.
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Put It Into Practice
• Review your current approach to what is a pro?.

• Gather the information or documents you need for why register your songs with a pro?.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: How to Sign Up with a PRO
This chapter focuses on Choosing the Right PRO for Your Music, Step-by-Step Guide to Signing
Up, and Costs and Benefits of PRO Membership. Use it to connect the lesson to the decisions,
systems, and opportunities in your own creative business.

Choosing the Right PRO for Your Music
Each PRO has slightly different benefits, so it’s important to:

• Compare membership fees.

• Consider the ease of use and reporting systems.

• Look at the additional benefits they offer, like songwriter events or tools.

Step-by-Step Guide to Signing Up
To sign up:

• Visit the PRO Website: Go to ASCAP, BMI, or SESAC’s website.

• Create an Account: Fill in your personal and music-related information.

• Agree to Terms: Read and agree to the membership terms.

Costs and Benefits of PRO Membership
ASCAP and BMI: Free for songwriters, small fee for publishers.

• SESAC: Invitation-only, so no public fee structure.

Put It Into Practice
• Review your current approach to choosing the right pro for your music.

• Gather the information or documents you need for step-by-step guide to signing up.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?
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Chapter 3: How to Add Songs to Your PRO Account
This  chapter  focuses  on  Registering  Compositions  with  a  PRO,  Adding  Co-Writers  and  Splits,
and Understanding Song Ownership. Use it to connect the lesson to the decisions, systems, and
opportunities in your own creative business.

Registering Compositions with a PRO
Once registered as a member:

• Log in to your PRO account.

• Add a new composition: Provide the title, genre, and details about the work.

• Include Co-Writers: Add splits for co-writers, making sure percentages add up to 100%.

Adding Co-Writers and Splits
It’s crucial to correctly input:

• Each co-writer’s PRO ID.

• Ownership percentages (typically 50/50 if there are two co-writers).

• Publisher Information: If you have a publishing deal, make sure your publisher is added.

Understanding Song Ownership
Registering a song does not transfer ownership-it just ensures that royalties are collected and
distributed according to the splits you set.

Put It Into Practice
• Review your current approach to registering compositions with a pro.

• Gather the information or documents you need for adding co-writers and splits.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: Claiming Tracks and Ensuring Proper Registration
This chapter focuses on What to Do If Your Song Is Already Registered, Claiming Performances
and Radio Plays, and Avoiding Registration Errors. Use it to connect the lesson to the decisions,
systems, and opportunities in your own creative business.

What to Do If Your Song Is Already Registered
If you discover that someone else has registered your song:

• Check the registration to see if it’s correct.

• Claim your portion if you’re listed as a co-writer.
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Claiming Performances and Radio Plays
PROs allow you to submit setlists and claim live performances:

• Submit live performance details for concerts or tours.

• Claim radio airplay if your music was played on broadcast or online radio.

Avoiding Registration Errors
Common mistakes include:

• Misspelled song titles.

• Incorrect splits.

• Leaving out co-writers. Double-check all information before submitting.

Put It Into Practice
• Review your current approach to what to do if your song is already registered.

• Gather the information or documents you need for claiming performances and radio plays.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Collecting Royalties from Your PRO
This  chapter  focuses  on  Types  of  Royalties  Paid  by  PROs,  How  to  Ensure  You’re  Collecting
Everything You’re  Owed,  and International  Royalties  and Sub-Publishing.  Use it  to  connect the
lesson to the decisions, systems, and opportunities in your own creative business.

Types of Royalties Paid by PROs
PROs pay public performance royalties, which include:

• Radio and TV airplay.

• Live performances.

• Streaming royalties from platforms like Spotify or YouTube.

How to Ensure You’re Collecting Everything You’re Owed
Check quarterly statements for accuracy.

• Submit live performance reports to claim royalties from concerts or events.

International Royalties and Sub-Publishing
If your music is played internationally, PROs collect royalties through reciprocal agreements with
foreign  organizations.  Consider  signing  with  a  sub-publisher  if  you  have  significant  overseas
activity.
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Put It Into Practice
• Review your current approach to types of royalties paid by pros.

• Gather  the  information  or  documents  you  need  for  how  to  ensure  you’re  collecting
everything you’re owed.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 6: Frequently Asked Questions (FAQ)
This chapter focuses on How Long Does It Take for a Song to Be Registered?, What Happens If I
Don’t Register My Songs?, and How Do I  Change or Update Registration Information?. Use it to
connect the lesson to the decisions, systems, and opportunities in your own creative business.

How Long Does It Take for a Song to Be Registered?
Typically, it takes 1-2 weeks for a song to be processed and appear in your PRO account.

What Happens If I Don’t Register My Songs?
If  you don’t register your songs,  you won’t collect performance royalties,  even if  your music is
played on the radio or in public.

How Do I Change or Update Registration Information?
You can update registration details by:

• Logging into your account.

• Editing the song’s information (title, splits, etc.).

• Contact your PRO if you need help correcting an error.

Put It Into Practice
• Review your current approach to how long does it take for a song to be registered?.

• Gather  the  information  or  documents  you  need  for  what  happens  if  i  don’t  register  my
songs?.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?
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Chapter 7: Course Conclusion and Next Steps
This chapter focuses on Recap of Key Points and How to Keep Your Catalog Updated. Use it to
connect the lesson to the decisions, systems, and opportunities in your own creative business.

Recap of Key Points
Register Your Music: Ensure all your songs are properly registered to collect royalties.

• Check for Errors: Double-check song titles, splits, and co-writer details.

How to Keep Your Catalog Updated
Regularly update your PRO account with new songs and correct any errors in older registrations
to maximize your royalty collection.

Put It Into Practice
• Review your current approach to recap of key points.

• Gather the information or documents you need for how to keep your catalog updated.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Recommended Next Steps
1. Put this course into practice today

2. Explore more courses in the Academy

3. Keep building your music business
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C  O  U  R  S  E     5        ·        P  A  R  T     I  I     ·     L  E  G  A  L     &     R  I  G  H  T  S

How to License Your Music
This course will help independent artists understand the world of music licensing, where
music is  licensed for  use in  media such as TV,  film,  advertisements,  and video games.
You'll  learn  the  types  of  licenses  available,  how  to  submit  your  music  to  licensing
platforms and music libraries, and how to effectively contact music supervisors to land
licensing deals. By the end of the course, you'll  have a strong understanding of how to
monetize your music through licensing.

E D U C A T I O N A L   N O T I C E

This material is not legal, tax, or financial advice. Verify current requirements with official sources
and a qualified professional.

W  H  A  T     Y  O  U     W  I  L  L     L  E  A  R  N

• Explain the fundamentals of Music Licensing

• Understand and apply Types of Music Licensing

• Apply the process for Contact Music Supervisors

• Understand and apply Submitting Your Music for Licensing

• Understand and apply Types of Platforms and Music Libraries

• Resolve common questions and identify where expert guidance may be needed

Chapter 1: Introduction to Music Licensing
This chapter focuses on What is Music Licensing?, Why Licensing is Important for Independent
Artists,  and  Common  Terminology  in  Music  Licensing.  Use  it  to  connect  the  lesson  to  the
decisions, systems, and opportunities in your own creative business.

What is Music Licensing?
Music  licensing  is  the  process  of  granting  permission  to  use  a  song  or  composition  in  a
commercial project such as a film, TV show, advertisement, or video game. The creator retains
ownership of the music but earns royalties or fees when it is used.

Key Points

• Definition:  Music  licensing  allows  third  parties  to  legally  use  your  music  in  their  media
projects, in exchange for a fee or royalties.

• Monetization  Opportunity:  Licensing  is  one  of  the  most  lucrative  ways  for  independent
artists  to  earn  money,  especially  when  placed  in  high-visibility  media  like  TV  or
advertisements.

• Protection: Licensing agreements ensure that your music is protected and that you receive
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compensation for its use.

Why Licensing is Important for Independent Artists
Licensing your music can provide significant benefits to independent artists:

• Revenue Streams:  Music  licensing  can  generate  upfront  fees  and royalties,  providing  both
immediate and long-term income.

• Exposure: Your music may be heard by millions of people when used in TV shows, movies, or
commercials, leading to new fans and opportunities.

• Control:  Licensing allows you to maintain control  over  how and where your  music is  used,
ensuring that it aligns with your brand.

Common Terminology in Music Licensing
Understanding the language of music licensing is essential. Key terms include:

• Synchronization  (Sync)  License:  A  license  that  allows  the  use  of  a  song  in  a  visual  media
project (e.g., a movie or TV show).

• Mechanical License: A license that allows someone to reproduce and distribute a song (e.g.,
for cover versions or physical copies).

• Master Use License: Grants permission to use the master recording of a song.

• Music Supervisor: A professional who selects and licenses music for use in media projects.

Put It Into Practice
• Review your current approach to what is music licensing?.

• Gather  the  information  or  documents  you  need  for  why  licensing  is  important  for
independent artists.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 2: Types of Music Licensing
This  chapter  focuses  on  Synchronization  (Sync)  License,  Mechanical  License,  and  Master  Use
License. Use it to connect the lesson to the decisions, systems, and opportunities in your own
creative business.

Synchronization (Sync) License
A Sync License allows music to be paired with visual media like films, TV shows, advertisements,
or video games. This is one of the most sought-after types of licensing because of the visibility
it offers.
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Key Points

• Definition: The license to synchronize music with visual content.

• Usage: Common in films, TV shows, video games, and commercials.

• Revenue: Sync deals often offer upfront fees, plus additional royalties for continued use or
distribution.

Mechanical License
A  Mechanical  License  allows  music  to  be  reproduced  and  distributed,  typically  for  physical
media (CDs, vinyl) or digital formats (downloads, streaming).

Key Points

• Definition: A license that allows for the reproduction and distribution of a composition.

• Usage: Required for cover songs, and physical or digital music sales.

• Revenue: Artists earn mechanical royalties from sales and streams.

Master Use License
A Master Use License grants permission to use a specific recording (the master) of a song in a
project. This is usually paired with a Sync License, as the Sync License covers the composition,
while the Master Use License covers the recording.

Key Points

• Definition: A license for the actual sound recording of a song.

• Usage: Often used for remixes, sample clearances, and sync deals.

• Ownership: If you're the owner of the master recording, you earn royalties or fees when it’s
licensed.

Public Performance License
A Public Performance License allows music to be publicly performed in venues, on the radio, or
via streaming services.

Key Points

• Definition: A license that allows music to be performed publicly.

• PROs:  Performing  Rights  Organizations  (PROs)  like  ASCAP,  BMI,  and  SESAC  collect  public
performance royalties on behalf of artists.

• Revenue: Artists earn royalties every time their music is played publicly (e.g., in bars, on the
radio, or streaming platforms).

Put It Into Practice
• Review your current approach to synchronization (sync) license.

• Gather the information or documents you need for mechanical license.

• Choose one action from this chapter and assign it a deadline this week.
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Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 3: How to Contact Music Supervisors
This chapter focuses on Who are Music Supervisors?, Crafting the Perfect Pitch, and Following
Up Professionally.  Use it  to connect the lesson to the decisions,  systems, and opportunities in
your own creative business.

Who are Music Supervisors?
Music  Supervisors  are  professionals  responsible  for  selecting  music  for  films,  TV shows,  video
games, and commercials. They are key decision-makers in the licensing process.

Key Points

• Role: Music supervisors act as gatekeepers, selecting the right music for a given project.

• Connection: Building relationships with music supervisors is essential for landing sync deals.

Crafting the Perfect Pitch
When reaching out to music supervisors, a strong pitch is crucial:

• Be Brief: Keep your email short and to the point.

• Include  Links:  Always  include  direct  streaming  links  to  your  music  (SoundCloud,  YouTube,
etc.).

• Highlight Success: Mention any previous placements or high-profile projects you’ve worked
on.

• Offer Multiple Options: Provide several tracks or versions of your song (instrumental, vocal,
etc.) to increase your chances of being selected.

Following Up Professionally
It’s important to follow up with music supervisors in a respectful and professional manner:

• Wait Time: Give supervisors 1-2 weeks to respond before sending a polite follow-up.

• Respect Boundaries: Don’t over-pitch or spam, as this can damage your reputation.

• Offer  Value:  Keep  your  follow-up  message  focused  on  the  value  you  can  offer,  not  on
demanding feedback or responses.

Put It Into Practice
• Review your current approach to who are music supervisors?.

• Gather the information or documents you need for crafting the perfect pitch.

• Choose one action from this chapter and assign it a deadline this week.
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Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 4: Submitting Your Music for Licensing
This  chapter  focuses  on  How  to  Submit  to  Music  Licensing  Platforms  and  Libraries,  Preparing
Your Music for Submission, and Building a Professional Licensing Catalog. Use it to connect the
lesson to the decisions, systems, and opportunities in your own creative business.

How to Submit to Music Licensing Platforms and Libraries
Submitting  your  music  to  licensing  platforms  or  libraries  is  a  great  way  to  get  discovered  by
music supervisors and other industry professionals:

• Choose  the  Right  Platform:  Research  platforms  and  libraries  that  match  your  music  style
and target audience.

• Create  High-Quality  Tracks:  Make  sure  your  music  is  professionally  mixed  and  mastered
before submitting.

• Follow Submission Guidelines: Each platform or library has specific submission rules-follow
them carefully to increase your chances of acceptance.

Preparing Your Music for Submission
Before submitting your music, make sure you:

• Have Alternate Versions: Offer instrumental, acapella, and alternative mixes.

• Tag and Metadata: Include clear metadata with your submissions (song title, genre, contact
info, etc.).

• Own  the  Rights:  Ensure  that  you  own  both  the  master  and  composition  rights,  or  have
agreements in place with co-creators.

Building a Professional Licensing Catalog
Create a catalog of your best songs that are ready for licensing:

• Curate  Your  Best  Tracks:  Only  include  songs  that  are  high  quality  and  relevant  to  the
licensing market.

• Organize  by Genre/Emotion:  Make it  easy for  supervisors  to  find tracks  based on specific
genres or moods.

• Clear Rights: Ensure that all songs in your catalog are free of any copyright issues.

Put It Into Practice
• Review your current approach to how to submit to music licensing platforms and libraries.

• Gather the information or documents you need for preparing your music for submission.

• Choose one action from this chapter and assign it a deadline this week.
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Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 5: Types of Platforms and Music Libraries
This chapter focuses on Exclusive vs. Non-Exclusive Libraries, Popular Licensing Platforms, and
The Role of Agencies in Music Licensing. Use it to connect the lesson to the decisions, systems,
and opportunities in your own creative business.

Exclusive vs. Non-Exclusive Libraries
Exclusive Libraries offer unique agreements, meaning your music can only be licensed through
their  platform,  while  Non-Exclusive  Libraries  allow  you  to  license  your  music  through  multiple
platforms.

Key Points

• Exclusive: Higher payout per sync but limited to one platform.

• Non-Exclusive: Broader reach but lower individual payouts.

Popular Licensing Platforms
Some  popular  platforms  and  music  libraries  where  you  can  submit  your  music  for  licensing
include:

• Musicbed: A high-quality platform for film and commercial licensing.

• Pond5: A large marketplace for stock music and video content.

• Artlist: A subscription-based platform for video creators looking for licensable music.

The Role of Agencies in Music Licensing
Music  licensing  agencies  act  as  intermediaries,  connecting  artists  with  opportunities  for  sync
deals and licensing placements:

• Pitching: Agencies pitch your music to supervisors, brands, and media companies.

• Negotiation: They negotiate licensing terms on your behalf and often take a percentage of
the licensing fee as commission.

Put It Into Practice
• Review your current approach to exclusive vs. non-exclusive libraries.

• Gather the information or documents you need for popular licensing platforms.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?
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Chapter 6: Frequently Asked Questions (FAQ)
This chapter focuses on How are Licensing Fees Determined?, Can I License Cover Songs?, and
What  Happens  After  My  Music  is  Licensed?.  Use  it  to  connect  the  lesson  to  the  decisions,
systems, and opportunities in your own creative business.

How are Licensing Fees Determined?
Licensing fees are influenced by several factors, including:

• Usage: How the music will be used (e.g., background music in a TV show vs. a feature film).

• Duration: How long the music will be used (e.g., a 30-second clip vs. a full song).

• Reach: The audience size and platform (e.g., a local ad vs. a national commercial).

Can I License Cover Songs?
Yes,  but  you  must  secure  a  Mechanical  License  for  the  composition  before  licensing  a  cover
song. Additionally, you will need permission from the original song's copyright owner.

What Happens After My Music is Licensed?
Once your music is licensed:

• Royalties: You may receive performance royalties depending on the type of usage (e.g., TV
or radio play).

• Exposure: Licensing can provide significant exposure, especially if your music is featured in
a popular show or commercial.

• Repeat  Business:  Successful  placements  can  lead  to  more  licensing  opportunities  and
repeat business from the same supervisor or platform.

Put It Into Practice
• Review your current approach to how are licensing fees determined?.

• Gather the information or documents you need for can i license cover songs?.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Chapter 7: Course Conclusion and Next Steps
This chapter focuses on Recap of Key Points and Actions to Take to Secure Licensing Deals. Use
it  to  connect  the  lesson  to  the  decisions,  systems,  and  opportunities  in  your  own  creative
business.
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Recap of Key Points
Music  Licensing:  A  valuable  way  for  independent  artists  to  monetize  their  music  by  allowing
others to legally use it in media.

• Contacting  Supervisors:  A  well-crafted  pitch  and  professional  follow-up  are  crucial  to
landing licensing deals.

• Platforms and Libraries: There are many platforms available for submitting your music-make
sure your tracks are high quality and properly tagged.

Actions to Take to Secure Licensing Deals
Build Relationships: Start reaching out to music supervisors and building relationships.

• Submit to Libraries: Submit your best tracks to music licensing libraries and platforms.

• Stay  Consistent:  Keep  creating  and  submitting  high-quality  music,  and  be  persistent  with
your outreach efforts.

Put It Into Practice
• Review your current approach to recap of key points.

• Gather the information or documents you need for actions to take to secure licensing deals.

• Choose one action from this chapter and assign it a deadline this week.

Reflection
1. Where does your current approach already align with this chapter?

2. What is the single highest-impact improvement you can make next?

Recommended Next Steps
1. Put this course into practice today

2. Explore more courses in the Academy

3. Keep building your music business
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Your business should
work as hard as you do.

Keep learning at artispreneur.com - the full Academy, your EPK builder,
contracts, your catalogue, and an agent for the business of your music.

artispreneur.com

A R T   M E A N S   B U S I N E S S
Quality  ·  Professionalism  ·  Accessible  ·  Effective  ·  Fun
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